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PART II 
SYLLABUS INFORMATION 
B. Description of Subjects 

 
 
 

Subject name: ENGLISH 
Code: Ang 

Number of classes Years 1 and 2. 4 classes per week in the first, second and third semesters. 180 classes in total. 
ECTS credits 6/2 per semester 
Responsible Judyta Słaboszewska MA 
Curriculum contents I English for Tourism: 

1. History and development of tourism 
2. Organisation and structure of tourism 
3. Operation of the travel agency 
4. Travel by air, sea and land 
5. Hospitality and catering 
6. Tourist inquiry 
7. Promotion and marketing in tourism 
8. Tourist attractions 
9. Tourism and environment 
10. Modern trends in tourism  
II General English 

Objectives Introduction, development and repetition of language structures and vocabulary as well as acquisition of 
language skills of at least a B1/B2 level, which enable students to work effectively in the tourist industry. 
Language competence and skills to be acquired by students: 
communicative skills 
- applying for job 
- negotiations 
- presentations 
- dealing with travel agency and hotel customers and passengers 
- telephone calls  
- participation in debates 
- provision of inquiry 
- description and promotion of tourist attractions 
writing, handling, correspondence 
analysis of the goal, written text and its reader as well as selection of appropriate language structures, 
style and text form  
types of texts: letters, faxes, e-mails, reports, memos, CVs, user manuals, information leaflets 
reading 
understanding of all manner of texts, with particular emphasis upon tourist vocabulary 
listening 
understanding of real-life dialogues and professional vocabulary used in tourism 

Methods of 
evaluation and 
assessment  

continuous evaluation based on the student’s active participation in classes and commitment to work in 
pairs/groups (dialogues in simulated situations) 
a crucial indicator of positive assessment is the student’s progress, which considers different levels of 
language skills in students at the start of their studies  
short essays – 4 to 6 per semester, in more or less regular intervals: letters, e-mails, reports, user 
manuals, information leaflets 
credit tests – two short (60-minute) tests or one long (90-minute) test at the semester end to examine 
command of language structures and vocabulary taught in classes, consisting of various exercises, e.g. 
multiple-choice and blank-filling tests, grammatical and lexical transformations, word formation, error 
correction, answers to questions. 
Credit minimum – 60% of correct answers 
Oral examinations (approx. 10 minutes) after three semesters: 
Presentation of two topics randomised from those addressed in classes (e.g. latest trends in tourism, 
tourist attractions, types of holidays, hotel description 
after six months – an additional brief presentation of the student’s thesis 
 
The credit/final score given to the student is a total score taking into account the result of credit 
tests/examinations as well as partial scores achieved in written examinations, oral answers given during 
classes and the student’s commitment to work with the entire team during classes. 

Bibliography Going International – English for Tourism (OUP) 
English for International Tourism (Longman) 
In addition: 
Welcome! – English for the Travel and Tourism Industry (Cambridge) 
Oxford Handbook of Commercial Correspondence (OUP) 
Business Talk – Authentic Listening for Professional English (Longman) 
New Cutting Edge – Intermediate/Upper Intermediate/Advanced (Longman) 

 
 
 

Subject name: SPANISH      
Code: JH 

Number of classes Years 2 and 3. 4 classes per week in the fourth and fifth semesters. 120 classes in total. 
ECTS credits 6/2 per semester 
Responsible Małgorzata Cybulska-Janczewa MA 
Curriculum contents Elementary level – 120 classes 

– Level A1 (60 classes) – 4 classes/week for fourth-semester students of the College of Tourism and 
Recreation 
– Level A2 (60 classes) – 4 classes/ week for fourth-semester students of the College of Tourism and 
Recreation 
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This syllabus is based on the general objectives, which are meant to develop basic language competence 
in students by helping them acquire phonological, communication and grammatical skills in speech and 
written language and learn major cultural aspects of the Spanish-speaking world. 
The syllabus deals with daily-life issues as well as social and cultural problems. 
 I. The phonological skills include: 

- correct pronunciation, accentuation and pitch modulation of the Spanish language, 
- correct reading of Spanish texts. 

 II. The communication skills provided by this syllabus are divided into the following theme sections: 
- introduction, greetings and goodbyes, 
- personal identification (personal details, occupation, nationality, origin, address, phone 

number), 
- spelling of any words, 
- attributes and location of objects and people, 
- personal characteristics (appearance, personality features, interests and likings), 
- social and family relationships (family and friends; invitation), 
- time (asking what time it is), 
- weather (climate), seasons (months, days of the week, dates), 
- making requests, suggestions, opinions, acknowledgements, etc., 
- city (means of transport, traffic, asking how to get somewhere), 
- meals (restaurants, cafes, traditional Spanish cuisine, recipes), 
- shopping (various types of outlets, products and goods). 
- leisure and cultural life, entertainments and favourite activities taken in free time (parties, 

theatre, cinema, concert, museum) 
-  learning (studies) and work (occupations), 
- social life (pastimes, holidays, Spanish customs and fiestas) 
- home (flat, family house; furnishings; city/country) 

The grammar material corresponding to levels A1 and A2 of the European Language Teaching Description 
System. 

Objectives After the first semester of study (A1), the student: 
- Has a very basic vocabulary of words and simple expressions relating to personal details and certain 
individual communication situations. 
- Shows command of simple grammatical structures and sentence patterns. 
- Can utter short, individual, partially pre-learnt sentences, but needs time to choose vocabulary, 
articulate less known words or make sure that he/she understands a text properly. 
- Can ask and answer questions concerning personal details.  
- Can maintain a simple conversation about known topics. 
- Can combine words or word groups using simple conjunctions. 
 
After the second semester of study (A2), the student: 
- Uses correctly basic sentence structures containing memorised phrases, expressions and formulas to 
communicate limited information in simple daily communication situations. 
- Uses correctly some simple structures, but continues to make basic mistakes. 
- Can only build very short sentences although interruptions, failures and misformulations are common in 
his/her speech. 
- Can answer to questions and respond to simple statements. Can point out to what he/she understands, 
but seldom understands enough to maintain a conversation. 
- Can combine word groups using simple conjunctions such as ‘and’, ‘but’, ‘therefore’ and ‘that’. 
- Can understand a short and simple press release. 
- Can understand a short and simple information text (announcement). 
- Can fill out a personal questionnaire. 
- Can give information about himself/herself (his/her interests, work, studies, etc.). 
- Can summarise a short text. 

Methods of evaluation - 3 written tests per semester. 
- continuous assessment based on oral participation in classes. 
- homework evaluation (synopses, dialogues, descriptions). 
- credit covering the lexical and grammatical material of levels A1 and A2. 

Methods of 
assessment 

After the first semester of study (A1, 60 classes), students have to pass a grammar and vocabulary test. 
The test covers the grammar and vocabulary material contained in the textbook titled Nuevo Ven 1 
(Sections 1–6) and additional materials used in classes.  
 
After the second semester of study (level A2, 60 classes), students have to pass a grammar and 
vocabulary test and a controlled written examination (e.g. dialogue about a certain topic). The test and 
examination cover the grammar and vocabulary material contained in the textbook titled Nuevo Ven 1 
with particular consideration of the material contained in Sections 6–11 and additional materials used in 
classes of the second semester (level A2). 

Bibliography Syllabus based on the textbook titled Nuevo Ven 1 (Libro del alumno and Libro de ejercicios). Castro, F (y 
otros), Edelsa, (1996). 
Additional materials (to select from): 
Viaje al español (video tapes Part 1). Santillana, Universidad de Salamanca. 
Gramatyka języka hiszpańskiego z ćwiczeniami. Cybulska-Janczew, M, PWN, Warsaw, (1999). 
Uso de la gramática española (Nivel elemental e intermedio). Castro, F, Edelsa, (1997). 
Español en Directo. I Sánchez, A, SGEL, (1991). 
Rápido, curso intensivo de español. Miquel, L, Difusión, (1995). 
College’s own materials 

 
 

 
Subject name: GERMAN 

Code: Niem 
Number of classes Years 2 and 3. 4 classes per week in the fourth, fifth and sixth semesters. 160 classes in total. 
ECTS credits 6/2 per semester 
Responsible Jan Scharmach MA 
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Curriculum contents Daily life – interpersonal relations, shopping in the department store and supermarket. Brief information on 
German-speaking countries. Renting a room or flat. Talking about oneself, one’s family and about Poland 
in general. Dialogues in the hotel, at the railway station, in the bank or at the restaurant. Work and 
recreation related vocabulary. Description of household activities. Independence of young people. Holiday 
plans, travel agency offerings, travel throughout Germany. 

Objectives Practical skills in using daily German in basic life situations with particular consideration of tourist 
vocabulary. Command of an authentic language based on the realities of German-speaking countries. 
Increasing the motivation and need for further self-learning of the language. 

Methods of evaluation Continuous assessment by monitoring class activities: ability to build sentences, ask questions, maintain 
dialogues, read, give short comments and verify the comprehension of a heard text. Checking if assigned 
exercises are done. Written test (taking 80 minutes) at the semester end. Oral examination (taking 
approx. 15 minutes/person) during the end-of-term examinations following the sixth semester. 

Methods of 
assessment 

Testy na koniec semestru, egzamin ustny końcowy  

Bibliography Dallapiazza, Rosa-Maria, Eduard von Jan, Dinsel, Sabine, Schümann, Anja: TANGRAM Deutsch als 
Fremdsprache, części: 1A, 1B, 2A. Hueber, Max, Verlag 
Bęza, Stanisław: Nowe repetytorium z gramatyki języka niemieckiego, PWN 

 
 
 
Subject name: BASICS OF COMPUTER SCIENCE 

Code: PI 
Number of classes Years 2 and 3. 2 classes per week in the third, fourth and fifth semesters. 78 classes in total. 
ECTS credits 6/2 per semester 
Responsible Professor Piotr Werner PhD 
Curriculum contents The exercises constitute the practical part of classes, which enables to acquire the literacy of operating 

systems running in integrated computer networks, learn how to use word processors and spreadsheets, 
database software, practical aspects of working with the Internet, and graphics software: use of graphics 
in applications and presentations. The classes are oriented towards the provision of practical information 
on how to handle a personal computer and essential types of utility and data analysing software. The 
details are adjusted to software available for exercises in the computer laboratory and include: operating 
system (Microsoft Windows™), Microsoft Word text processor, use of Microsoft Excel spreadsheets for 
calculation purposes, data gathering and processing using a Microsoft Access relational database, data 
analysing using computer software, e-mail handling, design of hypertext pages, and techniques of using 
web services and resources. 

Objectives The classes are oriented towards teaching students the essentials of computer science, the computer 
design and utility (office) software, network, Internet, and professional use of software in tourism.  

Methods of evaluation Semester credits by summarising the results of partial exercises (or tests). Examination for a mark. 
Methods of 
assessment 

Semester credits; End-of-term examination following the fifth semester. 

Bibliography User manuals: MS Word, MS PowerPoint, MS Excel, MS Access; 
Rokicka-Broniatowska, A, (et al, 2004) Wstęp do informatyki gospodarczej, SGH, Warsaw. 

 
 
 
Subject name: HISTORY OF CULTURE AND ARTS 

Code: HKS 
Number of classes Year 1. 2 lectures per week in the second semester. 30 classes in total. 
ECTS credits  2 
Responsible Jakub Mosz PhD 
Curriculum contents The lecture presents the terms, categories and values used to describe the relationships between tourist 

experience and the areas of culture and art. Using selected architectural monuments and artistic objects 
as an example, it provides characteristics of artistic periods and styles in European art. It covers 
prehistoric, ancient, medieval, modern and contemporary arts. 

Objectives The goal of the subject is to help acquire knowledge of the history of European culture and art, which 
enables to identify stylistic features in monuments from various periods of art. Creating the basis for 
valuation of artistic objects and interpretation of works of arts. Teaching the ability to perceive art as 
cultural heritage of a region and a basis for its tourist attractiveness. 

Methods of evaluation Written examination  
Forma zaliczenia test 
Bibliography 1. Gombrich, E: O sztuce, Warsaw, (1997). 

2. Michałowski, K, (1970): Jak Grecy tworzyli sztukę, Warsaw. 
3. Meyer, P: Historia sztuki europejskiej, Warsaw, (1973). 
4. Koch, W: Style w architekturze, Warsaw, (1996). 
5. Tatarkiewicz, W: Dzieje sześciu pojęć, Warsaw, (1975). 
 Sztuka rozpoznawania stylów, (1999), Warsaw, Muza S.A. 
 Sztuka świata, Vol 1-10, (1996), Warsaw, Arkady. 

 
 
 
Subject name: HISTORY OF CULTURE AND ARTS 

Code: HKS/workshop 
Number of classes Year 1. 1 workshop per week in the second semester. 16 classes in total. 
ECTS credits 0 
Responsible Jakub Mosz PhD 
Curriculum contents Art as cultural heritage of a tourist region. Cultural itineraries. Art museums and exhibitions. Tourist 

development of heritage monuments. World’s Wonder category.  
Objectives Understanding of the conditions for tourist development and conservation of monuments as well as 

organisation of art exhibitions. Design of cultural itineraries and creation of cultural products for tourist 
purposes. 

Methods of evaluation semester thesis 
Forma zaliczenia design of a cultural itinerary 
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Bibliography Gaworecki, W, (2003): Turystyka, Warsaw. 
Kulturowe aspekty turystyki i gospodarki turystycznej, (1997), Warsaw, PST. 
Ustawa o ochronie zabytków i opiece nad zabytkami, Journal of Laws No. 162, item 1568. 
Popczyk, M, (2005): Muzeum sztuki, (et al), Warsaw. 

 
 
 
Subject name: ECONOMY 

Code: E 
Number of classes Year 1. 3 lectures per week in the first semester. 45 classes in total. 
ECTS credits 4 
Responsible Professor Czesław Bywalec PhD 
Curriculum contents Genesis and concept of economy. Typology of economic sciences. Manufacture of goods (concept and 

attributes of goods, manufacturer of goods – types of businesses). Major categories and methods of 
business economic analysis. Exchange of goods and market – genesis and major categories. Market 
typology. Elements and rules of market (relationships between price and supply/demand, inflation issue). 
Conduct of the buyer in the market. Work and job market. Major concepts and relations in the job market 
(relationships between pay and supply/demand for work, unemployment issue). Money and money 
market. Concept, functions and attributes of money. Interest rate and demand for money. Shaping of 
money supply by the central bank – tools and methods. Gross national product (GNP) and economic 
growth – concept and measurement. Creation and distribution of GNP – factors and methods. 
Characteristics of cyclical downturns/upturns in the economy and ways to prevent cyclical 
downturns/upturns in economic growth. Selected aspects of economic policy – tax and monetary policies. 

Objectives Familiarise students with major economic concepts and categories – in the micro (household, business) 
and macro (national economy, society) dimensions as well as interactions between them. The lecture 
should enable students to comprehend the significance and functioning of the economy at its various 
organisational levels. The so acquired knowledge will help obtain a better understanding of lectures in 
other subjects such as finance, accountancy, marketing, welfare policy and economics of tourism. 

Methods of evaluation  Lecturer’s evaluation of a written essay prepared by the student during the final examination (see 
Methods of assessment). 

Methods of 
assessment 

Examination following the end of lectures. Written examination, the same for all students. Students write 
essays about one of three selected topics addressed by lectures. Duration of the examination: 90 
minutes. Those who fail in the first examination may re-sit it at a later date. Under special circumstances, 
the examination can be taken orally. 

Bibliography Nojszewska, E: Podstawy ekonomii (whatever release). 
Podstawy ekonomii, Milewski, R, Kwiatkowski, E, et al: WN PWN, Warsaw, (2006). 
Begg, D, Fischer, S, Dornbusch, R: Ekonomia, Vol I and II (whatever release). 
Samuelson, P, Nordhaus, W: Ekonomia, Vol I and II (whatever release). 

 
 
 

Subject name: ORGANISATION AND MANAGEMENT     
Code: OiZ 

Number of classes Year 2. 1 lecture per week in the second semester. 16 classes in total. 
ECTS credits 4 
Responsible Professor Wojciech Ryszkowski PhD 
Curriculum contents Basic concepts of organisation and management. Concept and trends in development of organisation and 

management. Opportunities and prospects for using in physical culture the legacy left by the pioneers of 
organisation science. Selected problems of praxeology and their applicability to the improvement of non-
production organisations. Evaluation of the effectiveness of activities in sports and tourist organisations. 
Management and sources of managerial power. Management styles. Managerial functions. Planning, types 
and major planning techniques. Decision-making – decision-making model, optimisation and limited 
rationality of managerial decisions, centralisation, decentralisation and regionalisation. Motivation, ways of 
motivation, Control, self-control and controlling. Organisation – types and design of organisational 
structures. Selected techniques of management and administration. Personnel management. 
Contemporary manager and conditions for his success. Organisation of the manager’s own work. Analysis 
and evaluation of collaboration between players of the Polish tourist industry based on the 
implementation of their statutory objectives.  

Objectives Learning basic concepts and definitions, making sure that they are well understood and applied for 
description, analysis, evaluation and design of management and administration processes in Polish tourist 
and leisure organisations. 

Methods of evaluation Lecture attendance, seminar essays 
Methods of 
assessment 

Examination test 

Bibliography Basic literature: 
Butowski, L (1996): Organizacja turystyki w Polsce. Przegląd struktur. Agencja 
Promocji Turystyki MART, Warsaw. 
Jaczynowski, L (1993): Zarys organizacji kultury fizycznej. University of Physical Education, Warsaw. 
Jaczynowski, L (et al) (1999): Organizacja Kultury Fizycznej Vol I. Ogólne uwarunkowania. University of 
Physical Education, Warsaw. 
Jaczynowski, L (et al) (2002): Organizacja Kultury Fizycznej Vol II. Struktury. University of Physical 
Education, Warsaw. 
Koźmiński, A K, Piotrowski, W (1998): Zarządzanie. Teoria i praktyka. PWN, Warsaw. 
Stoner, J A F, Wankel, Ch (1994): Kierowanie. PWE, Warsaw. 
Complementary literature: 
Ryba B. (et al), (1996): Organizacja imprez sportowych. Polska Korporacja MenedŜerów Sportu, Warsaw. 
Zarządzanie przedsięwzięciami sportowymi. Ryba, B. (et al): Polska Korporacja MenedŜerów Sportu, 
Warsaw, (1998). 
Turystyka w gminie i powiecie. Gordon, A. (et al): Polska Organizacja Turystyczna, Warsaw, 
(2003). 
Zarządzanie turystyką. Kornak, A S (et al): Wydawnictwo Naukowe PWN, Warsaw, (1996). 
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Subject name: ORGANISATION AND MANAGEMENT    
Kod OiZ/workshop 

Number of classes Year 1. 1 workshop per week in the second semester. 14 classes in total. 
ECTS credits 0 
Responsible Professor Wojciech Ryszkowski PhD 
Curriculum contents Use of selected theories and legacy left by representatives of trends in organisation science to resolve current 

management problems in sports and tourist organisations. Use of a selection of praxeological terms to 
describe and evaluate the effectiveness of an organisation. Improvement and design of activity in accordance 
with praxeological guidelines. Use of the theory of systems to describe and analyse an organisation. Analysis 
of management items – assignments, incentives and arguments. Use of the examples of a trainer and a tour 
guide to evaluate sources of power. Evaluation and analysis of management styles. Use of planning rules to 
work out basic one-time plans (regulations, programme and scenario). Use of network planning – CPM. Use 
of a decision-making model and essential heuristic techniques in decision-making. Use of the example of a 
sports club to design static structures. Incentive systems and models in management. Familiarisation with 
the rules of regulatory and functional control. 

Objectives Provision of students with practical knowledge and the ability to improve their skills related to the 
management and administration of leisure and tourist organisations. Familiarisation with basic concepts and 
definitions, making sure that they are well understood and applied for description, analysis, evaluation 
and design of management and administration processes in Polish tourist and leisure organisations. 

Methods of evaluation Case study, organisational methods and techniques 
Methods of 
assessment 

Test credits 

Bibliography Basic literature: 
Butowski, L (1996): Organizacja turystyki w Polsce. Przegląd struktur. Agencja Promocji Turystyki MART, 
Warsaw. 
Jaczynowski, L (1993): Zarys organizacji kultury fizycznej. University of Physical Education, Warsaw. 
Jaczynowski, L (et al), (1999): Organizacja Kultury Fizycznej Vol I. Ogólne uwarunkowania. University of 
Physical Education, Warsaw. 
Jaczynowski, L (et al), (2002): Organizacja Kultury Fizycznej Vol II. Struktury. University of Physical 
Education, Warsaw. 
Koźmiński, A K, Piotrowski, W, (1998): Zarządzanie. Teoria i praktyka. PWN, Warsaw. 
Stoner, J A F, Wankel, Ch, (1994): Kierowanie. PWE, Warsaw. 
Additional literaure: 
Ryba, B (et al), (1996): Organizacja imprez sportowych. Polska Korporacja MenedŜerów Sportu, Warsaw. 
Zarządzanie przedsięwzięciami sportowymi. Pod red. Ryba, B. Polska Korporacja MenedŜerów Sportu, 
Warsaw, (1998). 
Turystyka w gminie i powiecie. Praca zbiorowa pod redakcją Gordon, A. Polska Organizacja Turystyczna, 
Warsaw, (2003). 
Zarządzanie turystyką. Redaktor nauk. Kornak, A S. Wydawnictwo Naukowe PWN, Warsaw, (1996). 

 
 
 
Subject name: PSYCHOLOGY 

Code: P 
Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 2 
Responsible Professor Kazimierz Doktór PhD 
Curriculum contents Psychology as a science. 

Research methods used in psychology. 
Cognitive processes. Talents and intelligence. Learning, memory. Emotional process. 
Motivation process. Temperament. Personality. 

Objectives The syllabus is intended to present and familiarise students with knowledge of general psychology. It is a 
fundamental part of psychology, which deals with crucial terms used in knowledge of the psychic activity 
of man, i.e. personality, cognitive, emotional and motivation processes. Focused on the description of 
individual psychic phenomena and the cognition of underlying mechanisms, this knowledge is necessary 
to understand human behaviour. 

Methods of evaluation Class attendance and seminar thesis 
Methods of 
assessment 

Written test after the second semester 

Bibliography Strelau, J, (2000), (et al): Psychologia. Academic textbook. Vol II. Gdańsk, GWP. 
Tomaszewski, T, (1995): Psychologia ogólna. Vol l, II, III, IV. Warsaw, PWN. 
Tomaszewski, T, (1996): Psychologia. Warsaw, PWN. 

  
 
 
Subject name: HUMAN PHYSIOLOGY 

Code: FZ 
Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 4  
Responsible Andrzej Magiera PhD 
Curriculum contents Nervous system – types of nervous fibres, stimulus conduction, reactivity of the nervous system. 

Muscular system – types of muscles and muscular fibres, structure of muscular contraction, muscular 
fatigue. Cardiovascular system, functions of the heart and peripheral vessels, health risks caused by 
cardiovascular diseases. Role of blood and lymph. Respiratory system, functional indicators of lungs. 
Metabolism, measurement methods of the body’s energy. Obesity-induced diseases. Function of kidneys 
and thermoregulation. Endocrine and hormonal system. Physiological classification of physical efforts. 
Types of physical work. Concept pf physical efficiency and its measurement methods. Prophylactic 
significance of increased physical activity.  

Objectives Teaching objectives and methods: the purpose of teaching this subject is to familiarise students with the 
essentials of general physiology and physiology of physical effort. 

Methods of evaluation Exercise diagnostics 
Methods of Written test after the third semester 
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assessment 
Bibliography Mandatory literature: 

Traczyk, W Z: Fizjologia człowieka w zarysie. PZWL, Warsaw, (1992). 
Kozłowski, S: Fizjologia wysiłków fizycznych. PZWL, Warsaw, (1981). 
Recommended literature: 
Dziak, A, Nazar, K: Medycyna sportowa. PZWL, Warsaw, (1991). 
Kozłowski, St, Nazar, K: Wprowadzenie do fizjologii klinicznej. PZWL, Warsaw, (1984). 
Ronikier, A: Diagnostyka czynnościowa osób niepełnosprawnych. Skrypt University of Physical Education, 
Warsaw, (1997). 
Traczyk, W Z: Fizjologia człowieka z elementami fizjologii stosowanej i klinicznej. PZWL, Warsaw, (1989). 
Zieliński, J: Badania wysiłkowe w ocenie czynności płuc. PZWL, Warsaw, (1992). 

 
 
 
Subject name: HUMAN PHYSIOLOGY 

Code: FZ/workshops 
Number of classes Year 2. 1 workshop per week in the third semester. 16 classes in total. 
ECTS credits 0 
Responsible Andrzej Magiera PhD 
Curriculum contents Nervous system – types of nervous fibres, stimulus conduction, reactivity of the nervous system. 

Muscular system – types of muscles and muscular fibres, structure of muscular contraction, muscular 
fatigue. Cardiovascular system, functions of the heart and peripheral vessels, health risks caused by 
cardiovascular diseases. Role of blood and lymph. Respiratory system, functional indicators of lungs. 
Metabolism, measurement methods of the body’s energy. Obesity-induced diseases. Function of kidneys 
and thermoregulation. Endocrine and hormonal system. Physiological classification of physical efforts. 
Types of physical work. Concept pf physical efficiency and its measurement methods. Prophylactic 
significance of increased physical activity.  

Objectives Teaching objectives and methods: the purpose of teaching this subject is to familiarise students with the 
essentials of general physiology and physiology of physical effort. 

Methods of evaluation Exercise diagnostics 
Methods of 
assessment 

Written test after the third semester 

Bibliography Mandatory literature: 
Traczyk, W Z: Fizjologia człowieka w zarysie. PZWL, Warsaw, (1992). 
Kozłowski, S: Fizjologia wysiłków fizycznych. PZWL, Warsaw, (1981). 
Recommended literature: 
Dziak, A, Nazar, K: Medycyna sportowa. PZWL, Warsaw, (1991). 
Kozłowski, St, Nazar, K: Wprowadzenie do fizjologii klinicznej. PZWL, Warsaw, (1984). 
Ronikier, A: Diagnostyka czynnościowa osób niepełnosprawnych. Skrypt University of Physical Education, 
Warsaw, (1997). 
Traczyk, W Z: Fizjologia człowieka z elementami fizjologii stosowanej i klinicznej. PZWL, Warsaw, (1989). 
Zieliński, J: Badania wysiłkowe w ocenie czynności płuc. PZWL, Warsaw, (1992). 

 
 
 
Subject name: BASICS OF ECOLOGY 

Code: EE 
Number of classes Year 1. 2 lectures per week in the first semester. 30 classes in total. 
ECTS credits 2 
Responsible Robert Lipka MA 
Objectives 
przedmiotu: 

Understanding of mankind, also as a biological species existing in and changing the nature. Learning of 
major stability mechanisms of the nature and their deformations caused by activity of our species. 
Familiarisation with crucial issues associated with sustainable development. Students should be able to 
identify legal forms of environmental conservation, including those relating to measures taken by the UN 
and the European Union. Students should acquire the ability to evaluate activities in the tourist market in 
terms of sozology, i.e. environmental implications. 

Treści merytoryczne 
przedmiotu: 

Ecology and sozology. Elementary concepts. Auxiliary sciences. 
Human ecology. Social relations. Relationships with the environment. Anthroposphere. Global ecumene. 
Anthropic pressure. Global threats to the human being and the nature. Atmosphere. Hydrosphere. 
Lithosphere. General topics: circulation of essential elements, water, pollutants; environmental issues. 
History of environmental conservation. World. Poland. Ecological education. Ecological movement. Major 
legal, economic and political aspects of ecology and sozology. Legal forms of environmental conservation 
in Poland and the European Union. Examples in Poland. Tourism and sozology (impact of tourism upon 
the environment). Global and local approaches. Examples in Poland. 

Methods of evaluation Written test as part of the end-of-term examinations. Approx. 25 questions testing knowledge and 
thinking about contemporary ecological problems. Duration of the test: 1.5 hours. 

Methods of 
assessment 

Written test after the first semester. 

Bibliography Kompendium wiedzy o ekologii. Strzałko, J and Mossor-Pietraszewska, T (et al): PWN, Warsaw, (2004). 
Koncepcja sozologii systemowej. Dołęga, Józef M. Wydawnictwo UKSW, Warsaw, (2001). 
Environmental Conservation Act of 16 April 2004 (Journal of Laws 04.92.880 of 30 April 2004 or link to 
the Ministry of Environment Protection’s website: www.mos.gov.pl). 
Environmental map of Poland (knowledge of geography at a secondary school level is required). 
Other, recommended as options or in part: 
Ekorozwój. Wyzwanie XXI wieku. Kozłowski, Stefan. PWN, Warsaw, (2002). 
Ekologia człowieka. Campbell, Bernard. PWN, Warsaw, (1995). 
Krótkie wykłady. Ekologia. Mackenzie, A, Ball, A S, Virdee, S R. PWN, Warsaw, (2002). 
Ochrona środowiska. Problemy społeczne, ekonomiczne i prawne. Górka, Kazimierz, Poskrobko, Bazyli, 
Radecki, Wojciech. Polskie Wydawnictwo Ekonomiczne. Warsaw, (2001). 
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Subject name: TOURIST GEOGRAPHY OF POLAND 
Code: GTP 

Number of classes Year 1. 2 lectures per week in the first semester. 30 classes in total. 
ECTS credits 4 
Responsible Dr Ewa Szulc-Dąbrowiecka PhD 
Curriculum contents Key concepts used in the geography of tourism, basic methods used to evaluate the environment for 

tourism, methods used in the assessment of tourist traffic, presentation and valuation of Polish tourist 
attractions (natural, sightseeing and specialist attractions), main tourist regions of Poland, major 
itineraries, sights listed as UNESCO World Natural and Cultural Heritage, characteristics of Polish outgoing 
and incoming tourism. 

Objectives Familiarisation of students with key concepts, methods applied in tourist geography and major Polish 
tourist attractions and traffic. 

Methods of evaluation Written examination 
Methods of 
assessment 

Seminar thesis and test 

Bibliography Kowalczyk, A: Geografia turyzmu. PWN, Warsaw, (2001). 
KoŜuchowski, K: Walory przyrodnicze w turystyce i rekreacji, published by Kurpisz S.A., Poznań, (2005). 
Kruczek, Z: Polska. Geografia atrakcji turystycznych. Proksenia, Cracow, (2005). 
Lijewski, T, Mikułowski, B, Wyrzykowski, J: Geografia turystyki Polski, PWE, Warsaw, (2002). 
Partyka, J: UŜytkowanie turystyczne Parków Narodowych. Ruch turystyczny, zagospodarowanie, konflikty, 
zagroŜenia. Published by Ojcowski Park Narodowy. Ojców, (2002). 

 
 
 

Subject name: TOURIST GEOGRAPHY OF POLAND 
Code: GTP/workshop 

Number of classes Year 1. 1 workshop per week in the first semester. 16 classes in total. 
ECTS credits 0 
Responsible Ewa Szulc-Dąbrowiecka PhD 
Curriculum contents Availability of tourist attractions in Poland, tourist guides and maps, comparison of two regions and two 

tourist attractions using a scoring approach, design of a cycling route, description of significant tourist 
itineraries in Poland. 

Objectives Students evaluate the suitability of tourist guides and maps of Poland for various types of tourism, 
conduct benchmark surveys of tourist attractiveness, design a cycling route, present in workshops 
significant tourist itineraries in Poland and identify the availability of tourist attractions in Poland. 

Methods of evaluation Credit 
Methods of 
assessment 

Students write 6 essays in total, each of which must be assessed positively. The result of the credit 
evaluation is an average score obtained in 6 essays. 

Bibliography Lijewski, T, Mikułowski, B, Wyrzykowski, J: Geografia turystyki Polski, PWE, Warsaw, (2002). 
Kruczek, Z: Polska. Geografia atrakcji turystycznych. Proksenia, Cracow, (2005). 
Pukowska-Mitka, M, Jankowski, G: Przewodnik do ćwiczeń z geografii turystycznej, WSH Katowice, 
(1999). 
Tourist guides, tourist maps, websites 

 
  
 
Subject name: TOURISM AND RECREATION LAW 

Code: PTRiH 
Number of classes Year 3. 2 lectures per week in the fifth semester. 45 classes in total. 
ECTS credits 2 
Responsible Józef Kowalczyk MA 
Curriculum contents Explanation of key concepts in tourism law.  

Discussion of selected international tourism and recreation treaties that have been ratified. Role of 
European Union laws to this extent. 
Responsibilities and powers of public administration authorities in tourism and hospitality.  
Familiarisation of students with the provisions of the Tourist Services Act and enforcement regulations 
thereunder. 
Discussion of the Children and Youth Tourism and Leisure Regulation. 
Presentation of selected provisions of the laws and regulations regarding the protection of tourist 
attractions (protection of monuments, museum, environmental conservation, maritime areas). 
Hunting tourism, water tourism and mountain climbing – legal provisions governing these areas of 
tourism. 
Familiarisation of students with the primary laws governing the registration of residence, identification 
documents and border crossing. 
Legal regulation regarding the safety of people who staying in the mountains, swimming, bathing or 
practising water sports. 
Tourist insurance – legal basis. 

Objectives Tourism and recreation are so complex that a few hundred documents have been needed to define their 
standards, from the Constitution of the Republic of Poland to internal memoranda. The lecturer discusses, 
in an orderly manner, the primary provisions of ratified international treaties, acts and enforcement 
regulations (a few dozen of them). This is the basis for the activity of tourist, sports and hospitality 
organisers. Hence, it is necessary to present, in an accessible way, which regulations govern the 
preparation and management of future activity in the areas of sports, tourism and hospitality. 
Upon completion the student should have basic knowledge in this respect and know where and how to 
find legal provisions dealing with tourism and recreation. 

Methods of evaluation Students can attend weekly two-hour lectures at which time is reserved to ask questions and explain 
more complex issues. At the first class, information is given on how to obtain Credit for the subject and 
what the criteria are (written test, giving answers to questions contained in test sets with a defined 
scoring scale, class activities are considered as an additional criterion to use in the assessment of 
answers). The completion date is determined by the College’s authorities. 

Forma zaliczenia Credit is given for passing a written examination in which a minimum of 50% + 1 of the total number of 
points per test set should be achieved. If the mark is negative, the same written examination must be re-
sit at a later date. 
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Bibliography Nestorowicz, M: Prawo turystyczne, Kantor Wydawniczy Zakamycze, Cracow. 
Gospodarek, J: Prawo turystyczne w zarysie, Oficyna Wydawnicza Branta, Bydgoszcz – Warsaw 
Gospodarek, J, Gordon, A, Kowalczyk, J: Wybór źródeł prawa dla organizatorów turystyki i rekreacji „stan 
prawny na 01.01.2006 r.” (manuscript rights) 

 
 
 
Subject name: MARKETING OF TOURIST AND RECREATION SERVICES – Basics  

Code: MUT II 
Number of classes Year 1. 2 lectures per week in the second semester. 30 classes in total. 
ECTS credits 4 
Responsible  Andrzej Łuczak MA 
Curriculum contents Concept of economics of tourism 

Concept of economics of tourism, areas of research. interdisciplinary nature of economics of tourism, 
Tourist needs 
Human needs, hierarchy of needs. Ranking of tourism in the hierarchy of needs. Tourist needs, pyramid 
of tourist needs. Forms and types of tourism versus human needs, 
Tourist goods 
Concept of tourist goods. Trosi’s classification of goods: free, human-created and complimentary goods. 
Goods of higher and lower orders. Peculiarities of tourist goods. 
Tourist services 
Services – a sector of the national economy. Role and significance of tourist services. Classification of 
tourist services. Peculiarities of tourist services 
Content analysis of the scope of tourist services. 
Tourist product 
Tourist product as an aggregate of goods and services. Product depictions and structure. Peculiarities of a 
tourist product. 
Tourist demand 
Concept of demand. Peculiarities of tourist demand. Structure of household income and volume of 
demand. Pricing and income flexibility. Tourist demand drivers.  
Tourist supply. Supply measures 
Concept of tourist supply. Primary and secondary supply. Peculiarities of tourist supply. Accommodation, 
transport, travel organisers. 
Prices in tourism 
Functions and significance of prices. Pricing methods. Pricing strategies. Types of prices used in tourism. 
Tourism market 
Concept of the market. Elements of the market. Functions of the market. Peculiarities of the market. 
Analysis of the market using the following criteria: features of the consumer, geographical factor, and 
tourism-related motivation. 
Employment policy in the tourism economy 
Employment models in the tourism economy. Magnitude of employment in tourism. Motivation in the 
economy as a human factor. 
Incoming tourism and gross national product  
Incoming tourism versus volume and structure of national income. Revenues from incoming tourism 
versus gross national product. 
Tourism balance versus balance of payment and trade 
Concept and structure of tourism balance. Balance of payment and trade. Trade balance versus tourism 
balance. 

Objectives  Upon completion of the course in Essential Economy, students learn the functioning of economic rights 
and categories such as demand, supply, market, and price in relation to tourism. Having such knowledge, 
one can predict the size of a tourism market, identify properly customer needs and tailor tourist offerings 
to the demand for a tourist product. Evaluating the situation in the job market. International exchange 
opportunities. 

Methods of evaluation Examination testing knowledge gained from reading basic and complementary literature 
Methods of 
assessment 

Written examination, multiple-choice test 

Bibliography  Łazarek, R: Ekonomika Turystyki, WSE, Warsaw, (2001). 
Wodejko, S: Ekonomiczne Zagadnienia Turystyki, WSHiP, Warsaw, (1998). 
Niezgoda, A, Zmyślony, P: Popyt w turystyce. AE, Poznań, (2003). 
Łazarek, R: Ekonomika Turystyki, WSE, Warsaw, (2001). 
Wodejko, S: Ekonomiczne Zagadnienia Turystyki. WSHiP, Warsaw, (1998). 
Niezgoda, A, Zmyślony, P: Popyt w turystyce. AE, Poznań, (2003). 
Karczmarek, A, Stasiak, B, Włodarczyk, D: Produkt Turystyczny. PWE, (2005). 
Gaworecki, J: Turystyka, PWE, (2000). 
Newspapers. Tourist news. Travel agency market. 

 
 
 
Subject name: MARKETING OF TOURIST AND RECREATION SERVICES – Basics  

Code: MUT II 
Number of classes Year 3. 2 lectures per week in the fifth semester. 30 classes in total. 
ECTS credits 4 
Responsible  Professor Ludwik Mazurkiewicz PhD 
Curriculum contents The lecture is intended to provide knowledge that enables to understand the primary concepts used in 

marketing of tourist and leisure services and the methods applied in research of the tourism market. The 
key concepts include those of tourism market, tourist company and its environment, including customers 
and competitors, tourist product, its price, distribution and promotion; whereas the methods are 
associated with the process of marketing surveys and relate to market research, analysis of customer and 
competitor behaviour, evaluation and development opportunities of a tourist product, its pricing, 
evaluation and development opportunities of a distribution and promotion system.  

Objectives  The knowledge provided is supposed to enable the student to understand professional marketing terms 
relating to core marketing concepts and their use for research of all market-related aspects of a tourist 
company’s business and is meant to be a departure for learning the process of marketing planning. 
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Methods of evaluation Written examination, end-of-semester test 
Methods of 
assessment 

Seminar essays 

Bibliography  Altkorn, J, (1999): Marketing w turystyce, Wydawnictwo Naukowe PWN. 
Karcz, D, Kędzior, A K, (1998): Badania marketingowe w praktyce, PWE, Warsaw.  
Stasiak, A, Kowalczyk, J, Włodarski, B, (2004): Produkt turystyczny, PWE, Warsaw. 

  
 
 
Subject name: TOURIST AND RECREATION DEVELOPMENT 

Code: ZTiR 
Number of classes Year 1. 1 workshop per week in the second semester. 16 classes in total. 
ECTS credits 4 
Responsible Maciej Lechowicz PhD 
Curriculum contents The workshop is designed to enable practical use of knowledge to solve issues associated with tourist 

development. Class exercises, as well as presentation of essays written by students themselves and 
discussion of essay findings, are meant to serve this purpose. Calculating the tourist absorption capacity 
of a selected area. Reviewing the development of tourism in a selected metropolitan area: 
accommodation. Reviewing the development of tourism in a selected metropolitan area: transport 
infrastructure. Using the example of a selected place to conduct a survey among catering facilities. 

Objectives The primary goal of the workshop is to develop skills that are necessary to review thoroughly the merits 
of the geographical environment and the development of tourism and to project the development of 
tourist facilities, with a particular focus upon ecological considerations. It is also supposed to encourage 
self-reliance among students via direct access to reference materials. 

Methods of evaluation 3 workshops scored from 0 to 5 points, 1 paper (0-5 points), end-of-semester essay (0-50 points) 
Methods of 
assessment 

Credit for a mark 

Bibliography Gołembski, G, (1999): Regionalne aspekty rozwoju turystyki, Warsaw–Poznań, PWN. 
Gołembski, G, (2002): Metody stymulowania rozwoju turystyki w ujęciu przestrzennym, Poznań, 
published by Akedemii Ekonomicznej w Poznaniu. 
Kowalczyk, A, (2001): Geografia turyzmu, PWN, Warsaw. 
Lijewski, Mikułowski, Wyrzykowski, Braszka, Sikora, (1998): Geografia turystyki Polski, Warsaw. 
Płocka, J, (2000): Wybrane zagadnienia z zagospodarowania turystycznego. Toruń, CKU. 

 
 
 
Subject name: TOURIST AND RECREATION DEVELOPMENT 

Code: ZTiR/workshop 
Number of classes Year 1. 1 workshop per week in the second semester. 14 classes in total. 
ECTS credits 0 
Responsible Maciej Lechowicz PhD 
Curriculum contents The workshop is designed to enable practical use of knowledge to solve issues associated with tourist 

development. Class exercises, as well as presentation of essays written by students themselves and 
discussion of essay findings, are meant to serve this purpose. Calculating the tourist absorption capacity 
of a selected area. Reviewing the development of tourism in a selected metropolitan area: 
accommodation. Reviewing the development of tourism in a selected metropolitan area: transport 
infrastructure. Using the example of a selected place to conduct a survey among catering facilities. 

Objectives The primary goal of the workshop is to develop skills that are necessary to review thoroughly the merits 
of the geographical environment and the development of tourism and to project the development of 
tourist facilities, with a particular focus upon ecological considerations. It is also supposed to encourage 
self-reliance among students via direct access to reference materials. 

Methods of evaluation 3 workshops scored from 0 to 5 points, 1 paper (0-5 points), end-of-semester essay (0-50 points) 
Methods of 
assessment 

Credit for a mark 

Bibliography Gołembski, G, (1999): Regionalne aspekty rozwoju turystyki, Warsaw–Poznań, PWN. 
Gołembski, G, (2002): Metody stymulowania rozwoju turystyki w ujęciu przestrzennym, Poznań, 
published by Akedemii Ekonomicznej w Poznaniu. 
Kowalczyk, A, (2001): Geografia turyzmu, PWN, Warsaw. 
Lijewski, Mikułowski, Wyrzykowski, Braszka, Sikora, (1998): Geografia turystyki Polski, Warsaw. 
Płocka, J, (2000): Wybrane zagadnienia z zagospodarowania turystycznego. Toruń, CKU. 

 
 
 
Subject name: BASICS OF TOURISM 

Code: PT 
Number of classes Year 1. 2 lectures per week in the first semester. 30 classes in total. 
ECTS credits 4 
Responsible Rafał Rowiński PhD 
Curriculum contents Major concepts and definitions of the theory of tourism. Reasons behind taking tourist activities and 

characteristics of such activities. History of tourism in Poland, with particular consideration of the efforts 
made by the Polish Tatra Mountains Society, the Polish Society of Culture, and the Polish Tourist and 
Country Lovers Society. Tourism development drivers. Tourism characteristics. Position and role of 
tourism in the system of physical culture. Characterisation of selected types of tourism from the 
perspective of the existing objectives and area of penetration. Tourism as a social, psychological, 
economic and political phenomenon. Relationships of tourism with parenting and education. Functions of 
tourism broken down into eufunctions and dysfunctions in relation to emitter and recipient environments. 
Tourism of selected social groups. Use of selected exampled to characterise tourism as a change driver. 
Activity of selected tourist organisations and those promoting the development of tourism in Poland and 
throughout the world (Polish Tourist and Country Lovers Society, Polish Youth Hostel Association, Polish 
Camping and Caravanning Federation, etc.). 

Objectives The goal of the subject is to familiarise students with key concepts of tourism and to highlight multiple 
aspects of this phenomenon. In theses classes, students learn the relationships between tourism and 
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the social and natural environments. Also addressed here are the correlations between tourism, its 
various types and selected aspects of life: tourism and economy, tourism and parenting, tourism as a 
cultural/political phenomenon. Analysed from the historical perspective are changes in tourism and 
new trends in this respect. 
The organisational structure and the activity of selected organisations that promote tourism 
development in Poland and throughout the world are also presented. 

Methods of evaluation Written examination, end-of-semester essay 
Methods of 
assessment 

Examination 

Bibliography Basic literature: 
Alejziak, W, (1999): Turystyka w obliczu wyzwań XXI wieku. Albis, Cracow. 
Gaworecki, W, (2003): Turystyka. PWE, Warsaw. 
ŁoboŜewicz, T, (2001): Podstawy turystyki. WSE, Warsaw. 
ŁoboŜewicz, T, (1996): Turystyka dzieci i młodzieŜy szkolnej. University of Physical Education, 
Warsaw. 
Przecławski, K, (1996): Człowiek a turystyka. Albis, Cracow. 
Complementary literature: 
Gołembski, G (et al), (2002): Kompendium wiedzy o turystyce, PWN, Warsaw, Poznań. 
ŁoboŜewicz, T, (1997): Propedeutyka turystyki, University of Physical Education Warsaw 
ŁoboŜewicz, T, (et al), (1991): Turystyka ludzi niepełnosprawnych, COIT, Warsaw. 
Merski, J, (2002): Turystyka kwalifikowana. WSE, Warsaw. 

 
 
 
Subject name: THEORY AND METHODOLOGY OF RECREATION 

Code: TR 
Number of classes Year 1. 2 lectures per week in the first semester. 30 classes in total. 
ECTS credits:  4 
Responsible:  Ryszard Wysoczański PhD 
Curriculum contents: Central theme: recreation as a social and cultural phenomenon and a process of taking a rest. 

Primary considerations of the subject: recreation in the area of culture, including physical culture; social, 
psychological and biological functions and conditions of recreation; forms, means and methods of 
promoting and implementing recreation programmes; planning and monitoring of recreation activities. 

Objectives 
przedmiotu: 

Familiarising students with theoretical aspects of recreation as a cultural phenomenon and an important 
area of the contemporary society’s activity; acquainting them with organisational standards existing in the 
field of recreation promotion and implementation. Providing the student with knowledge and skills needed 
to organise the process of recreation. 

Methods of 
evaluation:  

Mandatory one-hour written examination for all students following the first semester and, upon 
completion of study, a graduation thesis to be prepared across two semesters by students who have 
selected a topic associated with this theme. 

Methods of 
assessment 

Written examination after the second semester 

Bibliography Kuński, H: Trening zdrowotny osób dorosłych. MedsportPress, (2002). 
Kiełbasiewicz-Drozdowska, I, Siwiński, W (et al): Teoria i metodyka rekreacji ruchowej. University of 
Physical Education, Poznań, (2001). 
Pilawska, A, Pilawski, A, Petryński, W: Zarys teorii i metodyki rekreacji ruchowej. GWSH, Katowice, 
(2003). 
Toczek–Werner, S (et al): Podstawy rekreacji i turystyki. University of Physical Education, Wrocław, 
(2003). 
Winiarski, R: Wstęp do teorii rekreacji. University of Physical Education, Cracow, (1989). 

 
 
 
Subject name: METHODS AND TECHNIQUES OF TOURIST TRAFFIC MANAGEMENT 

Code: MORT 
Number of classes Year 3. 2 lectures per week in the fifth semester. 30 classes in total. 
ECTS credits 4 
Responsible Jacek Klawender PhD 
Curriculum contents  

Major concepts associated with tourist traffic, types and classification of tourist traffic. 
Characterisation of various types of tourism. Tourist product: structure, life cycle, characteristics of 
product peculiarities in tourism. Tourism market, tourism demand and supply. Inquiry, advertising and 
propaganda in tourism. Characteristics and classification of tourist services. Types of travel agencies, 
their activity and characteristics of offerings. Domestic and international tourist traffic (structure, 
volume, changes). Transport in tourism. Hotel as a tourist company. Catering in tourism. Selected 
elements of the courier/tour guide profession. Milestones of a tourist event. 

Objectives The goal of the subject is to provide students with a basic knowledge of how to create, promote and 
market a tourist product. In these classes, students have an opportunity to acquaint themselves with 
the functioning of companies operating in the tourism market, tourist services and customer care in 
tourism. They prepare a tourist product offering for various market segments, documentation relating 
to the organisation of a tourist event, and an advertising campaign for a specific tourist product. 
Students will acquire skills enabling them to project, plan, organise and estimate the cost of a 
campaign to advertise tourist events for various market segments. 

Methods of evaluation Written examination + class attendance 
Methods of 
assessment 

Examination 
Topics: 
- Major concepts associated with tourist traffic, types and classification of tourist traffic.  
- Tourist product: structure, life cycle, characteristics of product peculiarities in tourism.  
- Tourism market, tourism demand and supply.  
- Inquiry, advertising and propaganda in tourism.  
- Characteristics and classification of tourist services.  
- Types of travel agencies, their activity and characteristics of offerings.  
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- Selected elements of the courier/tour guide profession. 
- Tourist Services Act. 
- Agreements used in tourism (signed with providers or customers).  
- Documents used in the handling of domestic and international tourist traffic.  
- Insurance coverage in tourism.  
- Milestones of a tourist event 

Bibliography Alejziak, W, Marciniec, T, (2003): Międzynarodowe organizacje turystyczne. Albis, Cracow, 
Gaworecki, W, (2003): Turystyka. PWE, Warsaw. 
Kaczmarek, J, Stasiak, A, Włodarczyk, B, (2002): Produkt turystyczny. Wydawnictwo Uniwersytetu 
Łódzkiego, Łódź. 
Kruczek, Z, (et al), (1998): PilotaŜ wycieczek zagranicznych. Proksenia, Cracow. 
Kruczek, Z, (et al), (2000): Obsługa ruchu turystycznego. Proksenia, Cracow. 
Kruczek, Z, Walas, B, (2004): Promocja i informacja turystyczna. Proksenia, Cracow. 
Merski, J, (2002): Informacja turystyczna w Polsce. WSE, Warsaw. 
Middleton, T, Victor, C, (1996): Marketing w turystyce. PAPT, Warsaw. 
Nesterowicz, M, (1993): Prawo turystyczne. Wydawnictwo Prawnicze, Warsaw. 
Turkiewicz, E, (1997): Organizacja imprez turystycznych. Cracow. 

 
 
 
Subject name: METHODS AND TECHNIQUES OF TOURIST TRAFFIC MANAGEMENT 

Code: MORT/workshop 
Number of classes Year 3. 1 workshop per week in the fifth semester. 16 classes in total. 
ECTS credits 0 
Responsible Jacek Klawender PhD 

Curriculum contents Characterising various types of activities related to handling of tourist traffic as defined in the Tourist 
Services Act. Reviewing the activities of selected tourism organisers, insurance coverage in tourism, 
milestones of a tourist event as a market offering, documents used in the handling of tourist traffic. 

Objectives The goal of the subject is to provide students with a basic knowledge of how to create, promote and 
market a tourist product. They prepare a tourist product offering for various market segments, 
documentation relating to the organisation of a tourist event, and an advertising campaign for a specific 
tourist product. Students will acquire skills enabling them to project, plan, organise and estimate the cost 
of a campaign to advertise tourist events for various market segments. 

Methods of evaluation Projects and practical exercises, assessed on a continuous basis 
Methods of 
assessment 

Credit for this subject is given if the student is given positive marks for individual parts of the study 
material, participates actively in classes and his final project has been evaluated favourably /event folder/ 

Bibliography Alejziak, W, Marciniec, T, (2003): Międzynarodowe organizacje turystyczne. Albis, Cracow. 
Gaworecki, W, (2003): Turystyka. PWE, Warsaw. 
Kaczmarek, J, Stasiak, A, Włodarczyk, B, (2002): Produkt turystyczny. Wydawnictwo Uniwersytetu 
Łódzkiego, Łódź.  
Kruczek, Z, (et al), (1998): PilotaŜ wycieczek zagranicznych. Proksenia, Cracow. 
Kruczek, Z, (et al), (2000): Obsługa ruchu turystycznego. Proksenia, Cracow. 
Kruczek, Z, Walas, B, (2004): Promocja i informacja turystyczna. Proksenia, Cracow. 
Merski, J, (2002): Informacja turystyczna w Polsce. WSE, Warsaw. 
Middleton, T, Victor, C, (1996): Marketing w turystyce. PAPT, Warsaw. 
Nesterowicz, M, (1993): Prawo turystyczne. Wydawnictwo Prawnicze, Warsaw. 
Turkiewicz, E, (1997): Organizacja imprez turystycznych. Cracow. 

 
 
 
Subject name: OUTDOOR RECREATION AND PHYSICAL IMPROVEMENT 

Code: RRiUF 
Number of classes Years 1 and 2. 2 workshop per week in the first, second, third and fourth semesters. 120 classes in total. 
ECTS credits 15 
Responsible Marcin Mielniczuk MA 
Curriculum contents Recreational and fitness exercises are conducted in student groups, which are formed based on the types 

of exercises proposed by students. In each semester, the student has the right to choose them. 
The contents of the exercises depend on the fitness level and knowledge of participants.  
One can choose from the following options: volleyball, basketball, soccer, swimming, unihockey, table 
tennis, gym exercises, and team games such as quadrant, stickball, serve and jogging. 
Students exercise to improve their technical and tactical skills, as well as acquire referee/umpire skills in 
selected sports. 
In the second semester, students organise a single sports and recreation event: the St Nicholas Day’s 
Multiple-Class Volleyball Competition for the Cup of His Rectorship of the College of Tourism and 
Recreation 

Objectives - Comprehensive and harmonious development, health enhancement and general improvement in fitness 
and immunisation of the body against harmful physical and mental influences. 
- Making the student feel responsible for his/her own and others’ personal development, health and 
fitness and in need of taking continuous efforts to preserve such values. 
- Arousing interest in various forms of outdoor recreation and sports activities. 
- Providing the student with specific knowledge and skills enabling his/her active participation in such 
activities. 
- Providing the student with knowledge and skills enabling him/her to promote recreation himself/herself. 

Methods of evaluation Students are subject to continuous assessment. The main criterion used for the assessment is class 
attendance and activity. 
Students who are excused by a physician from physical exercises are obliged to attend and participate 
actively in the classes, for instance, as a referee, coach assistant or promoter of recreation. 

Methods of 
assessment 

The student is observed in every class. To obtain a 5 (very good), one must participate actively in 15 
classes per semester. Those who represent the College of Tourism and Recreation at sports competitions 
are credited with extra class attendance. 

Bibliography Regulations of the sports associations: Polish Practical Shooting Association, Polish Basketball Association, 
Polish Soccer Association, Polish Table Tennis Association and Polish Swimming Association. 
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Mielniczuk, M, Staniszewski, T: Stare i nowe gry druŜynowe, Telbit, (2002). 
 
 
 
Subject name: RECREATION AND SPORTS CAMP – SUMMER CAMP 

Code: OL 
Number of classes Year 1. Second semestr. Number of classes: 120, of which 17 lectures, 73 curriculum workshops, 30 

optional classes 
ECTS credits 0 
Responsible Andrzej Łuczak MA, Staff of sport coaches 
Curriculum contents Basic sailing knowledge, medical rescue, cultural promotion, basic topography, ballroom dancing, basics 

of survival. Outdoor games and play, hiking, sailing and canoeing, qualified tourism: cycling, Cooper test 
Objectives Teaching students how to organise active tourism. 
Methods of evaluation Tests to obtain Credit for individual classes 
Methods of 
assessment 

Credit for a mark based on class activity and knowledge to be assessed in a test 

Bibliography Bosiacki, S: Organizacja obozów, University of Physical Education, Poznań, (2000). 
 
 
 
Subject name: RECREATION AND SPORTS CAMP  - WINTER CAMP 

Code: OZ 
Number of classes Year 2. Third semester. Number of classes: 120, of which 20 lectures, 100 curriculum skiing exercises 
ECTS credits 4 
Responsible Andrzej Łuczak MA, Staff of skiing coaches 
Curriculum contents Complete programme to teach practical skiing skills  

Mountain rescue, cultural promotion, downhill skiing, snowboard, sports activities – indoor sports, team 
games, hiking – mountaineering 

Objectives Familiarisation and acquaintance of students with the organisation of activities associated with the 
practising of active tourism. 

Methods of evaluation Credit for practical and theoretical tests 
Methods of 
assessment 

Credit for a mark based on class activity and knowledge to be assessed in a test. 

Bibliography Vysata, K: Narciarstwo w turystyce i rekreacji, Published by The College of Tourism and Recreation, 
(2004). 

 
 
 
Subject name: HISTORY OF TOURISM DEVELOPMENT 

Code: HRGT 
Number of classes Year 1. 1 lectures per week in the first semester. 20 classes in total. 
ECTS credits 2 
Responsible Michał Bucholz MA 
Curriculum contents Basic knowledge of tourism, development of transport throughout the course of history, hospitality 

development, organisation of tourism in Poland. Factors hampering the development of tourism on Polish 
soil. Development of organisational forms in tourism. Economic and social conditions for the development 
of tourism. Historical development of well-known tourist resorts in Poland. Development of tourism in 
selected European countries.  

Objectives The goal of teaching is to familiarise students with the historical development of tourism in Poland and the 
conditions affecting the dynamics of development in this sector of economy. 

Methods of evaluation Seminar essay, Class attendance 
Methods of 
assessment 

Written test after the first semester 

Bibliography Gospodarka turystyczna w Polsce. ZałoŜenia rozwoju. Office of Physical Culture and Tourism. Warsaw, 
(1992). 
Ostrowski, S: Ruch turystyczny w Polsce, published by Sport i Turystyka, Warsaw, (1972). 
Dębski, L: Rozwój zagospodarowania turystycznego w Polsce, published by IT, (1980). 
Łazarek, R: Ekonomika i organizacja turystyk, published by PWE, (1972). 
Hałaciński, J: Zarys historii turystyki, Wyd University of Physical Education. Warsaw, (1963). 

 
 
 
Subject name: SOCIAL POLICY 

Code: PS 
Number of classes Year 1. 2 lectures per week in the first semester. 30 classes in total. 
ECTS credits 4  
Responsible Ewa Matczak PhD 
Curriculum contents Major concepts of social policy – definitions; social issues from the subjective and objective point of view; 

social problem; welfare aid – its scope and forms. 
Theories explaining social issues – theory of asymmetry, inequality, social contradictions, unreliability of 
social order. 
Genesis of social policy – evolution and understanding of the term ‘social polisy’ in the historical context. 
Types of welfare regulators – legislative, executive and regulatory bodies of social policy as well as their 
role and competence. 
Most important social issues – causes of a phenomenon, its extent and government policy towards 
selected social problems: 
- unemployment, poverty, social pathologies, education, health, family 
- new social threats – social exclusion and inclusion  
Government and non-government organisations acting in favour of social welfare. 

Objectives The student should have general knowledge enabling him/her to review and assess phenomena and 
processes relating to social life. 
Be able to identify social problems, understand the importance of social problems for social and political 
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life. 
Be able to diagnose social problems and analyse sources of social problems and to make practical use of 
such knowledge. 
Use acquired skills in accordance with Poland’s contemporary social and political trends. 

Methods of evaluation Credit for this subject is based on the following: 
- preparation of a paper for lecture and theses for discussion (in workshop) 
- continuous assessment – class activity 
Test of knowledge taught in lectures. 

Methods of 
assessment 

Continuous assessment and a test upon completions of lectures and workshops 

Bibliography Basic literature : 
Auleytner, J: Polska polityka społeczna. Ciągłość i zmiany, WSP TWP, (2004). 
Auleytner, J: Polityka społeczna. Teoria i organizacja, WSP TWP, (2000). 
Complementary literature:  
Auleytner, J: Polityka społeczna, czyli ujarzmianie chaosu socjalnego, WSP TWP, (2002). 
Auleytner, J: Polityka społeczna. Teoria a praktyka, WSP TWP, (1997). 
Kowalak, T: Polityka społeczna. Wybrane zagadnienia, WyŜsza Szkoła Ekonomiczna w Białymstoku, 
(2000). 
Leś, E: Od filantropii do pomocniczości, IPS, (2000). 
Polityka społeczna Monthly 

 
 

 
Subject name: OFFICE WORK TECHNOLOGY 

Code: TPB 
Number of classes Year 1. 1 lecture per week in the first semester. 10 classes in total. 
ECTS credits 2  
Responsible Ewa Ryszkowska PhD 
Curriculum contents Information about the decision-making process; meeting – a form of information and communication; 

office documentation – significance and rules of proper workflow; Office documentation, its classifications and 
symbols; documentation techniques; office instructions; log and non-log system; storage and archiving of 
documentation. Types and characteristics of correspondence dealing with commercial, transport, financial 
and administrative issues. General rules of letter-writing; types and forms of letters; letter layout and text 
components; Personnel correspondence; job seeking, recruitment, engagement and termination 
correspondence; human resources documentation; personal data protection; Major office/secretariat 
duties; office work improvement, administrative and office personnel. Modern manager/director; basics of 
the protocol; office work enhancements; personnel training.  

Objectives Familiarisation of students with the organisation of efforts associated with efficient use of information and 
knowledge, techniques supportive of regulatory functions in a modern company – manager and the rules 
of administrative and office work. 

Methods of evaluation Lectures 
Methods of 
assessment 

Lecture attendance, written test 

Bibliography Basic literature: 
Alejziak, B: Organizacja i technika pracy biurowej w turystyce. FHU Albis, Cracow, (2002). 
Fuchsel, H: Sekretarka asystentka - kariera, zawód czy powołanie. Poltex, Warsaw, (1998). 
Kumosa, A: Technika pracy biurowej. Ekonomik, Warsaw, (1998). 
Complementary literature: 
Dzwonkowski, T, Stryjkowski, K, (et al): Poradnik kancelaryjno-archiwalny czyli co kaŜdy pracownik biura 
powinien wiedzieć. Zachodnie Centrum Organizacji, Poznań - Zielona Góra, (1998). 
Pietkiewicz, E: Asystentka menedŜera. CIM, Warsaw, (1995). 
Pietkiewicz, E: Nowoczesny menedŜer. Infor, Warsaw, (1996). 

 
 
 
Subject name: OFFICE WORK TECHNOLOGY 

Code: TBP/workshop 
Number of classes Year 1. 1 workshop per week in the first semester. 10 classes in total. 
ECTS credits 0 
Responsible Ewa Ryszkowska PhD 
Curriculum contents Information in office work; characteristics of office work; data carriers and their classification; organisational 

structure – organisational units (office, secretariat). 
Organisation and types of meetings; agenda, preparation of aids and invitations, preparation of the 
conference room, handling, minutes of the meeting; presentation. Major office/secretariat duties; how to 
convene and hold a meeting, press conference, business trip, a visit of a foreign delegation, parties. How to 
prepare and conduct a presentation. Self-presentation. Technical amenities and aids, office implements 
and stationery.  

Objectives Familiarisation of students with the organisation of efforts associated with efficient use of information and 
communication, presentation and self-presentation in interpersonal relations. 

Methods of evaluation Problem-related, workshop and practical exercises; active class attendance, self-assessment; Participation 
in the preparation and handling of practical exercises 

Methods of 
assessment 

Evaluation of a scrutiniser – a participator following specific criteria. Multiple-choice test.  

Bibliography Basic literature: 
Alejziak, B: Organizacja i technika pracy biurowej w turystyce. FHU Albis, Cracow, (2002). 
Fuchsel, H: Sekretarka asystentka - kariera, zawód czy powołanie. Poltex, Warsaw, (1998). 
Kumosa, A: Technika pracy biurowej. Ekonomik, Warsaw, (1998). 
Wiśniewska, M: Technika pracy biurowej. EMPi, Poznań, (1997). 
Complementary literature: 
Bering, A, Głogowski, T: Curriculum Vitae. Oficyna wydawnicza CAPITAL, (2000). 
Pietkiewicz, E: Asystentka menedŜera. CIM, Warsaw, (1995). 
Pietkiewicz, E: Nowoczesny menedŜer. Infor, Warsaw, (1996). 
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Subject name: BUSINESS NEGOTIATIONS WITH ELEMENTARY PSYCHOLOGY 
Code: NB 

Number of classes Year 1. 1 workshop per week in the second semester. 14 classes in total. 
ECTS credits 1 
Responsible Krystyna Daulas-Hładki MA 
Curriculum contents 
 

Familiarisation of students with key concepts used in negotiations: conflict, types of conflict, problem 
solving and settlement of disputes, standpoint negotiations versus problem-driven negotiations 
Communication in the process of negotiations: basics of social recognizance, schemes and stereotypes, 
non-verbal communication, psychological distance, active listening techniques. 
How to build an interpersonal contact with a partner in negotiations: methods of asking questions, 
paraphrase of standpoints, influence of non-verbal communication upon the behaviour of a partner, errors 
in contact building, communication barriers, rational and emotional levels of communication, methods of 
statement building, techniques of formulating persuasive messages. 
Assertiveness in negotiations: assertiveness versus manipulation, hindrances to acting assertively, 
difficulty in saying ‘No’, expression of wishes and defending of one’s own limits, coping with critics. 
Dynamics of negotiations: preparation of negotiations, 
identifying the goal of negotiations and the criteria for evaluation, working out and reviewing possible 
scenarios, techniques used to influence a partner in negotiations. 
Standpoint negotiations: structure of negotiations, negotiable issues, negotiation standpoints, opening 
point and bottom line planning, BATNA 
Problem-driven negotiations: how to define the interests, methods used to explore the interests, 
milestones of negotiations, formulation of problems addressed during negotiations, creation of solutions, 
rules of negotiations oriented towards collaboration. 
Negotiations games 

Objectives Developing skills needed to ensure efficient building of an interpersonal contact with a partner in 
negotiations. 
Strengthening the skills: 
- giving an impression of being a confident and reliable person. 
- stress and tension reduction when dealing with a ‘difficult’ partner. 
- coping with a partner’s manipulations and evasive actions. 
Practising exercises aimed at  
- adequate presentation of one’s own expectations  
- working out a mutual standpoint. 
Training the skills of conduction problem-driven negotiations. 

Methods of evaluation Control test and class activity and commitment  
Methods of 
assessment 

Workshop for a mark 

Bibliography Aronson, E: Psychologia Społeczna, PWN, Warsaw, (2001). 
Cialdini, A, Robert, B: Wywieranie wpływu na ludzi, published by PTP, (1995). 
Fisher, R, Uhry, W: Dochodząc do Tak. 
Fisher, R, Uhry, W: Odchodząc od Nie. 
Grzesiuk, Lidia, Trzebińska, Ewa: Jak ludzie porozumiewają się? 
Gut, Jerzy, Haman, Wojciech: Docenić konflikt. 
Ilich, J: Wygrywanie negocjacji. 
Nęcki, Z: Negocjacje w biznesie. 
Leary, M: Wywieranie wraŜenia na innych. O sztuce autoprezentacji. 

 
 
 
Subject name: INTRODUCTION TO LEGAL SCIENCE 

Code: WNP 
Number of classes Year 1. 1 lecture per week in the second semester. 20 classes in total. 
ECTS credits 1 
Responsible Józef Kowalczyk MA 
Curriculum contents In the first lecture chosen notions of the theory of state and law are explained, including the notion of 

law, legal norms, interpretation of law, sources of law, legislative procedure, main branches of law. 
Then, the lecturer introduces students to selected problems in constitutional law as well as to basic issues 
concerning the European Communities and the European Union. 
Chosen problems in administrative law include the notion of public administration bodies and 
administrative procedure. 
The realisation of the programme includes also selected issues in substantive criminal law. Chosen 
aspects of civil law are the most extensively debriefed during the course. Students are acquainted with 
topics related both to general part of the civil law and to property law, contract law and law of succession.  
The last class of the course concerns labour law. Chosen principles regulating hierarchical employment 
relations are debriefed. 

Objectives It is necessary for non-law students to become familiar with basic notions of the theory of state and law 
as well as of chosen branches and areas of law. The subject “Introduction to legal science” serves this 
goal. Future sports, recreation and tourism organisers as well as hotel business employees must possess 
elementary legal knowledge which they acquire while studying at The College of Tourism and Recreation.  
Topics included in this subject were selected in such a way that students could better understand various 
issues related to legal systems of Poland and of the European Union mentioned in lectures on other 
subjects. Therefore the “Introduction to legal science” aims at teaching students basic notions of various 
branches of law, which is necessary for the realisation of such subjects as “Economic law”, “Law in 
sports”, “Law in tourism” and others. 

Methods of evaluation Once a week, students can attend a two-hour lecture including time for asking questions and explaining 
the most complicated issues. In the first lecture students are given information on methods and criteria of 
evaluation (written test, answering questions stated in credit sets together with the number of points 
awarded, class activity is treated as an additional criterion). Date of credit is fixed by the college 
authorities. 

Methods of 
assessment 

Written test, a minimum of 50% + 1 of the total number of points per test set should be achieved. If the 
mark is negative, the same written examination must be re-sit at a later date.  

Bibliography Siuda, W: Elementy prawa dla ekonomistów, published by Scriptum, Poznań. 
Korycki, S, Kuciński, J, Trzciński, T, Zaborowski, J: Zarys prawa, LexisNexis, Warsaw. 
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published by pod redakcją Urszula Kalina-Prasznic: Encyklopedia prawa, C.H. Beck, Warsaw. 
Kowalczyk, J: Encyklopedia prawa zagadnienia wybrane, published by the M Orłowicz College of Tourism 
and Recreation, Warsaw, (2005). 

 
 
 
Subject name: BASICS OF FINANCE 

Code: PF 
Number of classes Year 1. 2 lectures per week in the second semester. 30 classes in total. 
ECTS credits 4  
Responsible Wojciech Misiak PhD 
Curriculum contents Notion and main categories of financial phenomena. 

Notion of finance. Classification of financial phenomena. Functions of finance. 
Financial policy. 

Structure and forms of public financial economy. 
State and self-government sectors as main forms of public sector. 
Notion of public finance 
Subjective and objective scope, functions of public finance. 

Role of public finance in economic and social policy. 
Scope of public intervention in market economy. 
Scope of public finance and its role in economic and social policy. 
Evolution of the role and importance of public finance.  

State budget. 
Essence and functions of the budget. Forms of organisation of budget economy. Budget principles. 
Causes and effects of public expenditure growth. Main issues in budget classification. Notion, sources 
and classification of budget revenue. 
Classification of budget expenditure. Budget surplus and deficit. 

Budget of local self-government units. 
Notion and scope of local self-government finance. 

Fiscal system. 
Classification and types of taxes. Functions of taxes. Tax principles. 

Monetary system. 
Outline of money evolution /bullion, paper money, deposit money/. Functions of money. 
Monetary market and financial markets. Notion and instruments of monetary policy. 

Banking system. 
Banking system and types of banks. 
Main types of banking activities. Credit – notion, functions, principles, types, uses. Securities – notion, 
types, operations. 

Financial economy of economic entities. 
Financial economy of state and self-government entities. Factors influencing operating costs of 
economic entities. Financial result of economic entities. 

Commercial bank. 
Money creation by commercial banks. Cash flow liquidity. Commercial bank asset-liability 
management. Optimisation of financial result. 

Capital market. 
Essence of capital market. Capital market institutions. Capital market instruments. Primary and 
secondary market. 

Insurance market. Functions and types of insurance. 
Structure of insurance market. Insurance portfolio. 

Stock exchange functioning.  
Bodies, exchange rules, sessions. Exchange markets. Stock exchange price fluctuations. Allocation of 
orders.  

International monetary and credit organisations. 
International Monetary Fund. World Bank. Other international monetary and credit organisations. 

Household in the market of financial services. 
Notion of household. Revenue, consumption, savings. 

Objectives The objective of the course is to introduce students to the functioning principles of financial institutions, 
capital flows and banking system in Poland.  

Methods of evaluation Seminar essay 
Methods of 
assessment 

Written examination after the second semester 

Bibliography Zabielski, K: Finanse międzynarodowe, PWN, Warsaw, (1999). 
Marchewka-Bartkowiak, K: Zarządzanie długiem publicznym w krajach Unii i Polsce. Published by OwZiF, 
Warsaw, (2003). 
Góra, M: System emerytalny. Published by PWE, Warsaw, (2003) 
Szumlicz, T, śukowski, M, (et al): Systemy emerytalne w krajach UE. published by Twigger, Warsaw, 
(2004). 
Kanigowski, K: Bank hipoteczny a rynek nieruchomości. published by Twigger, Warsaw, (2001). 

 
 
 
Subject name: BASICS OF FINANCE 

Code: PF/workshop 
Number of classes Year 1. 1 workshop per week in the second semester. 14 classes in total. 
ECTS credits 0 
Responsible Wojciech Misiak PhD 
Curriculum contents 1. Detailed presentation of financial phenomena classification. Individual interpretation of legal aspects 

2. State and self-government sectors as main forms of public sector. 
3. Evolution of the role and importance of public finance. Individual interpretation of the notion of needs: 

public, social and private.  
4. Essence and functions of budget. Use of budget expenditure classification. Presentation of aspects 

influencing budget surplus or deficit.  
5. Notion and scope of local self-government finance. Budgets of commune, district and voivodeship. 
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6. Classification and types of taxes. Individual presentation of main tax groups functioning. 
7. Continuation of tax issues.  
8. Money. Monetary market and other financial markets. Notion and instruments of monetary policy. 
9. Bank. Main types of banking activities. Credit – notion, functions, principles, types, uses, securisations 

of dues. Securities – notion, types, operations. 
10. Money creation by commercial banks. Cash flow liquidity. Optimisation of financial result. 
11. Factors influencing operating costs of economic entities. Financial result of economic entities. 
12. Stock exchange functioning. Bodies, exchange rules, sessions. Exchange markets. Stock exchange 

price fluctuations. Allocation of orders. Securities. 
13. International Monetary Fund. World Bank. Other international monetary and credit organisations. 
14. Household in the market of financial services. Notion of household. Revenue, consumption, savings. 

Objectives To teach: 
- individual interpretation of financial processes occurring in modern economy and concerning natural and 
legal persons, 
- ability to use the acquired knowledge of finance and banking in practice, 
- elaboration and practical use of European Union funds.  
To acquaint with: 
- main financial categories and mechanisms of their functioning,  
- financial and banking systems functioning in market economy, main aspects influencing public finance 
system, international monetary and credit organisations.  

Methods of evaluation Class activity. Preparation and presentation of an end-of-semester essay dealing with the issues 
addressed in the workshop  

Methods of 
assessment 

Written essay. 

Bibliography Chojna, E, Duch: Polskie prawo finansowe, published by LexisNexis, Warsaw, (2002). 
Grzechniki, J: Bankowość internetowa. Published by Fundacja Rozwoju Uniwersytetu Gdańskiego, Gdańsk, 
(2000). 
Jaworski, W and Zawadzka, Z, (et al): Bankowość. Podręcznik akademicki. Published by Poltext, Warsaw, 
(2002). 
Owsiak, S: Podstawy nauki finansów. published by PWE, Warsaw, (2002). 
Majchrzycka-Guzowska, M: Finanse i prawo finansowe. PWN, Warsaw, (1997). 
Kosikowski, C: Finanse publiczne. Komentarz. LexisNexis, Warsaw, (2006). 
red. Pietrzak, B, Polański, Z: System finansowy w Polsce, lata 90-te, PWN, Warsaw, (1998). 

 
 
 
Subject name: HUMAN RESOURCES MANAGEMENT 

Code: ZZL 
Number of classes Year 1. 2 lectures per week in the second semester. 20 classes in total. 
ECTS credits 1 
Responsible Waldemar Stelmach PhD 
Curriculum contents Management styles, identifying conflict situations, knowledge of motivation methods, appropriate 

appraisal skill, use of all means of communication, use of ethics and organisational culture in 
management, selection of employees and respect of correct employment relations. Basic shortcomings in 
management processes are going to be pointed out. 

Objectives Acquisition of the above skills is to prepare students for their future work in a particular environment, 
including managerial positions. 

Methods of evaluation Test at the end of the course is the main method of evaluation. 
During the course, in the workshops, students are evaluated on the basis of realisation of assignments 
developing practical skills.  

Methods of 
assessment 

Credit after the second semester 

Bibliography Pocztowski, A: Zarządzanie zasobami ludzkimi. 
Waldemar, Stelmach: Obrazy kierowania. 
Bolesław, R Kuc: Od zarządzania do przywództwa. 
Stoner, J, Wankel, Ch: Kierowanie. 
In addition, professional [thematic] literature will be specified for each topic. 

 
 
 
Subject name: HUMAN RESOURCES MANAGEMENT 

Code: ZZL/workshop 
Number of classes Year 1. 1 workshop per week in the second semester. 10 classes in total. 
ECTS credits 0 
Responsible Waldemar Stelmach PhD 
Curriculum contents Developing the skill of constructing messages, identifying the threat of conflicts, choice of management 

style according to circumstances, problem solving, choice of appropriate motivation, acquisition of 
empathy and assertiveness. 

Objectives As a result of this workshop students should acquire a skill of transforming theoretical knowledge into 
practical activity, particularly useful while working with small groups [e.g. on trips]. 

Methods of evaluation 1. Projects and practical exercise, 2. Observation of class activity. 
Methods of 
assessment 

Monothematic essays and continuous assessment of activity.  

Bibliography Studying Personel i zarządzanie magazine, which has a definitely applicative nature, and getting familiar 
with books being published – diaries of well-known managers.  

 
 
 
Subject name: SOCIOLOGY 

Code: SOC 
Number of classes Year 1. 2 lectures per week in the second semester. 30 classes in total. 
ECTS credits 2 



 17 

Responsible Professor Włodzimierz Mirowski PhD 
Curriculum contents Presentation of sociology as a social science based on philosophical fundaments which does not appear in 

secondary school programmes, and emphasising its relation with issues of free time culture, lifestyles, 
tourism and recreation. 
Past development of subject matter and sociological theories, tendencies of development, main notions of 
sociology concerning social structure and dynamics. Closer characteristic of chosen subdisciplines of 
detailed sociology, in particular sociology of physical culture and sociology of tourism. General knowledge 
of methods and techniques of empirical studies in sociology as well as quantitative and qualitative 
analyses of results. Practical aspects of application of sociological studies results in various areas of 
knowledge and in practice of social life.  

Objectives Creating broader horizons and a more in-depth approach to problems and needs of modern human; 
widening opportunities to benefit from different sources of knowledge about social phenomena and about 
shaping social awareness in modern world; demonstrating the possibility to use a scientific approach to 
specific problems of social life, to find information sources and to use simple sociological techniques in 
individual gathering of information about society.  

Methods of evaluation Written test addressing the problems discussed in the lecture in accordance with a list of topics 
distributed among students. 

Methods of 
assessment 

Credit with a mark based on a test 

Bibliography Mandatory literature: 
Bolesta-Kukułka, K: Socjologia ogólna, Warsaw, (2003), (or one of the four first items recommended 
below) 
Przecławski, K: Człowieka a turystyka − Zarys socjologii turystyki. Cracow, (1997). 
Krawczyk, Z, (et al): Socjologia kultury fizycznej. Warsaw, (1995). University of Physical Education. 
Recommended literature: 
Szacka, B: Wprowadzenie do socjologii. 
Januszek, H and Sikora, J: Podstawy socjologii. 
Bocheńska, M and in.: Elementy socjologii (Wybór tekstów). 
Sztompka, P: Socjologia. 
Szacki, J: Historia myśli socjologicznej. 
Sztumski, J: Wstęp do metod i technik badań społecznych. 
Olechnicki, K, Załęcki, P: Słownik socjologiczny. 

Magazine: Studia Socjologiczne (quarterly), IFiS PAN, Warsaw. 
 
 
 
Subject name: BASICS OF MARKETING AND MARKET RESEARCH 

Code: MUT I 
Number of classes Year 2. 2 classes per week in the third semester. 40 classes in total. 
ECTS credits 4 
Responsible Professor Ludwik Mazurkiewicz PhD 
Curriculum contents - Introduction: 

a. what is marketing? 
b. human needs – A. Maslow’s theory 
c. services, including tourism services, characteristic features of tourism services  
d. process of strategic marketing planning  
e. marketing plan  
f. conditions of effective marketing 

Marketing studies: 
a. what are marketing studies?  
b. system of marketing information 
c. information sources: primary sources and secondary 
sources  
d. how to use the sources  
e. questionnaire: construction and use  

Tourism product: 
a, notion of product 
b. different sorts of tourism product 
c. general notion of tourism product: attractions of the spot, infrastructure of the spot, 
communication accessibility, image, price 

Marketing analyses: 
a. situation analysis: macroenvironment analysis, microenvironment analysis  
b. internal analysis 
c. SWOT analysis 

Market analyses: 
a. product life cycle analysis  
b. BCG analysis  

Segmentation: 
a. notion and essence 
b. conditions of effective segmentation 
c. segmentation criteria 
d. segmentation methods 
e. product positioning 

Tendencies in world tourism and their impact on Polish tourism: 
a. megatrends 
b. trends in demand  
c. trends in supply 
d. trends in marketing 

Objectives - acquainting students with basic notions of marketing 
- demonstration of marketing planning process  
- awareness of the importance of analytical phase in marketing planning process 
- familiarisation with main instruments of marketing analysis  

Methods of evaluation Seminar essay 
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Methods of 
assessment 

Written examination after the third semester 

Bibliography Basic literature: 
Kotler, P: Marketing - podręcznik europejski. PWE, Warsaw, (2002). 
Middłeton, V: Marketing w turystyce, PAPT Warsaw, (1996). 
Hlolloway, J, Robinson, Ch: Marketing w turystyce, PWE, Warsaw, (1997). 
Mazurkiewicz, L: Stonowanie marketingowe w przedsiębiorstwie turystycznym, PWF, Warsaw, (2002). 
Complementary literature: 
Mazur, J: Zarządzanie marketingiem usług, Difin, Warsaw, (2001). 
Ries, A, Trout, J: 22 niezmienne prawa marketingu, PWE, Warsaw, (1997) (seria: Marketing bez 
tajemnic). 
Dachniewska, M: Jak odnieść sukces w turystyce: kultura jakość, Eurosystem, Warsaw, (2002). 

 
 
 
Subject name: BASICS OF ACCOUNTING 

Code: PR 
Number of classes Year 2. 1 lecture per week in the third semester. 16 classes in total. 
ECTS credits 4 
Responsible Rafał Cieślik MA 
Curriculum contents Notion and types of accounting systems 

Balance sheet and its cognitive values 
Influence of economic events on balance sheet 
Measurement and documentation of economic processes 
Individual and systemic aspect of account 
Double-entry accounting system 
Statement of turnover and balance 
Nominal accounts 
Record of revenues  
Record of costs  
Profit and loss account and its cognitive value 
Vertical and horizontal account divisibility 
Account plans 
Didactic model of account plan 
Financial reporting 
Accounting standardisation 

Objectives Cognitive objective: acquisition of analytical (system of accounts) and synthetic (financial reporting 
system) methods reflecting financial standing and result of particular economic entities. Retrospective and 
at the same time prospective nature of contemporary accounting determines effective management of 
enterprise finance. 
Instructive objective: acquisition of broad knowledge and skills concerning designing and functioning of 
financial and management accounting systems. 
Educative objective: Creating respect for modern resource account (balance sheet) and stream account 
(profit and loss account). Modern resource and stream account determines correct decision making in 
enterprise management. 

Methods of evaluation Credit has form of a written exam. Students are to write a test of 22 questions. Each question has four 
alternative answers. There can be more than one correct answer. Students have 45 minutes for the test. 
For each correctly answered question a student gets 1 point. Credit is awarded if the number of points is 
12 or more.  

Methods of 
assessment 

Written examination 

Bibliography Sawicki, K: Podstawy rachunkowości, PWE, Warsaw, (2002). 
Messner, Z: Podstawy rachunkowości, AE Katowice, (2002). 
Sojak, S: Podstawy rachunkowości, Toruń, (2003). 
Winiarska, K: Podstawy rachunkowości, Dom Wydawniczy ABC, (2003). 
Brzezin, W: Ogólna teoria rachunkowości, Wydawnictwo Politechniki Częstochowskiej, Częstochowa, 
(1998). 

 
 
 
Subject name: BASICS OF ACCOUNTING 

Code: PR/workshop 
Number of classes Year 2. 1 workshop per week in the third semester. 14 classes in total. 
ECTS credits 0 
Responsible Rafał Cieślik MA 
Curriculum contents Balance sheet (assets and liabilities) 

Measurement and documentation of economic processes 
Influence of economic events on balance sheet 
Opening balance and balance accounts opening 
Record of economic events causing changes in assets and liabilities 
Balance accounts closing and control of accounting correctness 
Correction of account errors 
Closing balance 
Record of extraordinary revenues and profits 
Record of ordinary operating activity costs (costs by type versus costs by function) 
Record of other operating costs, financial costs and extraordinary losses 
Specification of financial result – comparative variant 
Specification of financial result – calculative variant 
Profit and loss account 

Objectives Students’ acquisition of knowledge and practical skills concerning measurement, documentation and 
recording of economic events as well as creating main elements of financial statements in accordance 
with regulations included in the accounting act. 

Methods of evaluation Credit for this subject is given if a written test is passed. The student is obliged to resolve practical 
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exercises associated with recording of business events and the preparation of major financial statements. 
The student is obliged to complete the exercises within 90 minutes. The student obtains one point for 
each resolved milestone of an exercise. Credit is obtained if the total number of points is higher than half 
the points that can be achieved. 

Methods of 
assessment 

Written test  

Bibliography Sawicki, K: Podstawy rachunkowości, PWE, Warsaw, (2002). 
Messner, Z: Podstawy rachunkowości, AE Katowice, (2002). 
Sojak, S: Podstawy rachunkowości, Toruń, (2003). 
Winiarska, K: Podstawy rachunkowości, Dom Wydawniczy ABC, (2003). 

 
 
 
Subject name: PROFESSIONAL INTEGRITY 

Code: EZ 
Number of classes Year 2. 1 lecture per week in the fourth semester. 16 classes in total. 
ECTS credits 1 
Responsible Jerzy Wróbel Eng 
Curriculum contents Basics of general integrity: 

- morality versus integrity; 
- golden rule of morality; 
- Immanuel Kant’s Categorical Imperative; 
- relations between moral and legal norms; 

Professional integrity: 
- definitions 
- theses of I. Kant’s Ethics of Duty as the genesis of professional integrity; 
- codes of ethics and deontological codes; 
- influence of ethical professional behaviour on brand creation, competitive position and economic 
effectiveness of a company;  
- business’ social responsibility for stakeholders within organisation (employees, investors) and 
around it (clients, contractors, competition, local communities, environment);  
- principles of Social Coexistence and Socio-economic Use of Law as General Clauses in civil law; 
- Anti-corruption act, Anti-unfair competition act, Anti-monopolistic practice act, activity of UOKiK 
(Office of Competition and Consumer Protection); 
- universal norms of ethical business: Davos Manifest, Global Compact and Social Accountability S.A. 
8000; 

Labour dignity: 
- interdependence of human dignity and labour dignity;  
- the most important documents concerning human dignity and labour dignity; 
- relations between management and employees, organisational culture of a company;  

Professional integrity in tourism and sports: 
- declaration of the Congress of Polish Tourism on the need for ethics in tourism; 
- The Global Code of Ethics for Tourism; 
- Code of Ethics SITE (Society of Incentive and Travel Executives); 
- Directive 450 EEC concerning misleading advertising; 
- IHA-UFTAA Code of Practice; 
- directive 314 EEC on package travel; 
- Hotelier’s Code of Ethics; 
- categories of sports ethics; 
- Fair Play definition; 
- Fair Play Code of Ethics; 
- goals and activity of International Fair Play Committee; 
- Spectator’s Decalogue; 
- Athlete’s Decalogue;  
- Trainer’s Decalogue; 
- Organisers’ and Referees’ Decalogue;  
- governments’, sport organisations and associations’, trainers’, competitors’ and spectators’ 
responsibility for sports ethics. 

Objectives As a result of this course students acquire knowledge and skills necessary to run business in an ethical 
manner. 
They are acquainted in particular with: 
- basics of general integrity, 
- principles of good professional practice,  
- influence of ethical professional behaviour on the company’s position and relations within and around 
the organisation,  
- necessary documents concerning integrity in tourism and sports and regulating ethical principles of 
business,  
- interrelations of human dignity and labour dignity; 
They are able to: 
- use the acquired knowledge for creating ethical standards in a company,  
- carry out their professional responsibilities in an ethical manner, 
- organise economic activity in compliance with ecology and social interest, 
- create organisational culture of a company and build appropriate relations with employees and clients,  
- define, initiate and support ethical attitudes in sports, 
- correctly assess employees’ attitudes and behaviours as well as situations in a company, 
- make active use of literature and source materials. 

Methods of evaluation Final test (examination) at least one week after finishing a cycle of classes in this subject. 
Methods of 
assessment 

In writing, filling out a sheet containing 20 questions covering the whole syllabus; the questions are 
scored from 1 to 5 points depending on the level of difficulty and importance of an issue, the number of 
points assigned to each question is specified in the sheet, total score that can be achieved – 50, credit is 
given for gathering at least 26 points. 

Bibliography Textbooks: 
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Klimczak, B: Etyka gospodarcza, Wrocław, (1996). 
Nogalski, B, Śniadecki, J: Etyka menedŜerska, Bydgoszcz, (1996). 
Pietrzkiewicz, T: Etyka zarządzania działalnością gospodarczą, Warsaw, (1995). 
Jarco, J, Kalita, Z: Etyka – świat wartości moralnych, Warsaw, (1993). 
Zbiegień-Maciąg, L: Etyka w zarządzaniu, Warsaw, (1996). 
Porębski, Cz: Czy etyka się opłaca? Zagadnienia etyki biznesu, Cracow, (1997). 
Sułek, M, Świniarski, J: Etyka jako filozofia dobrego działania zawodowego, Warsaw, (2000). 
Przecławski, K: Turystyka a wychowanie, Warsaw, (1973). 
Przecławski, K: Humanistyczne podstawy turystyki, Warsaw, (1986). 
Przecławski, K: Socjologiczne problemy turystyki, Warsaw, (1979). 
Przecławski, K: Etyczne podstawy turystyki, Cracow, (1997). 
Pietkiewicz, E: Dobre obyczaje w turystyce, Warsaw, (1988). 
Ikanowicz, C: Protokół w Ŝyciu codziennym biznesmena, Warsaw, (1998). 
Ingram, D B, Parks, J A: Etyka dla Ŝółtodziobów, Poznań, (2003). 
Dziubiński, Zb. (et al): Aksjologia sportu, Warsaw, (2001). 
śukowska, Z (et al): Fair play, sport, edukacja, Warsaw, (1996). 
Magazines: 
Fola Turistica issue 10 (2001) – O etykę w turystyce. 
Aktualności Turystyczne issue 11 (1999) – Przyjęcie Światowego Kodeksu Etyki w Turystyce. 
Polska Gazeta Turystyczna issue 16 (1999) – Turystyka i etyka. 
Websites: 
www.cebi.win.pl/ - Business Integrity Centre. 
http://etyka.opoka.org.pl/ - Social Responsibility Standard, Corporate Integrity Programmes. 
www.odpowiedzialnybiznes.pl/ - Responsible Business Forum. 

 
 

 
Subject name: PROFESSIONAL INTEGRITY   

Code: EZ/workshop 
Number of classes Year 2. 1 workshop per week in the fourth semester. 14 classes in total. 
ECTS credits 0 
Responsible Jerzy Wróbel Eng 
Curriculum contents Practical issues in general integrity:  

- moral dilemmas – calculation of utility;  
- behaviours and situations related with Immanuel Kant’s Ethics of Duty; 
- individual interpretations of tolerance;  
- human activities in overlapping areas of law and morality;  
Pragmatism of professional integrity: 
- positive and negative effect of different aspects of economic activity;  
- professional and every-day situations particularly requiring tolerance;  
- manager’s responsibility for organisational culture of the company and relations within and around the 
organisation;  
- professional standards; 
- formulating the mission of ethics codes of tourism companies and sports organisations; 
- detailed interpretation of The Global Code of Ethics for Tourism; 
- conformity of tourism contracts with the Directive 314 EEC; 
- illegal clauses in tourism contracts according to UOKiK; 
- misleading tourism advertising, information and offers;  
- relations between contractors in tourism sector according to IHA-UFTAA Code;  
- analysis of BP’s clients’ complaint;  
- categories of sports ethics;  
- initiatives aiming at improving the level of ethics in sports;  
- achievements of Polish athletes in the field of fair play according to the International Fair Play 
Committee. 

Objectives As a result of this course students will be familiar with: 
- principles of correct ethical assessment of attitudes, general and professional phenomena;  
- social and economic consequences of economic doings;  
- patterns of companies’ ethical programmes; 
- algorithms of formulating the missions and codes of ethics;  
- provisions regulating relations between economic organisations and within them;  
- principles of correct preparation of offers, contracts with clients and agreements with contractors; 
- ways of reacting to conflict situations in contacts with clients; 
- scope of possible actions aiming at increasing sports ethics; 
Students will be able to:  
- elaborate and implement ethical functioning programmes of tourism companies and sports associations;  
- prepare offers, advertising and contracts in compliance with ethical principles; 
- maintain appropriate relations with contractors and clients; 
- shape appropriate relations with environment; 
- initiate actions in favour of environment protection;  
- shape organisational culture of a company; 
- correctly assess employees’ attitudes and behaviours.  

Methods of evaluation Personal written test not later than one week after finishing the workshop (score: 2 –5) 
Methods of 
assessment 

An essay on a topic selected from a supplied list or suggested by the student and approved by the teacher 
after finishing at leaf half the scheduled classes – review of described situations or selected excerpts from 
documents.  

Bibliography Textbooks: 
Klimczak, B: Etyka gospodarcza, Wrocław, (1996). 
Nogalski, B, Śniadecki, J: Etyka menedŜerska, Bydgoszcz, (1996). 
Pietrzkiewicz, T: Etyka zarządzania działalnością gospodarczą, Warsaw, (1995). 
Jarco, J, Kalita, Z: Etyka – świat wartości moralnych, Warsaw, (1993). 
Zbiegień–Maciąg, L: Etyka w zarządzaniu, Warsaw, (1996). 
Porębski, Cz: Czy etyka się opłaca? Zagadnienia etyki biznesu, Cracow, (1997). 
Sułek, M, Świniarski, J: Etyka jako filozofia dobrego działania zawodowego, Warsaw, (2000). 
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Przecławski, K: Turystyka a wychowanie, Warsaw, (1973). 
Przecławski, K: Humanistyczne podstawy turystyki, Warsaw, (1986). 
Przecławski, K: Socjologiczne problemy turystyki, Warsaw, (1979). 
Przecławski, K: Etyczne podstawy turystyki, Cracow, (1997). 
Pietkiewicz, E: Dobre obyczaje w turystyce, Warsaw, (1988). 
Ikanowicz, C: Protokół w Ŝyciu codziennym biznesmena, Warsaw, (1998). 
Ingram, D B, Parks, J A: Etyka dla Ŝółtodziobów, Poznań, (2003). 
Dziubiński, Zb (et al): Aksjologia sportu, Warsaw, (2001). 
śukowska, Z (et al): Fair play, sport, edukacja, Warsaw, (1996). 
Magazines: 
Fola Turistica issue 10 (2001) – O etykę w turystyce. 
Aktualności Turystyczne issue 11 (1999) – Przyjęcie Światowego Kodeksu Etyki w Turystyce. 
Polska Gazeta Turystyczna issue 16 (1999) – Turystyka i etyka. 
Websites: 
www.cebi.win.pl/ - Business Integrity Centre. 
http://etyka.opoka.org.pl/ - Social Responsibility Standard, Corporate Integrity Programmes. 
www.odpowiedzialnybiznes.pl/ - Responsible Business Forum. 

 
 
 

Subject name: ECONOMIC LAW 
Code: PG 

Number of classes Year 2. 2 lectures per week in the fourth semester. 30 classes in total. 
ECTS credits 1 
Responsible Jacek Nieszpaur MA 
Curriculum contents Notion of economic law, its sources and essence; outline of economic activity in the world; 

economic activity in Poland in context of the Act on freedom of economic activity; entities of economic 
circulation; personal rights and their protection; legal acts; representation, especially power of attorney; 
termination of actions, property law; economic circulation agreement – notion and scope; liability for 
inadequate or non-fulfilment of a contract; freedom of contract principle; partnerships and their types; 
general partnerships in Polish Commercial Companies Code, joint stock companies, limited liability 
company – principles of formation, functioning and organisational structure; key issues in composition 
and bankruptcy law in Poland; protection of entrepreneurs, protection against unfair competition, 
intellectual property protection, trademarks and their protection; chosen issues in professional economic 
circulation, public trading in securities, main elements of taxation law (tax construction, taxation law 
principles, types of taxes, responsibility for tax obligations), main elements of banking law (banking 
activities, banking secrecy, responsibility for deposited funds) 

Objectives Objective of the course is to introduce students to chosen issues in professional economic circulation: 
- public trading in securities, 
- main elements of taxation law(tax construction, taxation law principles, types of taxes, responsibility for 
tax obligations),  
- main elements of banking law (banking activities, banking secrecy, responsibility for deposited funds) 

Methods of evaluation Seminar work 
Methods of 
assessment 

Written test after the fourth semester 

Bibliography Gospodarek, J: Prawo turystyczne, Wyd PTE, Warsaw, (2001). 
KrzyŜanowski, W: Teoria produkcji usług, PWG, Warsaw, (1977). 

  
 
 
Subject name: ECONOMIC SYSTEM OF THE WORLD 

Code: SSG 
Number of classes Year 2. 2 lectures per week in the fourth semester. 30 classes in total. 
ECTS credits 1 
Responsible Ewa Szulc-Dabrowiecka PhD 
Curriculum contents Economic system of the world, history of world economy, in particular the creation of Pax Britannica and 

Pax Americana, contemporary stage of world economy globalisation, contemporary international trade, 
trade in services, international labour migrations, transfer of knowledge, international capital flows, 
national economies characteristics from the point of view of their openness, foreign economic policy of 
contemporary states, transnational corporations, main regional organisations. 

Objectives Presentation of word economy as a system composed of economic entities and relations between them. 
Students are also acquainted with evolution of world economy since XVth century.  

Methods of evaluation Written examination after the fourth semester 
Methods of 
assessment 

Seminar essay 

Bibliography BoŜyk, P, (et al): Egzemplifikacja międzynarodowych stosunków gospodarczych. WyŜsza Szkoła Handlu i 
Prawa. Warsaw, (2004). 
BoŜyk, P, Misala, J, Puławski, M: Międzynarodowe stosunki ekonomiczne, PWE, (2001). 
Nojszewska, E (et al): Wprowadzenie do biznesu międzynarodowego. WsiP, Warsaw, (2002). 
Rymarczyk (et al): Międzynarodowe stosunki gospodarcze. PWE, Warsaw, (2006). 
Skodlarski, J, Matera, R: Gospodarka światowa. Geneza i rozwój. PWN, Warsaw, (2004). 

 
 
 
Subject name: CORPORATE ASSET MANAGEMENT 

Code: ZKF 
Number of classes Year 2. 1 lecture per week in the fourth semester. 16 classes in total. 
ECTS credits 1 
Responsible Mirosław Przygoda PhD 
Curriculum contents Asset management and role of company’s capital – introduction; essence of evaluating asset 

management of economic entities; assessment of financial standing of an enterprise on the basis of main 
financial statements; role of ratio analysis in corporate asset management; capital effectiveness 
evaluation; financial, operating and total leverage; role and functions of money; money as a special type 
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of capital. 
Objectives Objective of the course is to introduce students to the most important aspects influencing efficient 

functioning of an enterprise in financial field and connection of this process with the impact which has the 
capital market environment on every economic entity. The lecture helps to understand the essence of 
asset management for main types of economic entities operating in free market economy.  

Methods of evaluation Written test after the fourth semester 
Methods of 
assessment 

The examination is in the form of a closed written test enriched with a few exercises showing practical 
skills acquired. The material necessary to pass the examination consists of the topics discussed in the 
lecture plus exercises. Credit for the workshop in this subject has to be obtained before one can be 
admitted to this examination. 

Bibliography Szczęsny, W (et al): Finanse firmy. Jak zarządzać kapitałem. published by C\H. Beck, Warsaw, (2003). 
Śliwa, J, Pawlicka, GraŜyna, Finanse przedsiębiorstwa, teoria i praktyka. Vol I and II, Instytut 
Przedsiębiorczości i Samorządności, Warsaw, (2002). 
Rutkowski, A: Zarządzanie finansami. P.W. E, Warsaw, (2003). 
Bień, W: Zarządzanie finansami przedsiębiorstwa. Published by Difin, Warsaw, (2002). 
Tuczko, J: Zrozumieć finanse firmy. Published by Difin, second edition, Warsaw, (2002). 

 
 
 
Subject name: CORPORATE ASSET MANAGEMENT 

Code: ZKF/workshop 
Number of classes Year 2. 1 workshop per week in the fourth semester. 14 classes in total. 

ECTS credits 0 
Responsible Mirosław Przygoda PhD 
Curriculum contents Financial standing assessment on the basis of profit and loss account; assessment of the balance sheet of 

an enterprise; ratio analysis as an instrument helping in efficient corporate asset management; cash flow 
statement; working capital management; economic effectiveness evaluation of an investment; cost of 
capital. 

Objectives Objective of the course is to consolidate and broaden students’ knowledge about corporate asset 
management. The most important element of the course is the acquisition of skills enabling efficient use 
and interpretation of results obtained thanks to main economic instruments used for evaluating the 
financial condition of an enterprise. Workshop supplements lecture under the same title.  

Methods of evaluation Credit has form of a written closed test composed of up to 25 questions (number can vary from year to 
year). Credit is awarded for at least 51 % of correct answers. Satisfactory mark depends as well on class 
activity and attendance (2 hours of unexcused absence are allowed).  
 
Main skills acquired: knowledge about corporate asset management enabling reliable, individual 
assessment of the standing and activity conditions of different forms of economic entities operating on the 
market. The acquired knowledge should permit to understand the rationale of effective decision making 
connected with economic processes and choice of the company’s development direction.  

Methods of 
assessment 

Credit for seminar essays 

Bibliography Szczęsny, W (et al): Finanse firmy. Jak zarządzać kapitałem. Published by C.ll. Beck, Warsaw, (2003). 
Śliwa, J, Pawlicka, G: Finanse przedsiębiorstwa, teoria i praktyka, Vol I and II, Instytut Przedsiębiorczości 
i Samorządności, Warsaw, (2002). 
Rutkowski, W: Zarządzanie finansami. Polskie Wydawnictwo Ekonomiczne, Warsaw, (2003). 
Bicń, W: Zarządzanie finansami przedsiębiorstwa. Published by Difn-T, Warsaw, (2002). 
Tuczko, J: Zrozumieć finanse firmy. Published by Difin, second edition, Warsaw, (2002). 

 
 
 
Subject name: DISSERTATION SEMINAR 

Code: SD 
Number of classes Year 3. 3 workshops per week in the sixth semester. 50 classes in total. 
ECTS credits 4 
Responsible All members of the College’s staff 
Curriculum contents According to students’ specialisation, their dissertation subjects are of descriptive or research nature (if 

they have possibility to carry out scientific observations - surveys, empirical research).  
Objectives Objective of preparation and defence of the dissertation is to familiarise students with methods of 

scientific work (gathering and verification of materials, processing the collected data, drawing correct 
conclusions). The ability to elaborate data collected through various methods of observation will enable 
the graduates to analyse social processes and carry out professional responsibilities with greater 
awareness.  

Methods of evaluation Participation in graduation seminars and preparation of thesis fragments. Lecturing on the compiled 
material in seminars. 

Forma zaliczenia Graduation examination before the Examiantion Board after obtaining a certificate of completion. 
Bibliography Relevant to the topic researched (at least 30 items) 

 
 

 
Subject name: BASICS OF STATISTICS 

Code: STT 
Number of classes Year 3. 2 lectures per week in the fifth semester. 30 classes in total. 
ECTS credits 4 
Responsible Anetta Majchrzak-Jaszczyk MA 
Curriculum contents Descriptive analysis of the structure of phenomenon under examination, correlation analysis, linear 

regression analysis, basics of time series analysis. In the lectures the theory and exemplary tasks are 
presented. 

Objectives Ability to conduct statistical research, classify statistical material, calculate measures describing the 
phenomenon under examination. Determination of relationship between two features (strength, direction, 
linearity or curvilinearity of correlation relationship). Estimation using least squares method of the 
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parameters of linear regression equation. Calculation of absolute and relative, fixed base and chain 
indices, aggregative indices. 

Methods of evaluation Class activity, two written tests 
Methods of 
assessment  

Written test 

Bibliography Ostasiewicz, S, Rusnak, Z, Siedlecka, U: Statystyka elementy teorii i zadania. 
Kassyk-Rokicka, H: Statystyka nie jest trudna. 
Bąk, I, Markowicz, I, Mojsiewicz, M, Wawrzyniak, K: Statystyka w zadaniach.  

 
 
 
Subject name: BASICS OF STATISTICS 

Code: STT/workshop 
Number of classes Year 3. 1 workshop per week in the fifth semester. 16 classes in total. 
ECTS credits 0 
Responsible Anetta Majchrzak-Jaszczyk MA 
Curriculum contents Descriptive analysis of the structure of phenomenon under examination, correlation analysis, linear 

regression analysis, basics of time series analysis. In the workshop students use the theory and formulae 
acquired in the lectures for solving tasks.  

Objectives Ability to conduct statistical research, classify statistical material, calculate measures describing the 
phenomenon under examination. Determination of relationship between two features (strength, direction, 
linearity or curvilinearity of correlation relationship). Estimation using least squares method of the 
parameters of linear regression equation. Calculation of absolute and relative, fixed base and chain 
indices, aggregative indices. In the workshop the emphasis is put on unassisted use of knowledge from 
the lectures.  

Methods of evaluation Class activity, two written tests 
Methods of 
assessment  

Written test 

Bibliography Ostasiewicz, S, Rusnak, Z, Siedlecka, U: Statystyka elementy teorii i zadania. 
Kassyk-Rokicka, H: Statystyka nie jest trudna. 
Bąk, I, Markowicz, I, Mojsiewicz, M, Wawrzyniak, K: Statystyka w zadaniach. 

 
 
 
Subject name: DEMOGRAPHY 

Code: DM 
Number of classes Year 3. 1 lecture per week in the fifth semester. 12 classes in total. 
ECTS credits 1  
Responsible Ewa Szulc-Dąbrowiecka PhD 
Curriculum contents Demographic information sources, world population distribution versus tourism movement, family (notion, 

types of families in different cultures, changes in families in Europe and Poland), households, natural 
movement of population and its specificity in various countries, population structure, process of 
demographic aging of population in Europe, population theories (Malthus’s theory, theory of demographic 
transition and of second demographic transition). Tourism for children and youth, tourism for pensioners. 

Objectives Acquainting students with main notions, methods and theories of demography. Determination of impact 
which the demographic structure of a community has on the participation in tourism movement.  

Methods of evaluation Written test 
Methods of 
assessment 

Written test after the fifth semester 

Bibliography Holzer, J: Demografia, PWN, Warsaw, (1999), published by V. 
Okólski, M: Demografia. Podstawowe pojęcia, procesy i teorie w encyklopedycznym zarysie, published by 
Scholar, Warsaw, (2004). 
Okólski, M: Demografia zmiany społecznej, published by Scholar, Warsaw, (2004). 

 
 
 
Subject name: ETHNOGRAPHY 

Code: ETN 
Number of classes Year 3. 1 lecture per week in the fifth semester. 20 classes in total. 
ECTS credits 1 
Responsible Krzysztof Lubański PhD 
Curriculum contents Notion and scope of ethnography issues. Folk architecture and house building. 

Folk utility art. Folk creative activity. Folk immaterial culture. 
Sacral ethnography. Ethnographic museums. 
Poland as an area of occurrence of remarkable ethnographic values.  
Research and protection of folk art in Poland.  

Objectives Objective of ethnography course is to acquaint students with contemporary manifestations of folk culture 
and folklore in Poland as well as with their origines. Moreover – with reference to historical geography of 
Poland – students develop ability to carry out comparative analyses of tourist regions from the point of 
view of their ethnographic interest as well as historical and artistic value of folk art.  

Methods of evaluation Scoring system based on multiple-choice test. 
Methods of 
assessment 

End-of-semester test. 

Bibliography Litewski, T, Mikołowski, B, Wyrzykowski, J: Geografia turystyki Polski. Warsaw, (1998), PWN 
Pokropek, M: Atlas sztuki ludowej i folkloru w Polsce. Warsaw, (1978). 
Grafowski, J: Sztuka ludowa. Formy i regiony w Polsce. Warsaw, (1967). 
Jackowski, A: Polska sztuka ludowa. Warsaw, (2002), PWN. 
Ogrodowska B.: Zwyczaje, obrzędy i tradycje w Polsce. Mały słownik. Warsaw 2001, published by 
Verbinum. 
Piskorz- Branekova E.: Polskie stroje ludowe. Warsaw 2003, published by Sport i Turystyka – MUZA S.A. 
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Subject name: POLITICAL SCIENCE 
Code: PL 

Number of classes Year 3. 2 lectures per week in the sixth semester. 20 classes in total. 
ECTS credits 1 
Responsible Jerzy Chełmecki PhD 
Curriculum contents Knowledge of society. Political power and its legitimisation. Social groups, classes and strata. Family. 

Nation.   
Different forms of political organisation. The state and its sovereignty. Forms and functions of the state. 
The state and political parties. Political parties and political system in contemporary Poland.  
Political ideology, doctrine, program. Contemporary political doctrines. 
Political system. Political system of the Republic of Poland. Basic principles of the Republic of Poland’s 
constitution. Sejm (lower house of Parliament), Senate, National Assembly, President, Council of 
Ministers, central government authorities. 
Justice authorities: The Polish Constitutional Tribunal 
Types of self-government. Local self-government. The structure and competence of the local self-
government in the Republic of Poland.  

Objectives The lectures will offer a global vision of issues related to the problems of state and politics, in order to 
help students of tourism department understand the working mechanisms of contemporary democratic 
states. Anyone willing knowingly and actively participate in the life of society needs to have a certain 
knowledge about the laws of that society. These laws are of varying nature : sociological, economical or 
resulting from legal regulations. It is especially important to master this knowledge in order to understand 
mechanisms governing democratic societies, in view of dramatic changes in Poland in the years ‘90. 
These changes were decisive for Poland’s position in Europe, and in the World.  

Methods of evaluation Test 
Methods of 
assessment 

Test following the end of lectures. Credit for a mark after the sixth semester. 

Bibliography Zieliński, E: Nauki o państwie. Warsaw, (2001). 
Wiedza o społeczeństwie. (et al) Woś, T, Stelmach, J, Brankowicz, M, Grzybowski, R, Włudyka, T. 
Warsaw, (2001). 
Maczubski, T: Z dziejów turystyki w Warszawie, published by Kalendarium, Warsaw, (2003). 
Szubert-Zarzeczna, K: Turystyka w procesie przekształceń systemowych w Polsce, published by A.E., 
Wrocław, (1996). 

 
 
 
Subject name: TRAINEESHIP  

Code: PRA 
Number of classes Years 1, 2 and 3. Second, third, fourth and fifth semesters. 15 curriculum weeks.  
ECTS credits 4 
Responsible Andrzej Łuczak MA 
Curriculum contents Institution’s organisational and legal structure, work organisation and employees’ scope of competence, 

financing sources for business activity, the principles of imparting and accumulating information, the rules 
of programming and designing products, product promotion.  
 
 

Objectives Acquainting students with the totality of the projects carried out at the institutions responsible for tourism 
and recreation initiatives, including tourism and restaurant services, gastronomy, sport and recreation 
management.    
 

Methods of evaluation Credit  
Methods of 
assessment 

Credit  

Bibliography not applicable 
 
 
 
Subject name: TOURISM ORGANISATION AND MANAGEMENT 

Code: OiZT 
Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 4 
Responsible Leszek Butowski PhD 
Curriculum contents The class offers the characteristics of the most important organisational structures that are significant for 

the development of tourism in Poland. It describes in detail the government as well as self-government 
administration organs in the context of their competence within the tourism sector. Moreover, specialised 
tourist organisations, associations and the tourist self-governments are taken under analysis. Special 
attention is devoted to the legal and organisational bases according to which the tourist business is 
operated. The description of the preparation system of the tourist personnel, as well as the description of 
scientific institutions concerned with the investigation of tourist processes and phenomena, close the 
whole course. 

Objectives After attending the lectures and classes and a satisfactory completion of the whole course, the students 
should have an extensive knowledge of the tasks and competences as well as the legal and organisational 
foundations of the functioning of the most important actors of the organisational system of Polish tourism.  
 

Methods of evaluation The classes are closed with a written test examination during the end-of-term examinations. 
Methods of 
assessment 

The classes are closed with a written test examination. Most questions are closed-end questions. 

Bibliography Butowski, L: Organizacja turystyki w Polsce, Wydawnictwo Akademickie WyŜszej Szkoły Społeczno-
Przyrodniczej w Lublinie, Warsaw – Lublin, (2004). 
Polish National Tourist Office Act of 25 June 1999 (1999 Journal of Laws No. 62, item 689, as amended). 
Tourist Services Act of 29 August 1997 (Journal of Laws No. 133, item 884, as amended) including 
enforcement regulations. 
Business Freedom Act of 2 July 2004 (Journal of Laws No. 173, item 1807, as amended). 
Physical Culture Act of 18 January 1996 (Journal of Laws No. 25, item 113, as amended), including 
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enforcement regulations. 
Act of 7 April 1989 called the Associations Law (Journal of Laws No. 20, item 104, as amended) 
Chambers of Commerce Act of 30 May 1989 (Journal of Laws No. 35, item 195, as amended). 

 
 
 
Subject name: TOURISM ORGANISATION AND MANAGEMENT 

Code: OiZT/workshop 
Number of classes Year 2. 1 workshop per week in the third semester. 20 classes in total. 
ECTS credits 0 
Responsible Leszek Butowski PhD 
Curriculum contents The classes included in this course shall be concerned with an analysis of bylaws, statutes and other 

principles which determine the functioning of major tourism organisations and institutions, such as the 
Ministry of Economy – Tourism Department, self-governments of the voivodeships, districts and 
boroughs, the Polish National Tourist Organisation, Regional and Local Tourist Organisations, tourist 
enterprises (above all hotels, travel agencies, tour leaders and tourist guides), associations and tourist 
chambers. 
 

Objectives Students should attain the qualifications necessary for a tourism management position. Those would 
include the handling of tourist and hospitality services, such as: 
- getting to know in detail the competences of the particular industry actors executing an influence on the 
development of those domains 
- knowing where to look for the appropriate regulations which delimit those competences  
- being capable of locating and handling documents which condition the functioning of some of the tourist 
businesses, such as application forms for the classifying of hospitality facilities, registering of tourist 
agents and organizers, etc. 
 

Methods of evaluation Continuous assessment – class attendance and activity and end-of-semester essay. 
Methods of 
assessment 

Credit is given for class attendance and end-of-semester essay. 

Bibliography Butowski, L: Organizacja turystyki w Polsce, Wydawnictwo Akademickie WyŜszej Szkoły Społeczno-
Przyrodniczej w Lublinie, Warsaw – Lublin, (2004). 
Polish National Tourist Office Act of 25 June 1999 (1999 Journal of Laws No. 62, item 689, as amended). 
Tourist Services Act of 29 August 1997 (Journal of Laws No. 133, item 884, as amended) including 
enforcement regulations. 
Business Freedom Act of 2 July 2004 (Journal of Laws No. 173, item 1807, as amended). 
Physical Culture Act of 18 January 1996 (Journal of Laws No. 25, item 113, as amended), including 
enforcement regulations. 
 

 
 
 
Subject name: TOURIST PRODUCT 

Code: PRT 
Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 2 
Responsible Piotr Kamiński MA 
Curriculum contents 1. Marketing concept of the tourist product 

- a survey of the definitions of a tourist product 
- the characteristics of a tourist product 
- the planning process of a tourist product – the core product, the actual product, the 

extended product. 
2. Development programme for regional tourist products 

- the essence of the development of a tourist product 
- term differences between the development of a tourist product and regional 

development 
- the characteristics and effects of regional development through tourism 
- the factors of regional tourist development (competitiveness, attractiveness) 
- the methods of tourist product development within regions. 

3, 4. Role and structure of strategies of tourist product development in regions 
- the elements of the regional strategic planning system (the socio-economic 

development strategy, 
- a study of conditions and directions of land development plan), 
- the aims and advantages of forming a tourist product development strategy 
- the stages of the forming of a tourist product development strategy (strategic 

analysis, strategic planning, the implementation of a strategy), 
- the obstacles threatening a successful implementation of the tourist product 

development strategy. 
5. Governmental tourist policies on the development of tourist products 

a survey of government documents: “The development plan for the national tourist    
product”, “Development strategy for the national tourist product”, “Tourist    
development strategy in the years 2001-2006 – the governmental support  
programme for the development of tourism in the years 2001-2006”, guidelines  
for regional tourist product development as included in the Integrated Operational  
Programme for Regional Development 

6. Other sources of financing of the regional tourist product development – Poland, European Union 
 the funds proceeding from the national budget (the types and possibilities of use), Ministry of 

Economy, Labour and Social Policy subsidies, Ministry of Culture, Ministry of Educational and Sport, The 
National Fund for Environmental Protection, Polish Agency for Enterprise Development, pre-accession 
European Union funds supporting the development of tourist products – Phare, SAPARD, ISPA, structural 
funds supporting tourist product development – EFS, EFRR. 

  
Objectives This course is meant to acquaint students with the terms and definitions of the tourist product as well as 
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the methodology of regional tourist product development. The lectures shall focus upon the presentation 
of the methodology for tourist resources analysis as well as the tools for elaborating development 
strategies for regional tourist products. In addition, special attention shall be devoted to the major issues 
of tourist product development policies of the Polish Government and the European Union.  
The material covered by the lectures constitutes an indispensable basis for further work in the regional 
organisations concerned with creating and developing of the tourist products (such as: a Local Tourist 
Organisation, tourism development association, tourist department (in the county office, the poviat 
starosty, landscape and national parks management, Regional Directorate of State Forests, etc.) 
 

Methods of evaluation Seminar work 
Methods of 
assessment 

Written test after the third semester 

Bibliography Alkom, J: Marketing w turystyce, PWN, Warsaw, (1995). 
Gołembski, G: Metody stymulowania rozwoju turystyki w ujęciu przestrzennym, Akademia Ekonomiczna w 
Poznaniu, Poznań, (2002). 
Middleton, V: Marketing w turystyce, PAPT, Warsaw, (1990). 
Lokalna polityka turystyczna i marketing, CEKT- Institute of Tourism w Krakowie, Cracow, (1997). 
Marketing turystyki - wybrane zagadnienia, CEKT- Institute of Tourism w Krakowie, Cracow, (1999). 

 
 
 
Subject name: TOURIST GEOGRAPHY OF EUROPE 

Code: GTE 
Number of classes Year 2. 2 lectures per week in the third semester. 24 classes in total. 
ECTS credits 2 
Responsible Bogdan Dębowski MA 
Curriculum contents Position of Europe on the physical as well as the political map of the world.  

General characteristics of the Mediterranean countries: Italy, Greece, Spain, France. 
The Alps and the Alpine countries, the Scandinavian countries, Great Britain, Other European Countries, 
Poland’s Neighbour Countries. 

Objectives - Getting students to discover the particular tourist regions of Europe. 
- Acquainting students with countries that are major tourist destinations, including countries that are 
popular resort and touring destinations among polish travel agencies. 
- Acquainting students with the typical tourist routes, including major tourist attractions in particular 
regions or countries.  
- Acquainting students with particular issues in the history of architecture, and historical monuments 
representative of the country’s different architectural periods and styles. 
- Acquainting students with the most interesting European art collections, from antiquity to the 
contemporary art collections. 
- Acquainting students with the unique landscape values of some European countries. 

Methods of evaluation A written test consisting of: 
A. Testing the knowledge of European geography, including the major seas, gulfs, and 
islands surrounding Europe, peninsulas, rivers, mountain ranges. The exam will be 
carried out on a contour map of Europe. 
B. Brief answers to short, detailed questions – 50 questions. 
C. Students will also be asked to elaborate individually a ten-day tourist route of a 
randomly chosen country covered in the lecture programme, justifying the choice of a 
particular route and describing the locations and historical monuments. 

Methods of 
assessment 

Written test after the third semester 

Bibliography Recommended basic literature: 
Geografia Turystyczna Świata Część 1 Europa. Wydawnictwo Naukowe PWN 
Kruczek, Z and Sacha, S: Zarys Geografii Turystycznej Europy, Wydawnictwo OSTOJA, (2001). 
Recommended complementary literature: 
Tourist guides of selected countries and discussed cities. 
Tourist monthlies, including National Geographic 

 
 
 
Subject name: TOURIST GEOGRAPHY OF EUROPE 

Code: GTE/workshop 
Number of classes Year 2. 1 workshop per week in the third semester. 10 classes in total. 
ECTS credits 0 
Responsible Bogdan Dębowski MA 
Curriculum contents 1. Division of Europe into tourist sub-regions. Students shall be asked to produce a map of the sub-

regions. Getting acquainted with the political map of Europe.  
2. Working with the physical map of Europe. Marking on the map the most influential landscape elements 
in tourism: seas, gulfs, coastlines, islands, peninsulas, lakes, rivers, mountain ranges.  
3. Southern Europe’s major tourist routes. Students shall be divided into groups and asked to prepare 
excursion projects, and then present them simulating the work of a travel agency. The “client” should ask 
typical questions concerning the offer and estimate the competence of the group members. The securing 
of advertising materials and “office” decoration depends on students’ initiative and shall also be assessed. 
4. As above, but concerning visits in Poland’s neighbour countries: Lithuania, Ukraine, Slovakia, Czech 
Republic, Germany. 
5. Skiing regions in Europe. The students are asked to prepare presentations on major skiing centres in 
Europe, especially:  
Austria, Italy, France, Slovakia. Working with a map. Marking on the contour map chosen skiing regions 
in the Alps and the Tatras.  

Objectives - Getting students to meet the particular tourist regions of Europe. 
- Acquainting students with countries that are major tourist destinations, including countries that are 
popular destinations among polish travel agencies. 
- Acquainting students with the typical tourist routes, including major tourist attractions of particular 
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regions or countries.  
- Acquainting students with particular issues in the history of architecture, and historical monuments 
representative of the country’s different architectural periods and styles. 
- Acquainting students with the most interesting European art collections, from antiquity to the 
contemporary art collections. 
- Acquainting students with the unique landscape values of chosen European countries. 

Methods of evaluation Credit for seminar essays 
Methods of 
assessment 

Written test after the second semester 

Bibliography Recommended basic literature: 
Geografia Turystyczna Świata Część 1 Europa. Wydawnictwo Naukowe PWN 
Kruczek, Z and Sacha, S: Zarys Geografii Turystycznej Europy, Wydawnictwo OSTOJA, (2001) 
Recommended complementary literature: 
Tourist guides of selected countries and discussed cities. 
Tourist monthlies, including National Geographic 

 
 
 
Subject name: TOURIST GEOGRAPHY OF THE WORLD 

Code: GTŚ 
Number of classes Year 2. 1 lecture per week in the fourth semester. 24 classes in total. 
ECTS credits 4 
Responsible Bogdan Dębowski MA 
Curriculum contents Geographical and physical, political map of the World. 

General characteristics of Northern-African countries: Egypt, Tunisia, Morocco, as well as the countries of 
Central and Southern Africa. 
North- and Central- American countries. 
Australia and New Zealand, the countries of South-East Asia.  

Objectives Acquainting students with particular tourist regions of the world. 
- Acquainting students with countries that are major tourist destinations, including countries that are 
popular resort and touring destinations among polish travel agencies. 
- Acquainting students with the typical tourist routes, including major tourist attractions of particular 
regions or countries.  
- Acquainting students with particular issues in the history of architecture, and historical monuments 
representative of the country’s different architectural periods and styles. 
- Acquainting students with the most interesting European art collections, from antiquity to the 
contemporary period. 
- Acquainting students with the unique landscape values of some European countries. 

Methods of evaluation Written test consisting of: 
- Testing the knowledge of the map of the World, including the most important seas, gulfs, islands, 
peninsulas, rivers, mountain ranges. The exam shall be carried out on a contour map of the World. 
- Brief answers to short, detailed questions – 40 questions 
- Students will also be asked to elaborate individually a ten-day tourist route of a 
given country covered in the lecture programme (Egypt, Tunisia, Morocco, USA, 
Mexico, Australia, China, India, Thailand) , justifying the choice of a particular route 
and describing the locations and historical monuments. 

Methods of 
assessment 

Written test after the fourth semester 

Bibliography Recommended basic literature: 
Geografia Turystyczna Świata Część 2 Świat. Wydawnictwo Naukowe PWN 
Kruczek, Z and Sacha, S: Zarys Geografii Turystycznej Świata, Wydawnictwo OSTOJA 
Recommended complementary literature: 
Tourist guides of selected countries and discussed cities. 
Tourist monthlies, including National Geographic 

 
 
 
Subject name: TOURIST GEOGRAPHY OF THE WORLD 

Code: GTŚ/workshop 
Number of classes Year 2. 1 workshop per week in the fourth semester. 10 classes in total. 
ECTS credits 0 
Responsible Bogdan Dębowski MA 
Curriculum contents 1. Division of the World into tourist regions. Students shall be asked to produce a map of the regions. 

Getting acquainted with the political map of the World.  
2. Working with the physical map of the World. Marking on the map the most influential landscape 
elements in tourism: seas, gulfs, coastlines, islands, peninsulas, lakes, rivers, mountain ranges.  
3. Major tourist routes of the African countries. Students shall be divided into groups and asked to 
prepare excursion programmes, and then present them simulating the work of a travel agency. The 
“client” should ask typical questions concerning the offer and estimate the competence of the group 
members.  The securing of advertising materials and “office” decoration depends on students’ initiative 
and is also assessed. 
4. As above, but concerning visits to North, Central and Southern America. 
5. As above, but concerning Asia and Australia  

Objectives The aim of this course is to acquaint the students with the tourist geography of the world, indispensable 
for planning tourist excursions to those regions of the world.  

Methods of evaluation Credit for seminar essays 
Methods of 
assessment 

Written test after the fourth semester 

Bibliography Recommended basic literature: 
Geografia Turystyczna Świata Część 2 Świat. Wydawnictwo Naukowe PWN 
Kruczek, Z and Sacha, S: Zarys Geografii Turystycznej Świata, Wydawnictwo OSTOJA 
Recommended complementary literature: 
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Tourist guides of selected countries and discussed cities. 
Tourist monthlies, including National Geographic 

 
 
 
Subject name: TRANSPORT IN TOURISM 

Code: TT 
Number of classes Year 2. 2 lectures per week in the fourth semester. 24 classes in total. 
ECTS credits 2 
Responsible Stanisław Mikruta MA 
Curriculum contents Within the lecture hours students shall learn about various types of tourist transportation means, including 

their history and perspectives for further development. There shall also be discussed in detail the following 
issues: clients’ preferences while choosing the adequate mean of transportation and safe travel related 
issues. Students shall also discover the objectives and working methods of international organisations 
operating on the transport market and the basic rules of ticket distribution for various kinds of 
transportation means.  

Objectives Through the information imparted in the lectures, the students should become aware of the importance of 
transport in relation to the price and the quality of the tourist product, as well as be aware of different 
forms of transportation and their availability on the market.    

Methods of evaluation Test cosisting of nine problem questions, credit is given for correct answers to six questions. 
Methods of 
assessment 

Written test after the fourth semester 

Bibliography Włodzimierz Rydzkowski, Krystyna Wojewódzka-Król, (et al): TRANSPORT, published by PWN, Warsaw, 
(1998). 
Wiesław Alejzak AL: Turystyka w obliczu wyzwań XXI wieku, BIS, Cracow, (1999). 
Industry magazines, e.g. Transport w turystyce, Przegląd turystyczny. 

 
 
 
Subject name: REGIONAL TOURIST POLICY 

Code: RPT 
Number of classes Year 2. 2 lectures per week in the fourth semester. 30 classes in total. 
ECTS credits 4 
Responsible Professor Krzysztof Łopaciński PhD 
Curriculum contents Basic terms and definitions 

2. Regional economic policy and the tools that serve for its realisation. National Development Plans. 
Strategic Operational Programmes. 
3. The structure of tourist management in Poland. Basic tasks of the national administration concerning 
tourism. Non-governmental organisations, chambers of commerce, business entities. 
4. Development strategies for the voivodeship/district/borough. Document structure. Various solutions. 
5. Tourist policy in the voivodeship/district/borough. 
6. Tourist development strategy in the voivodeship/district/borough. The programme for tourism 
development. Other tools for the implementation of tourist policy. Information range needed in order to 
implement the strategies: the SWOT analysis, the mission, general and specific objectives, realisation 
programme, financing.  
7. Regional policy in the European Union. Instruments for the support for the regional development of the 
European Union, Structural Funds, Cohesion Fund.  

Objectives The aim of this course is to get the students acquainted with the tasks of the national and council 
administration when it comes to the regional economic policy and the tools used for the realisation of the 
regional tourist policy. The students should at the same time become aware of the ways of preparing, 
implementing and monitoring of the basic documents (strategies and development programmes) shaping 
the regional tourist policy as well as obtain the skills that shall prove useful in regional administration 
posts.  

Methods of evaluation Seminar essay 
Methods of 
assessment 

Written test after the fourth semester 

Bibliography Regionalne aspekty rozwoju turystyki, pod red. Grzegorz Gołembski, Warsaw, 
Poznań, Wydawnictwo Naukowe PWN, (1999). 
Wsparcie przedsięwzięć turystycznych z funduszy strukturalnych w świetle Narodowego Planu Rozwoju na 
lata 2004-2006, wybór i opracowanie Leszek Butowski, Marek śukowski, Warsaw, Polska Agencja 
Rozwoju Turystyki, (2003). 
Marketing Narodów, Philip Kotler, Somkid Jausripitak, Suvit Masesincee, Cracow, Wydawnictwo 
Profesjonalnej Szkoły Biznesu. 
Kompedium wiedzy o turystyce, pod red. Grzegorz Gołembski, Warsaw, Poznań, Wydawnictwo Naukowe 
PWN, (2002). 
Leksykon polityki regionalnej i zrównowaŜonego rozwoju, Cracow, (2000). 

 
 
 
Subject name: TOURIST INQUIRY 

Code: IT 
Number of classes Year 2. 1 lecture per week in the fourth semester. 12 classes in total. 
ECTS credits 2 
Responsible Rafał Szmytke MA 
Curriculum contents Subject matters include:  

- definitions of elementary terms 
- presentation of tourist information features and conditions for its efficiency 
- diagnosis of some European systems’ present operating model  
- development of „it” systems in Poland, evolution of organisation solutions 
- organisation of work in  „it” points and centres 
- the place of „it” system within the activities of government, local self-government and tourism industry  
- preparation of promotional materials and data bases necessary for operating „it” points and centres 
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- principles of tourist signage in cities, regions and on tourist routes 
Objectives The course aims at providing knowledge on information systems operating on the following levels :  Polish 

local, regional, and countrywide levels, in comparison to solutions applied in Europe. Participants of the 
course will acquire practical skills in organizing the work of tourist information points and centres, get 
familiarized with their operating principles, data collection and distribution methods and financing policies. 
Students will acquire knowledge of computer applications and internet systems used for tourist information 
purposes, and will learn practical use of these systems and applications in daily work of „it” points and 
centres and travel agencies.  

Methods of evaluation - constant evaluation 
- practical project – one project during semester time,  

Methods of 
assessment 

Written test 

Bibliography 
 
 

Kruczek, Z: Promocja i informacja turystyczna, Proksenia, Cracow, (2004). 
Miałka-Kruszewska, A: Gminne Centrum Informacji, CCG, Warsaw, (2002). 
Otto, J: Marketing Bezpośredni, Warsaw, (1994). 
Polski System Informacji Turystycznej, POT, Warsaw, (2002). 
Rapacz, A: Rola lokalnych ośrodków informacji i promocji turystycznej w rozwoju turystyki. Prace 
naukowe, AE Wrocław, (2000), No. 878, pages 9-22. 
Walas, B, Piśko, S: Informacja i promocja Krakowa – diagnoza stanu aktualnego i projekty rozwiązania 
systemowego – typescript, UMK, Cracow, (2000). 

  
 
 
Subject name: OPERATION OF THE TOURIST COMPANY 

Code: FPT 
Number of classes Year 2. 2 lectures per week in the fourth semester. 20 classes in total. 
ECTS credits 4 
Responsible Mirosław Nalazek MA 
Curriculum contents I. Introduction to the course, basic notions. 

- Tourism enterprise as a business entity 
- Typology of tourism enterprises, 
- Managerial functions in enterprise 

II. Planning in operation of the tourism enterprise 
- Decisions making 
- Strategic planning and management 
- Strategy implementation 
- Marketing Plan 

III Organisation of tourism enterprise.  
- Division of work 
- Departmentalisation 
- Hierarchy 
- Coordinating 

IV Management and control in the tourism enterprise 
- Motivation, elements of Need Theory 
- Communication in the tourism enterprise 
- Promotion as a means of communication between the enterprise and its environment 
- Assessment of the tourism enterprise operation efficiency 

V. Macroeconomic environment of the tourism enterprise 
- Natural  
- Economic 
- Social and demographic, 
- Technological, 
- Institutional and legal 

VI. Modern technologies in the tourist enterprise operation 
- Distribution, 
- Marketing, 
- Sales process support, 
- Accounting and Finance, 
- Internal and external communication 

Objectives Familiarizing students with various important aspects of the tourism enterprise business operation on the 
market. 

Methods of evaluation Written test, oral test 
Methods of 
assessment 

Score considering the results of exercises 

Bibliography Gołembski, G: Przedsiębiorstwo Turystyczne w gospodarce wolnorynkowej, published by AE, Poznań, 
(1999). 
Konieczna-Domańska, A: Biura podróŜy na rynku turystycznym, PWN, Warsaw, (1999). 
Middleton, V: Marketing w turystyce, PAPT, Warsaw, (1996). 
Rapacz, A (et al): Przedsiębiorstwo turystyczne w gospodarce rynkowej, Wydawnictwo AE, Wrocław, 
(2001). 
Stoner, J, Frejman, E, Gilbert, D: Kierowanie, published by PWE, Warsaw, (2001). 

 
 
 
Subject name: OPERATION OF THE TOURIST COMPANY   

Code: FPT/workshop 
Number of classes Year 2. 1 workshop per week in the fourth semester. 10 classes in total. 
ECTS credits 0 
Responsible Mirosław Nalazek MA 
Curriculum contents - Preparation of marketing plan, including market diagnosis, forecast, SWOT analysis, marketing 

objectives, marketing budget, and marketing mix for an outgoing tourism enterprise, on the basis of 
supplied data and available information sources. 
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- Preparation, on the basis of supplied data, of a restructuring proposal for a tourism enterprise using 
learned enterprise management techniques   

Objectives - Providing students with practical skills in preparation of complete documentation on the basis of 
knowledge acquired within the framework of FTP and other courses belonging to the management and 
marketing domain, 
- To develop the skill of analysis and synthesis of data on key areas of tourism enterprise business 
activity   

Methods of evaluation Semester essays + workshop 
Methods of 
assessment 

Workshop performance will be included in the total score of the subject. 

Bibliography Gołembski, G: Przedsiębiorstwo Turystyczne w gospodarce wolnorynkowej, AE, Poznań, (1999). 
Konieczna-Domańska, A: Biura podróŜy na rynku turystycznym, PWN, Warsaw, (1999). 
Middleton, V: Marketing w turystyce, PAPT, Warsaw, (1996). 
Rapacz, A (et al): Przedsiębiorstwo turystyczne w gospodarce rynkowej, Wydawnictwo AE, Wrocław, 
(2001). 
Stoner, J, Frejman, E, Gilbert, D: Kierowanie, published by PWE, Warsaw, (2001). 

 
 
 
Subject name: TOURISM, HOSPITALITY, SPORTS AND RECREATION PROMOTION WORKSHOP 

Code: ZPPT 
Number of classes Years 1 and 2. Second and fourth semesters. 72 curriculum classes. 
ECTS credits 4 
Responsible Andrzej Łuczak MA 
Curriculum contents Promotion policy of tourism, hotel, sports and recreation enterprises. Direct product sales, principles of 

communication of information, offer presentation. 
Objectives Familiarize students with one element of promotional policy, i.e. trade fairs, in the context of enterprise 

operation mechanism. Appling theoretical knowledge in combination with practical knowledge. 
Methods of evaluation Credit  
Methods of 
assessment 

Credit  

Bibliography not applicable 
 
 
 
Subject name: AGRITOURISM 

Code: AG 
Number of classes Year 3. 2 lectures per week in the fifth semester. 20 classes in total. 
ECTS credits 2 
Responsible Zbigniew Sawicki MA 
Curriculum contents 1. Notion of agritourism. Agritourism as a product in view of legal regulations. 

2. Agrotouristic chain. Influence of agritourism on the economic development of 
local communes. 
3. Organisation of country tourism. Criteria for the product quality assessment. 
4. Marketing in agritourism. Cultural heritage – attraction and trade mark of country tourism.  
5. Agritourism is business too. Cost, prices, cash flow. 
6. Ecodevelopment – sustainable development of country tourism, preserving the natural and cultural 
environment. 
7. Influence of agritourism on the integration and development of local communities. 

Objectives 1. To explain the importance of agritourism for extending the tourism offer addressed to customers from 
big urbanized areas, and it being a source of country farms’ supplementary income. 
2. Presentation of alternative tourism forms/ ecotourism or so called  “mild tourism”/, not dangerous to 
the natural environment.  
3. Identifying development barriers and opportunities for agritourism in Poland.  

Methods of evaluation Written tests, students’ activity in classes 
Methods of 
assessment 

Final score based on the number of points achieved in written tests and on class atendance and activity. 

Bibliography Gospodarstwo agroturystyczne. Guide. Powichrowski et al, Warsaw, (1997). 
Agroturystyka. Koszty, ceny, efekty. Dębniewska, M, Tkaczuk, M, Warsaw, (1997). 
Marketing i produkty markowe w turystyce wiejskiej. Wiatrak, A et al, Warsaw, (1998). 
Agroturystyczny biznes. Sikora, J, Bydgoszcz, (1995). 
Training and Convention Materials, Consulting Centre for the Development of Education in Agriculture, 
Branch Office in Cracow, Cracow, (1992-1998). 
Agroturystyka to teŜ biznes. Majewski, J, Warsaw, (1996). 
Agroturystyka – formą przedsiębiorczości gospodarstw rolnych. Strzembicki, L, Zarzeczewo, (1996). 
Jak sprostać wymogom systemu kategoryzacji wiejskiej bazy noclegowej. Polska Federacja Turystyki 
Wiejskiej Gospodarstwa Gościnne, Cracow, (1997). 
Agroturystyka i ekoturystyka to biznes dla Ciebie. WODR, Olsztyn, (1999). 
Nowoczesny biznes turystyczny. Ekostrategie w zarządzaniu firmą. Jędzrejczak, I, PWN, Warsaw, (2001). 
Turystyka rekreacyjna oraz turystyka specjalistyczna. Burzyński, T, Eurecena, Warsaw, (2003). 
Kreowanie wizerunku turystyki wiejskiej. [W:] Promocja i kreowanie turystycznego wizerunku Polski. 
Walasek, J et al, POT, Warsaw, (2005). 
Agroturystyka. Training Materials. Ministry of Economy Tourism Department, Warsaw, (2002). 
Sposoby promocji polskiej agroturystyki. Yearbook published by the College of Tourism and Recreation in 
Warsaw, Issue 2/2004. 

 
 
 
Subject name: BASICS OF NUTRITION SCIENCE IN TOURISM 

Code: PWśT 
Number of classes Year 3. 1 lecture per week in the fifth semester. 10 classes in total. 
ECTS credits 1 
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Responsible BoŜena Granecka MSc (Eng) 
Curriculum contents The characteristics of nutrients, their functions and symptoms of malnutrition. The nutrients sources 

Principles of appropriate nutrition, presentation of the most common nutritional errors. Nutrition planning 
for various groups of people. 
Dietary nutrition principles and tourists’ religion related nutrition requirements. 
Presentation of specific nature of tourist groups nourishment requirements: 
a/ depending on the physical effort b/ on the climate conditions c/ in agritourism 
Methods of organizing the nourishment during trekking camps and in qualified tourism related to various 
sport disciplines. Menu composing in the above mentioned cases 
Presentation of nourishment habits in some African countries /vegetarian, French, Italian, English cuisine, 
and the like/. Designing nourishment plan for tourist groups by the hotel personnel. Tourist traffic and 
gastronomic infrastructure in the urbanized areas. 

Objectives - to identify the role of different nutrients 
- to be familiar with different nutrients sources 
- to be able to compose a menu for different tourist groups, according to different levels of physical effort 
and climate conditions ; in hotels, and in gastronomical establishments outside the hotel  
- to be able to evaluate nutrition  

Methods of evaluation - Written test,  
- projects and exercises – covering selected topics 
- reports – going beyond the curriculum  

Methods of 
assessment 

The final score/credit results from partial scores based on the data above and a (multiple- choice) test 
examining knowledge learnt during the entire semester. 

Bibliography Gawędzki, J, Hryniewiecki, L: śywienie człowieka. Podstawy nauki o Ŝywieniu, PWN, Warsaw, (2004). 
Grzesińska, W, Gajewska, D: śywienie w turystyce, WsiP, Warsaw, (1999). 
Maugham, R: śywienie a zdolność do wysiłku, Medicina Sportiva, Cracow, (2000). 

 
 
 
Subject name: BASICS OF THE HOSPITALITY INDUSTRY 

Code: PWH 
Number of classes Year 3. 1 lecture per week in the fifth semester. 10 classes in total. 
ECTS credits 1 
Responsible BoŜena Granecka MSc (Eng) 
Curriculum contents The essence of the hospitality industry and the status of the hotelier’s profession. Factors influencing the 

good atmosphere of a hotel stay, the culture of service, good manners, rules of aesthetics. 
Classification and categorisation of the hotel infrastructure in Poland. Legal regulations in force, analysis 
of the 2004 Ordinance  
Modern hotel’s constituent parts ; equipment and service standards ; services, including agritourism 
services 
Issues related to the adaptation of hotel facility to disabled persons needs. 
International hotel systems’ influence on the polish hospitality industry 
The cooperation between the hotels and travel agencies, the position of hospitality industry within the 
tourism economy 
Ensuring the guest and his property’s security. 
Technological and organisational progress in the hospitality industry. 

Objectives - familiarity with the hotel infrastructure in Poland and the directions of evolution within the polish 
hospitality industry 
- identification of factors influencing the quality of the hotel services 
- familiarity with the principles of cooperation between the hotel facilitys and travel agencies 
- familiarity with the hotel’s constituent parts, differences between them depending on the establishment 
category 

Methods of evaluation - Written test – covering the whole material that has been taught 
Methods of 
assessment 

Multiple-choice test covering the whole material that has been taught 

Bibliography Gaworecki, Wł: Turystyka, PWE, Warsaw, (2000). 
Oparka, S: Organizacja i technika pracy w hotelarstwie, Polanica Zdrój, (2003). 
Witkowski, Cz: Hotelarstwo, Parts 1, 2, 3, DrukTur, Warsaw, (2004). 
Legal basis: Tourist Services Act and Regulation of 2004 

 
 
 
Subject name: TOURISM IN THE EUROPEAN UNION 

Code: TUE 
Number of classes Year 3. 2 lectures per week in the fifth semester. 20 classes in total. 
ECTS credits 4 
Responsible Dr Jerzy Walasek 
Curriculum contents The subject matter of the course includes the following issues : Europe as a tourist destination (short 

history of tourism in Europe, European cultural heritage, the role of Europe within the international 
tourism industry, European tourism in XXI century ; European Union and tourism, (European treaties, 
European Union institutions and their role in the tourism industry, European Tourism Committee, the 
influence of the tourism industry on the European Union institutions) ; European Communities’ Policies on 
tourism (European Union legislation on tourism, Regional Policy, the future of the Common Tourism 
Policy) ; National Tourism Organisations in the European Union Member States, (objectives, tasks, 
organisational structure, regional and local tourism organisations, examples of NTO operation) ; New 
tendencies within the European tourism industry, (European market of business tourism and short travel 
market). 

Objectives The course aims at acquainting student with tourism industry operations in Europe, especially with the 
major regulations in force in the European Union in relation to the industry. Major development directions 
of the European tourism industry, its share in the international tourism industry, as well as the role of 
tourism as a factor of European integration shall be presented. 

Methods of evaluation The basic method of student effort evaluation shall be the final written test, verifying the level of 
knowledge attained during lectures. Students participating in seminars will periodically prepare written 
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works and a final diploma thesis. 
Methods of 
assessment 

Written test 

Bibliography Butowski, L: Gospodarka turystyczna w Polsce. Stan i perspektywy rozwoju. Wyd PART, Warsaw, (2001). 
Kozak, M: Droga do funduszy strukturalnych Unii Europejskiej, published by PART, Warsaw, (2000). 
Middleton, V: Marketing & travel and tourism, published by Buterworth Ltd., (1994). 

 
 
 
Subject name: QUALITY MANAGEMENT IN THE TOURIST COMPANY 

Code: ZJPT 
Number of classes Year 3. 1 lecture per week in the fifth semester. 14 classes in total. 
ECTS credits 4 
Responsible Piotr śółtowski MA 
Curriculum contents Definitions of elementary terms  

- review of management theories, 
- importance of processes within the organisation, 
- definition of structure of management by process ; 
- Efficient Management diagram,  
- definition of organisational design, 
- static and dynamic structure,  
- review of quality definitions. 

Quality and tourism enterprise management system  
- presenting the quality measurements (customer satisfaction level, “underquality”. “overquality”, full 

quality)  
- total quality definition, 
- total quality pillars (quality required by the customer, designed quality, executed quality) and their 

interconnections, 
- conditions for implementing total quality management within the enterprise 
- the enterprise basic activities for achieving the customer satisfaction 
- definitions of terms : Quality Loop and the qualities of processes performed in the enterprise. 

Managing the quality versus managing by quality (TQM)  
- definition of quality management 
- definition of quality management system 
- presenting the concept of “management by quality” ; TQM,  
- elements of the process of management by quality  
- Japanese approach to quality. 

Quality of tourism services  
- issues related to the quality of tourism services (review of definitions),  
- contemporary customer’s expectation towards the tourism service delivery,  
- qualitative approach to the types of services delivered by the tourism enterprise. 

Practical steps in achieving the TQM excellence in the tourism enterprise  
- basic principles for investigating the quality of tourism services (research conducted within the 

tourism enterprise and tourist region),  
- marketing tools for investigating the cycle of tourism services. 
- customer’s satisfaction model for the tourism enterprise (“case study”). 

Introduction to ISO 9000 series standards  
- presentation of terms : standardisation, standard, certification, certificate of conformity, accreditation, 
- presentation of quality management system complying with the ISO 9000 series standards, 
- quality management system requirements according to the ISO 9000 series standards, 
- ISO quality standards structure,  
- choice of the quality management system as most appropriate for application in the tourism enterprise 

Objectives The course aims at familiarizing students with the issues related to the quality of tourism services and of 
quality management. The lectures, apart from delivering the theoretical knowledge, will also offer 
presentation of practical methods of defining and stimulating the quality of services offered by the 
tourism enterprises („case studies”). The main stress shell be on explaining the Total Quality Management 
philosophy and methods for its implementation in the tourism enterprise (for example the quality 
management systems complying with the ISO 9000 series, EFQM, etc.).  

Methods of evaluation Credit after classes 
Methods of 
assessment 

Test credit 

Bibliography Hamrol, A, Mantura, W: Zarządzanie jakością teoria i praktyka, Wydawnictwo Naukowe PWN, Warsaw-
Poznań, (1998). 
Kachniewska, M: Zarządzanie jakością usług turystycznych, published by Difin, Warsaw, (2002). 
Kachniewska, M: ISO 9001 w przedsiębiorstwie turystycznym, WSHiP, Warsaw, (2004). 
Karaszewski, R: Total Quality Management - Zarządzanie przez jakość, wybrane zagadnienia, TNOiK, Dom 
Organizatora, Toruń, (1999). 
Mudie, P, Cottam, A: Usługi, zarządzanie i marketing, Wydawnictwo Naukowe PWN, Warsaw, (1998). 
Wawak, T: Zarządzanie przez jakość, published by Informacji Ekonomicznej, Cracow, (1997). 

 
 
 
Subject name: DISABLED TOURISM 

Code: TN 
Number of classes Year 3. 2 lectures per week in the fifth semester. 14 classes in total. 
ECTS credits 2 
Responsible Teresa Skalska PhD 
Curriculum contents 1. The attitude towards disability, changes in time. Characteristic types of incomplete ability and 

particular requirements resulting from damage to body organs. Legal regulations.   
2. The characteristic features of tourism for the disabled. Role of tourism in the fulfilment of physical 
activity and social needs of disabled persons. Tourism as a form of physical and psychological activity. 
3. Rehabilitation and tourism. Use of tourism in the rehabilitation process. Selected forms of tourism for 
the disabled, their significance and the possibilities to practise them: 
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rehabilitation stays, active tourism, health tourism (sanatoriums), 
summer camps and camps for disabled children and youth, long-stay tourism, 
other forms of tourism.  
Participation of the disabled in tourism. Participation level against comparable indicators for the entire 
Poland. Selected features of national and international travels: the travel objectives, the ways of spending 
free time, the methods of organizing the journey, the co-participants, the accommodation and means of 
transport used, models of tourism for the disabled. 
Market of tourism services for the disabled: demand. Level and structure of tourism demand, the main 
factors determining demand. The significance of aid funds and tax systems. Social funds as a source of 
financing tourism services for the disabled.  
Market of tourism services for the disabled: supply. Specialised tourism facilities, the accessible 
accommodation, transport. Service providers: travel agencies, NGOs, other entities. Information (guides 
for the disabled), marketing of tourism services (the significance of distribution channels). Staff, training 
needs.  
Barriers and limitations in the disabled’s access to tourism. Types of barriers. Economic, social, 
organisational barriers and limitations. The characteristic perception of architectural and urban planning 
barriers, other types of barriers.  
Selected international issues (European and some extra-European solutions). 

Objectives Informing the students about the issue of disabled persons. Information about the current legal solutions 
related to tourism and the recreation of the disabled. Social funds used in financing tourism of that 
market segment. 
Pointing to the special role of tourism in the social rehabilitation of the disabled.  
Informing students about the situation of a disabled consumer on the tourist market (the level and 
structure of demand, the adaptation of the material tourism facilities to the needs of the disabled).  
Pointing to the characteristics of organizing tourism events and providing services for selected types of 
disabilities (people with dysfunctions of the locomotor system, blind people, people with hearing 
disorders, other groups). 
Pointing to barriers and limitations in the access of the disabled to tourism and recreation services: 
economic, social, architectural and urban planning barriers.  
Informing students about selected international solutions. 
Sensitising future organizers of tourism events to the needs of the disabled.  

Methods of evaluation End-of-semester written test once a year. Must be taken by all students enrolled in the lecture. 
Methods of 
assessment 

Skalska, T: Turystyka osób niepełnosprawnych. Ograniczenia i moŜliwości rozwoju. WSHGiT, Warsaw, 
(2004). 
Błądek, Z: Hotele bez barier. Przystosowanie do potrzeb osób niepełnosprawnych. Palladium, Poznań, 
(2003). 
ŁoboŜewicz, T: Turystyka i rekreacja ludzi niepełnosprawnych, Warsaw, WSE, (2000). 
Postęp w turystyce na rzecz osób o specjalnych potrzebach. ŚlęŜyński, J and Petryński, W et al, Cracow, 
Polskie Stowarzyszenie Osób Niepełnosprawnych, (1995). 
Ostrowska, A, Sikorska, J, Sufin, Z: Osoby niepełnosprawne w Polsce w latach dziewięćdziesiątych, 
Warsaw, Institute of Public Affairs, (2001). 

Bibliography Informing the students about the issue of disabled persons. Information about the current legal solutions 
related to tourism and the recreation of the disabled. Social funds used in financing tourism of that 
market segment. 
Pointing to the special role of tourism in the social rehabilitation of the disabled.  
Informing students about the situation of a disabled consumer on the tourist market (the level and 
structure of demand, the adaptation of the material tourism facilities to the needs of the disabled).  
Pointing to the characteristics of organizing tourism events and providing services for selected types of 
disabilities (people with dysfunctions of the locomotor system, blind people, people with hearing 
disorders, other groups). 
Pointing to barriers and limitations in the access of the disabled to tourism and recreation services: 
economic, social, architectural and urban planning barriers.  
Informing students about selected international solutions. 
Sensitising future organizers of tourism events to the needs of the disabled.  

 
 
 
Subject name: POLICY OF PROMOTION OF POLAND 

Code: PP 
Number of classes Year 3. 1 lecture per week in the fifth semester. 16 classes in total. 
ECTS credits 4 
Responsible Krzysztof Turowski PhD 
Curriculum contents The tourism promotion of Poland is a principal subject. The classes will consist in lectures. The subject 

concerns issues closely related to the planning, organisation and completion of tourism promotion. 
Moreover, the students will become acquainted with practical aspects of marketing, public relations and 
the role of the media in the country’s promotion.  For the above mentioned reasons, knowledge about the 
tourism promotion of Poland is crucial for the ability to organize and manage both tourism facilities and 
regional promotion. The content of minimum curriculum:  
Insight into the needs of potential recipients of tourism products.  
Initiative and promotion organisation. The use of media for promotion  

Objectives The students should have basic knowledge about the terms used in tourism e.g. the tourism market 
(demand, supply, tourism product, offer etc.), the promotion mechanisms (goods and services 
marketing), public relations and the role of the media   

Methods of evaluation Class essay or credit test 
Methods of 
assessment 

Written test 

Bibliography Gabon-Klas, T: Public Relations czyli promocja reputacji. 
Wojcik, W: Public realtions od A do Z, published by POT, (1995). 
Ociepka, B: Komunikowanie międzynarodowe. 
Kruczek, Zygmunt, Walas, Bartłomiej: Promocja i informacja turystyczna. 
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Subject name: TOURIST MARKET IN POLAND AND WORLDWIDE 

Code: ŚPRT 
Number of classes Year 3. 2 lectures per week in the fourth semester. 20 classes in total. 
ECTS credits 2 
Responsible Ewa Szulc-Dąbrowiecka PhD 
Curriculum contents Tourist demand and supply and factors determining them,  tourist market division criteria, W. Butler’s 

model of the tourist resort life cycle (1980), world and Polish holiday, business, pilgrimage, adventure, 
city and weekend tourist market.  

Objectives Informing the students about the development of the tourist market in Poland and worldwide.  
Methods of evaluation Written examination after the sixth semester 
Methods of 
assessment 

Seminar essay. Test examination 

Bibliography Bosiacki, S (et al), Gospodarka turystyczna w XXI wieku. Stan obecny i perspektywy rozwoju. Poznań, 
(2002), University of Physical Education 
Davidson, R, Cope, B: Turystyka biznesowa: konferencje, podróŜe motywacyjne, wystawy, turystyka 
korporacyjna. POT, Warsaw, (2003). 
Jackowski, A: Święta przestrzeń świata .Podstawy geografii religii. published by Uniw. Jagiellońskiego, 
Cracow, (2003). 
Kaczmarek, J, Stasiak, A, Włodarczyk, B: Produkt turystyczny, PWE, Warsaw, (2005). 
Łaciak, J: Uczestnictwo Polaków w wyjazdach turystycznych w 2004 roku. Institute of Tourism, Warsaw, 
(2005). 
Wyrzykowski, J, Klementowski, K, (et al): Współczesne tendencje w turystyce i rekreacji. University of 
Physical Education, Wrocław, (2004). 

 
 
 
Subject name: PROPAEDEUTICS OF TOUR GUIDE’S WORK 

Code: PPP 
Number of classes Year 3. Sixth semester. Number of classes 70. 
ECTS credits 4 
Responsible Andrzej Łuczak MA 
Curriculum contents Tourist industry in Poland and worldwide, tourist flow services, tourist geography of Poland, Europe and 

the world, elements of regional and cultural studies, national and global political-social and economic 
structure, legal regulations in tourism, safety and the protection of the tourists’ health and property. The 
tour guide and the group. Practical classes – a three-day coach trip.  

Objectives Informing the students about the work of a tour guide.  
Methods of evaluation Credit  
Methods of 
assessment 

Credit based on a written test and tour guide’s performance on a hiking trip. 

Bibliography Kruczek, Z: Podstawy pracy pilota, Proksenia, Cracow, (2000). 
Gołembski, G: Kompendium pracy pilota, published by AE, Poznań, (2001). 

 
 
 
Subject name: BOOKING SYSTEMS IN TOURISM 

Code: SRT 
Number of classes Year 3. 1 class per week in the sixth semester. 12 classes in total. 
ECTS credits 1 
Responsible Bogdan Dębowski MA 
Curriculum contents Informing the students about the IT systems used in tourist flow services: 

- European systems, their role and the possibility to book/sell.  
- IT systems of particular travel agencies.  
=The module construction of booking systems, granting and limiting access at different stages of event 
organisation, sale and settlement.  
=The preparation of documents related to the creation of tourist products by the students. =Learning to 
prepare contracts with national and foreign contractors related to hotel and transport booking. 
=The preparation of agreements with tour guides and tourist guides by the students. The creation and 
calculation of a tourist event.  
=Introducing the offer into the IT booking system. Different methods of filtering the tourist offer. 
Searching the offer at the client’s demand. Calculating the price for the client. Introducing preliminary 
booking.  
=The sale of events in the booking system. Introducing customer data. Preparing agreements with 
individual and group clients in the system. Issuing vouchers for individual clients.  
=Creating complete lists of participants for transport, hotels, insurance companies. Making changes and 
corrections in the number of participants and the services ordered. Settlements of completed events. 
=Cooperation with the financial-accounting department at the stage of tourist event completion and 
settlement. 

Objectives Objective of the classes: 
- Informing students about the main computer booking systems used in tourism  
- Informing students about the functioning of the computer sale system of one of the main tourism 
organizers in Poland.  
- Practical work using the available training version of the booking system. 
- Teaching the students how to use the computer using the system, how to create participants’ lists, issue 
the basic documents, including agreements and vouchers.  

Methods of evaluation Evaluation of semester essays. Class attendance. 
Forma zaliczenia Written test after the sixth semester 
Bibliography Eland, K, Bailey, K: Obsługa klienta, Wydawnictwo RM, Warsaw, (1999). 

Gaworecki, W: Turystyka, PWE, Warsaw, (2000). 
Tulibacki, T: Międzynarodowe systemy hotelowe, published by W.Sz.H.G i T., Warsaw, (2000). 
Roger, H, Slinn, J: Zarządzanie obiektami turystycznymi, published by ME Handbook Series, (1996) 
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Subject name: ECONOMICS AND ORGANISATION OF THE HOSPITALITY INDUSTRY 

Code: EiOH 
Number of classes Year 2. 2 classes per week in the third semester. 30 classes in total. 
ECTS credits 2 
Responsible Waldemar Błaszczuk MA 
Curriculum contents 1.Introduction to hospitality industry 

-definition of a hotel facility and its services  
-criteria characterising the hospitality industry and its services  
-main features of a hotel service  
-development and the size of the hotel facilities  
2. Hotel service as a product  
-elements of the hotel product as a service (accommodation, food, safety, communication, recreation) 
- hotel services development directions  
- entertainment, child care, the needs of the disabled  
3. Hotel services development directions 
- active holidays – holidays in the countryside – hotels at sanatoriums  
4. Economics of hotel services  
- prices in the hospitality industry –methods of creating prices – factors influencing price changes  
5. Marketing of hotel services  
- hotel promotion as a marketing strategy  
- trademarks in the hospitality industry – the market of hotel services – the sale process   
- hospitality industry market research  

Objectives The objectives of the classes: 
- gaining knowledge in the field of hotel functioning organisation and the technique of particular services’ 
work, 
- becoming acquainted with the mechanisms of the functioning of hotel-catering enterprises, 
- gaining knowledge necessary for working on independent and managerial positions in the branch. 
The development of the hospitality and tourist industry is a great opportunity to support the economic 
development of every country. The growing demand for tourist services in Poland must be accompanied 
by improvements in the service quality, simplifying the arrival procedures, guaranteeing the tourists’ 
safety, creating an attractive programme for the tourists’ stay at the hotel.  
Such activities may only be executed by specialists, well prepared for performing those functions 

Methods of evaluation Credit and end-of-semester essay 
Forma zaliczenia Written examination after the third semester 
Bibliography Knowles, T: Zarządzanie hotelarstwem i gastronomią, PWE, Warsaw, (2001). 

Harris, P: Planowanie zysku w hotelarstwie, published by PWN, Warsaw, (1995). 
Mazurkiewicz, L: Planowane marketingowe w hotelarstwie, PWE, Warsaw, (2002). 
Gaworecki, W: Turystyka, Wydawnictwo PWE, Warsaw, (2000). 
Witkowski, Cz, Dachniewska, M: Hotelarstwo Part 111. Hotelarstwo w gospodarce turystycznej, WSE, 
Warsaw, (2005). 
Witkowski, Cz: Kierowanie przedsiębiorstwem hotelowym, WSE, Warsaw, (1988). 
Oparka, S, Nowicka, T: Organizacja i technika pracy w hotelarstwie, PZH, Warsaw, (2003), (Part III). 

 
 
 
Subject name: CONTEMPORARY HOSPITALITY INDUSTRY IN POLAND AND WORLDWIDE 

Code: WH 
Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits  2 
Responsible  Czesław Witkowski PhD 
Curriculum contents:  -position of the hospitality industry in tourist economy; 

 -essence of hotel activity and the hotel’s responsibilities towards the guests; 
 -reasons and directions of hospitality industry development in Poland and worldwide; 
 -philosophy of modern hospitality industry, hotel as a complex: building, equipment, personnel, 
functional complexes of a modern hotel;  
 -economic features of hotel activity; 
 -factors determining the effectiveness of a hotel’s functioning; 
 -the hospitality industry in Poland as compared to the hospitality industry in Europe; 
 -international economic hotel organisations – international hotel systems; 
 -activity of international hotel systems on the Polish market; 
 -contemporary trends in the construction, equipment and use of hotels, the correct course of the 
investment process; 
 - tendencies in the shaping of service-sale hotel offers;  
 - guaranteeing the guests’ and their property’s safety; 
 - standards and service procedures in system hospitality industry.  

Objectives: The objective of the classes is to explain: 1) the functions of the hotel in tourist flow services, 2) the 
principles of planning, constructing, organizing work and using hotels, 3) the conditions of hotel 
functioning on the competitive tourist market.  

Methods of 
evaluation: 

- End-of-semester essay, 
- Written test. 

Forma zaliczenia:   - Credit 
Bibliography:  Witkowski, Cz: Hotelarstwo, Part I, Podstawy Hotelarstwa, WSE, Warsaw, (2003). 

Witkowski: Hotelarstwo, Part II, Międzynarodowe systemy hotelowe w Polsce, WSE, Warsaw, (2003), 
CENTRAL BUREAU FOR STATISTICS, Turystyka (2004). 
Legal basis: Tourist Services Act of 29 August 1997 
(uniform text, Journal of Laws No. 228 of 2004) 
Hospitality and Other Facilities Providing Hospitality Services Regulation of the Minister of Economy and 
Labour of 19 August 2004 
(Journal of Laws No. 188 of 2004). 
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Subject name: ORGANISATION OF THE CATERING FACILITY 

Code: OZG 
Number of classes Year 2. 2 classes per week in the third semester. 30 classes in total. 
ECTS credits 2 
Responsible BoŜena Granecka-Wrzosek MSc (Eng) 
Curriculum contents Course – the organisation of a catering facility is closely related to professional subjects such as: 

elements of the hotel industry, marketing, the principles of mass catering, catering services, etc.  
Curriculum contents – basic issues. 
I. Introduction and informing students about the basic terms used in catering   
II. History of catering facilities  
Legal basis in effect for hospitality industry and its relation to the types of  catering facilities at hotels  
Classification of catering facilities (various criteria). Functions of catering  
Types of catering facilities at hotels 
Organisation structure of hotels and the position of catering in the organisation structure.  
Organisation of work at a catering facility, the responsibilities at particular positions. IX. Basic 
technological processes used in catering. Sources of catering material supply for a catering facility   
Catering documents 
XI. Technical and organisational conditions necessary for planning catering facilities. 
XII. Functional arrangement of rooms, the placement of catering facilities at the hotel, architectural 
requirements,  
XIII. Adaptation of catering facilities to servicing disabled persons.  
XIV. Analysis of various aesthetic solutions used in hotel catering on the basis of selected examples 
/hotels of different categories/.  
XV. Principles of calculating dishes.  
XVI. Principles of work organisation – procedures in effect for hotel catering on selected examples  
XVII. Work safety and health in catering. 
XVIII. Perspectives and innovations in hotel catering related to. 
XIX. IT in catering, examples of solutions  
XX. The functional programme of catering facilities at hotels  
XXI. Modern organisational trends in catering facilities  

Objectives  Objectives of classes. 
After acquiring the knowledge covered in the subject, the student will be able to define:  
- the types of catering facilities and their classification  
- the functions of catering  
- the specific features of hotel catering  
- the principles of designing a catering facility at a hotel  
- the principles of cooperation of hotel catering with other functional units at the hotel  
- the division of hotel catering and the position of catering in the hotel organisation structure  
- work positions and the related duties  
- the legal basis in effect for catering  
- quality control systems - GMP, GHP, HACCP 
- work safety and health in catering  

Methods of evaluation Class attendance. Seminar essay 
Forma zaliczenia Written test after the third semester 
Bibliography Arkuszyński, Cz: Gastronomia hotelowa 

Błądek, Z: Hotele - programowanie, projektowanie, wyposaŜenie 
Kierebiński, Cz: Innowacje w hotelarstwie 
Neryng, A: WyposaŜenie zakładów gastronomicznych z elementami techniki i projektowania 
Skrzypczak and Dolata: Projektowanie technologiczne zakładów gastronomicznych 
Sala, J: Marketing w gastronomii 

 
 
 
Subject name: BASICS OF NUTRITION SCIENCE 

Code: PWś 

Number of classes Year 2. 2 lectures per week in the third semester. 30 classes in total.  
ECTS credits 2 
Responsible Leszek Moszczyński MSc (Eng) 
Curriculum contents Influence of nutrition on health. Energy balance of the body. Nutritional components of food – their role 

and significance in human nutrition, their sources in food products, the needs. Division of food products 
into groups and the analysis of their nutritional value. Principles of composing menus. Methods of 
evaluating nutrition types and the level of nutrition. Nutrition of a diseased person – the basic diet and its 
modifications.  

Objectives After passing the final test, the student:  
- can differentiate human nutrition depending on age, sex, physical activity and the physiological 
condition of the body  
- is aware of the most common nutrition mistakes and their consequences for health  
- knows how to use the principles of healthy nutrition in practice  
- knows the principles of creating diets for different illnesses  

Methods of evaluation Examination of knowledge and skills acquired in classes. 
Methods of 
assessment 

1.5-hour written end-of-semester test for a mark 

Bibliography Gawęcki, J, Hryniewiecki, L et al: śywienie człowieka. Podstawy nauki o Ŝywieniu, PWN, Warsaw, (2004). 
Gawęcki, J, Hryniewiecki, L et al: śywienie człowieka zdrowego i chorego, PWN, Warsaw, (2004). 
Ziemlański, Ś: Podstawy prawidłowego Ŝywienia człowieka, Instytut Danone, Warszwa, (1998). 
Wysocka, H, Ozimek, I: Czy wiesz co jeść?, Prószyński i s-ka, Warsaw, (2000). 
Szponar, L, Ciok, J: Suplementacja a zdrowie człowieka, Iśś, Warsaw, (2002). 
Szponar, L, Mojska, H: śywienie dziecka a stan zdrowia dorosłego człowieka, Iśś, Warsaw, (1996). 
Kunachowicz, H, Nadolna, I, Przygoda, B, Iwanow, K: Tabele wartości odŜywczej produktów spoŜywczych, 
Iśś, Warsaw, (1998). 
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Subject name: BASICS OF NUTRITION SCIENCE 

Code: PWś/workshop 
Number of classes Year 2. 2 workshops per week in the fourth semester. 30 classes in total. 
ECTS credits 4 
Responsible Leszek Moszczyński MSc Eng 
Curriculum contents Energy balance of the body – measuring the energy outlays. Calculating the level of energy needs for 

different population groups. Sources of nutritional components in food products. Creation of menus for 
healthy and diseased persons. Methods of evaluating nutrition types and the level of nutrition – 
conclusions. Food poisoning, systems for guaranteeing food quality.  

Objectives After passing the final test, the student:  
- can describe groups of food products  
- can compose a menu for a healthy and diseased person  
- can calculate the menu’s nutritional value  
- knows the legal provisions concerning nutrition and the principles of appropriate human nutrition 

Methods of evaluation Examination of knowledge and skills acquired in classes. 
Methods of 
assessment 

1.5-hour written end-of-semester test for a mark 

Bibliography Gawęcki, J, Hryniewiecki, L et al: śywienie człowieka. Podstawy nauki o Ŝywieniu, PWN, Warsaw, (2004). 
Gawęcki, J, Hryniewiecki, L et al: śywienie człowieka zdrowego i chorego, PWN, Warsaw, (2004). 
Ziemlański, Ś: Podstawy prawidłowego Ŝywienia człowieka, Instytut Danone, Warszwa, (1998). 
Wysocka, H, Ozimek, I: Czy wiesz co jeść?, Prószyński i s-ka, Warsaw, (2000). 
Szponar, L, Ciok, J: Suplementacja a zdrowie człowieka, Iśś, Warsaw, (2002). 
Szponar, L, Mojska, H: śywienie dziecka a stan zdrowia dorosłego człowieka, Iśś, Warsaw, (1996). 
Kunachowicz, H, Nadolna, I, Przygoda, B, Iwanow, K: Tabele wartości odŜywczej produktów spoŜywczych, 
Iśś, Warsaw, (1998). 

 
 
 
Subject name: CATERING FACILITY OUTFIT 

Code: WZG 
Number of classes Year 2. 2 workshops per week in the fourth semester. 30 classes in total. 
ECTS credits 4 
Responsible BoŜena Granecka MA 
Curriculum contents Definition of equipment standards with examples  

Modern trends in the outfit of catering facilities 
Market offer related to the outfit of catering facilities  
Requirements concerning the elements of catering facilities outfit  
The outfit of the storage, production, dispatching, trade and social part  
Outfit related to the safety of the catering facility. Equipment and HACCP 
Materials used for the production of catering equipment  
A review of companies producing catering equipment  
Installations, methods of fitting the equipment, packages  
Proecological solutions at catering facilities at hotels  
Equipment taking into account the needs of disabled persons  

Objectives - gaining basic knowledge about the technological equipment of catering facilities 
- becoming acquainted with the norms and standards of the outfit of catering facilities   
- gaining knowledge enabling decisions concerning the choice of appropriate equipment and catering 
machines necessary for the given production   

Methods of evaluation - Written test – covers the entire material /end of curriculum/  
- projects and tasks – covering selected issues  
- speeches – going beyond the curriculum  

Methods of 
assessment 

Test covering the syllabus and considering partial scores achieved over the semester. 

Bibliography Błądek, Z: Hotele – programowanie, projektowanie, wyposaŜenie, Palladium, Poznań, (2001). 
Błądek, Z: Hotele bez barier. Przystosowanie dla osób niepełnosprawnych, GKKFiT – PZH, Warsaw, 
(2003). 
Hospitality Regulation of the Minister of Economy of 19 August 2004. 
Konarzewska, M: WyposaŜenie techniczne zakładów gastronomicznych, Office of Physical Culture and 
Tourism, Warsaw, (2004). 

 
 
 
Subject name: ORGANISATION AND TECHNOLOGY OF WORK IN THE HOSPITALITY INDUSTRY 

Code: OTPH 
Number of classes Year 2. 16 lectures and 14 workshops in the fourth semester. 30 classes in total. 
ECTS credits  4 
Responsible  Czesław Witkowski PhD 
Curriculum contents:  - organisation and management of modern hotel, 

 - selected issues concerning modern methods of work organisation and their application to hotels, 
 - examples of organisational structures of national and system hotels, 
 - the impact of the company’s organisational and legal form on management, 
 - description of work positions, tasks, rights and responsibilities, 
 - methods of securing the hotel’s interests, 
 - tools for the work in the modern hotel, 
 - cooperation of functional units and organisational entities, 
 - work technique of selected organisational units (reception, floor service, catering, the technical division, 
the multifunctional unit, the financial-accounting unit, the work service), 
 - organisation of the guests’ free time, child care, 
 - servicing congresses, conventions and other events, 
 - managing human resources teams, work with the personnel, 
  requirements towards staff, the employees’ expectations towards the work place, interpersonal 



 38 

relationships,  
 - service culture, professional ethics, service procedures  
 - managing service quality,  
 - the hotel’s functions on the market, cooperation with tour operators,  
 2 distribution channels, using the Internet and IT systems.  

Objectives 
kształcenia: 

 - gaining knowledge about the organisation of a hotel enterprise and the work techniques of particular 
services, 
 - becoming acquainted with the functioning mechanisms of a hotel-catering enterprise, 
 - gaining knowledge necessary to occupy independent and managerial positions in the branch. 

Methods of 
evaluation: 

 - End-of-semester essay, 
 - Written test. 

Forma zaliczenia:  - Credit 
Bibliography: Basic literature: 

Witkowski, Cz, Dachniewska, M: Hotelarstwo Part III. Hotelarstwo w gospodarce turystycznej, WSE, 
Warsaw, (2005). 
Witkowski, Cz: Kierowanie przedsiębiorstwem hotelowym, WSE, Warsaw, (1988). 
Oparka, S and Nowicka, T: Organizacja i technika pracy w hotelarstwie, PZH, Warsaw, (2003), (Parts I 
and II). 
Complementary literature: 
Knowles, T: Zarządzanie hotelem i gastronomią, PWE, Warsaw, (2002). 
Organizacja pracy w hotelarstwie, Pląder et al, Krakowska Szkoła Hotelarska, Cracow, (2001). 

 
 
 
Subject name: HOTEL GEOGRAPHY 

Code: GH 
Number of classes Year 3. 2 classes per week in the fifth semester. 30 classes in total. 
ECTS credits 2 
Responsible Professor Andrzej Kowalczyk PhD 
Curriculum contents Hotel classification according to their purpose, size and service standard.  

The factors for the location of hotel facilities in tourist and urban areas. 
Planning areas of hotel accommodation concentration. 
Detailed placement of hotel facilities. 
Notion of a hotel chain. Main features of chains (according to l Tulibacki + commentary). Types of hotel 
chains 
Biggest hotel chains worldwide in 2004.  
Changes in the leading hotel chains worldwide in the years 1WO-2004. The appearance of RRITs on the 
market. The history of selected hotel chains  
Foreign hotel chains in Poland  
Notion of the placement policy of hotel systems. Examples of various strategies used in the placement 
policy (strategies consisting in activities on the global, continental, regional and local scale).  
Local differences in the development of hotel services worldwide  
Characteristic features of selected hotel markets  
Characteristic features of the hotel market in Poland. Hotel services in Warsaw.  

Objectives The aim is to convey the notions and definitions, as well as the scope of research on hotel geography. The 
students will also have a chance to become acquainted with other disciplines of social-economic 
geography. The curriculum includes a detailed interpretation of basic notions used in hotel geography.  
The subsequent lectures describe hotel functions and the history of the hotel services development 
worldwide and in Poland. 
The aim of the classes is also to analyse the main research concepts used in hotel geography 
=Concepts related to tourism development theories  
=Concepts related to tourism and tourist services placement theories  
= Concepts of the hotel services development and placement 

Methods of evaluation Class attendance. Seminar essays. 
Forma zaliczenia Written and oral tests after the fifth semester 
Bibliography Kowalczyk, A: Geografia hotelarstwa, Wydawnictwo Uniwersytetu Łódzkiego, (2001). 

Mitka-Karandziej, l: Hotelarstwo Zespól Prywatnych Szkół Zawodowych nr l, Warsaw, (2003). 
Kowalczyk, A: Zagraniczne systemy hotelowe w Polsce - szanse i zagroŜenia, Maik, W, Marciniak, K (et 
al): Turystyka jako czynnik rozwoju regionów, miast i obszarów wiejskich, Zeszyty Naukowe, l. WyŜsza 
Pomorska Szkoła Turystyki i Hotelarstwa w Bydgoszczy, pages 123-138, (2001). 
Kowalczyk, A: Transformacja przestrzeni turystycznej miasta. Problem rozwoju i lokalizacji usług 
hotelarskich w Warszawie, Węcławowicz, G (et al) Warszawa jako przedmiot badań w geografii społeczno-
ekonomicznej, Prace Geograficzne, 184, IGiPZ PAN, pages 241-251 (2001). 
Tulibacki, T: Organizacja i zarządzanie hotelem, PWN, Warsaw, (2003). 
- Tourist Services Act of 29 August 1997 (Journal of Laws No. 133, item 884, as amended) 
- Schedule 1 to the Hospitality and Other Facilities Providing Hospitality Services Regulation of the 
Minister of Economy and Labour of 29 January 1999 (Journal of Laws of 5 February 1999, No. 10, item 
87). 

 
 
 
Subject name: MANAGERIAL ACCOUNTING IN THE HOSPITALITY INDUSTRY 

Code: RwH 
Number of classes Year 3. 1 lecture per week in the fifth semester. 30 classes in total. 
ECTS credits 2 
Responsible Janusz Turakiewicz MA 
Curriculum contents 1. Financial accounting and managerial accounting at an H&R company. 

1. l. The informative function of financial reports.  
l .2. Managerial accounting in the company’s information system.  
l .3. Strategic and operational managerial accounting.  
l .4. Managerial accounting and controlling.  
2. H&R company balance sheet— presentation and analysis.  
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2.1. Balance sheet as part of the financial report.  
2.2. Balance sheet structure. 
2.3. Vertical analysis of the balance sheet. 
2.4. Analysis of balance sheet level. 
3. The H&R company profit and loss account - presentation and analysis. 
3. l. Profit and loss account as part of the financial report. 
3.2. Calculation profit and loss account. 
3.3. Comparative profit and loss account. 
3.4. Analysis of profit and loss account. 
4. Reports in the H&R company. 
4.1. The availability of financial reports of H&R companies. 
4.2. Reports – scope, form, level of detailedness.  
5. Costs in an H&R company. 
5.1. Notion of costs. 
5.2. Cost account in the company information system. 
5.3. Classification of costs for the purpose of financial accounting. 
5.4. Organisational structure of an H&R company and the organisation of cost accounts.   
5.5. Classification of costs for managerial purposes. 
5.6. Profitability threshold. 
6. USALI - Uniform System of Accounts for the Lodging Industry. 
6.1 Role, tools and tasks of managerial accounting  
6.2 Uniform System of Accounts for Hotels 
7. Ratio analysis in an H&R company. 
7.1 Operational and financial analyses  
7.2 Operational analysis ratios  
7.3 Financial analysis ratios 
8. Internal budget as a tool for managing an H&R company.  
8. l Objectives and scope of budgeting  
8.2 Operational and financial budget  

Objectives The aim of the classes is to provide information about the financial settlement systems in the hospitality 
industry  

Methods of evaluation Class attendance. Seminar work 
Methods of 
assessment 

Written test 

Bibliography Turowski, M: Marketing usług hotelarskich, PWE, Warsaw, (2003). 
Koman, S, Kubiki, M: Poradnik ekonomiczny dla hotelarzy, published by Polskie Hotele, Warsaw, (1996). 
Simon, H: Zarządzanie cenami, published by PWN, Warsaw, (1996). 

 
 
 
Subject name: COMMODITY SCIENCE AND TECHNOLOGY BASICS 

Code: TW 
Number of classes Year 3. 2 lectures per week in the fifth semester. 30 classes in total. 
ECTS credits 2 
Responsible Leszek Moszczyński MSc (Eng) 
Curriculum contents Legal regulations – sanitary conditions for food and nutrition act.  

Food packaging and its marking. Methods of food preservation. Food sensory analysis. Food quality 
assurance systems. Vegetables, fruits, mushrooms, potatoes. Seasonings. Cereal products. Edible fats. 
Milk and dairy products. Meat, poultry, fish, game. Eggs. Food concentrates. Sugar, honey. Alcoholic and 
non-alcoholic drinks. Coffee, tea, cocoa. 

Objectives Having completed the course, the student is able to: 
- evaluate food products’ composition, their nutritional value, means of processing and preservation, 
technological usability and quality 
- assess the quality of products on the basis of an unassisted organoleptic analysis 
- use the information from the packaging 
 

Methods of evaluation Examination of knowledge and skills acquired in classes. 
Methods of 
assessment 

Written test for a mark at the end of the semester.  

Bibliography Świderski, F (et al): Towaroznawstwo produktów spoŜywczych. Teoria i ćwiczenia. SGGW, Warsaw, (1998). 
Świderski, F (et al): Towaroznawstwo Ŝywności przetworzonej. SGGW, Warsaw, (2003). 
Świetlikowska, U: Surowce spoŜywcze. SGGW, Warsaw, (1995). 
KołoŜyn-Krajewska, D, Sikora, T: Towaroznawstwo Ŝywności. WSIP, Warsaw, (1997). 
Lempka, A (et al): Towaroznawstwo. Produkty spoŜywcze. PWE, Warsaw, (1985). 
Zalewski, S (et al): Podstawy technologii gastronomicznej. WNT, Warsaw, (1997). 
Turlejska, H, Szponar, L, Pelzner, U: HACCP w systemie bezpieczeństwa Ŝywności i ochrony zdrowia. Iśś, 
Warsaw, (2000). 

 
 
 
Subject name: COMMODITY SCIENCE AND TECHNOLOGY BASICS 

Kod TW/workshop 
Number of classes Year 3. 2 workshops per week in the sixth semester. 20 classes in total. 
ECTS credits 4 
Responsible Leszek Moszczyński MSc (Eng) 
Curriculum contents Organoleptic evaluation of products in particular groups. Analysis of the composition and nutritional value 

of products in groups. Food having inappropriate health quality. Gathering information about food products 
from their packaging.  

Objectives Having completed the course, the student is able to: 
- evaluate food products’ composition and their nutritional value 
- conduct an unassisted organoleptic analysis of food products 
and draw conclusions 
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Methods of evaluation Examination of knowledge and skills acquired in classes. 
Methods of 
assessment 

1.5-hour written examination covering the syllabus of 2 semesters (lecture, workshop)  

Bibliography Świderski, F (et al): Towaroznawstwo produktów spoŜywczych. Teoria i ćwiczenia. SGGW, Warsaw, (1998). 
Świderski, F (et al): Towaroznawstwo Ŝywności przetworzonej. SGGW, Warsaw, (2003). 
Świetlikowska, U: Surowce spoŜywcze. SGGW, Warsaw, (1995). 
KołoŜyn-Krajewska, D, Sikora, T: Towaroznawstwo Ŝywności. WSIP, Warsaw, (1997). 
Lempka, A (et al): Towaroznawstwo. Produkty spoŜywcze. PWE, Warsaw, (1985). 
Zalewski, S (et al): Podstawy technologii gastronomicznej. WNT, Warsaw, (1997). 
Turlejska, H, Szponar, L, Pelzner, U: HACCP w systemie bezpieczeństwa Ŝywności i ochrony zdrowia. Iśś, 
Warsaw, (2000). 

 
 
 
Subject name: HOSPITALITY BOOKING SYSTEMS 

Code: SRH 
Number of classes Year 3. 1 workshop per week in the sixth semester. 8 classes in total. 
ECTS credits 3 
Responsible Mirosław Nalazek MA 
Curriculum contents - Introduction, basic concepts 

- Types of booking systems in the hotel industry 
- Global, international and domestic hotel booking systems 
- Internet hotel booking systems 

Objectives - Learning about the most important distribution systems in the tourism and hotel industry 
- Learning about the most important trends in new technology 

Methods of evaluation Written test 
Methods of 
assessment 

Score considering workshop results 

Bibliography Nalazek, M, Moskała, J, Łopaciński, K, Błaszczuk, W, Sikora, K: Internet w turystyce i hotelarstwie, PZH, 
Warsaw, (2003).  

 
 
 
Subject name: CATERING SERVICES 

Code: UG 
Number of classes Year 3. 1 lecture per week in the sixth semester. 16 classes in total. 
ECTS credits 3 
Responsible BoŜena Granecka MSc (Eng) 
Curriculum contents Principles governing the organisation of catering services in hotels and other facilities. 

Types of catering services and companies in hotel facilities according to the Order issued in 2004. 
Profile of a waiter and other service employees in catering companies. Customer service systems and 
rules governing the serving of food and drinks depending on the accepted standards in both hotel and 
other facilities. The importance of employees’ manners on the quality of service, professional ethics. 
Aesthetic qualities and their influence on the quality of catering services. 
Electronics as a means of making catering services more efficient. 

Objectives Having completed the course, the student should be able to: 
- characterize service staff members in terms of both the physical and psychological characteristics 
desirable for working with a hotel catering guest; describe the types of catering services 
- describe the principles governing the serving of food and drinks, select the appropriate type of alcohol to 
match a dish 
- describe banquets and prepare the menu depending on the type of reception, plan the arrangement of 
tables, buffet and the surface of the banqueting hall depending on the number of guests 
- determine the best choice of colours, as well as the decoration of dishes, tables and buffets 

Methods of evaluation - written test including all material covered during the course /end of the curriculum/ 
- projects and classes on chosen issues 
- papers – extension not included in the curriculum  

Methods of 
assessment 

Test covering the whole material that has been taught and scores achieved over the semester. 

Bibliography Arkuszyński, Cz: Gastronomia hotelowa, PZH, Warsaw, (2001). 
Jargoń, R: Obsługa konsumenta, WSiP, Warsaw, (2000). 
Sala, J: Marketing w gastronomii, PWE, Warsaw, (2004). 
Błądek, Z: Hotele – programowanie, projektowanie, wyposaŜenie, Palladum, Warsaw, (2001). 
Zychowicz, M: Elementy techniki i kultury obsługi konsumenta, PZH, Warsaw, (2001). 

 
 
 
Subject name: HOSPITALITY MANAGEMENT 

Code: ZH 
Number of classes Year 3. 1 lecture per week in the sixth semester. 14 classes in total. 
ECTS credits 3 
Responsible Jerzy Dawidowski MA 
Curriculum contents As part of the course the student will learn about the basic concepts of management in the hotel industry.  

A sample hotel company will serve as a model for discussing detailed management processes, with 
particular attention paid to the company's resources, drawing up the budget and forecast. The course also 
includes describing the basic rates used in the hotel industry illustrated by examples (4h of classes) 

Objectives The student should know the basic management practices in a hotel enterprise, the organisational 
scheme of the hotel and the tasks of its particular organisational units. Moreover, the student should 
master the skill of calculating the basic rates used in the hotel industry and use them to determine the 
company’s condition and its market position.  

Methods of evaluation Students’ class participation, their ability to use appropriate formulas to count the operational rates, 
ability to determine the hotel’s condition, written test. 

Methods of Written examination – Multiple-choice test, using specified parameters to calculate basic indicators. 
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assessment 
Bibliography Knowles, T: Zarządzanie w hotelarstwie, Rogers, H A, Slim, J A: Zarządzanie obiektami turystycznymi, 

Koman, St, Kubicki, M: Poradnik ekonomiczny dla hotelarzy, Kwiatkowski, W: Marketing w hotelach, 
Pląder, D: Opis stanowiski pracy w hotelarstwie. 

 
 
 
Subject name: THEORY OF SPORTS 

Code: TS 
Number of classes Year 3. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 3 
Responsible Krzysztof Perkowski PhD 
Curriculum contents Sport in the modern world. The position of sport in the system and structure of physical culture. Different 

forms of practising sports. Social roles of the participants in the sports movement.  Political, economic 
and social factors conditioning the organisation and functioning of sport and “sports aspirations.” 
Universality of the function of sport (and training) in the broad shaping of man at different stages of 
ontogenesis (and in different states of health). Sport for everyone. The identity of specific forms of sports, 
among others, sports for the mentally or physically disabled. Their position in the sports system. The 
theory of sports as a science and a teaching subject. Origin, cognitive and application tasks. Integrative 
functions and training practice and detailed studies. Development trends. Its position in the scientific 
system. Research into sports. Training as a process of long-term specialist effort adaptation. System of 
sports training. The technology of training. The structure of training. The component parts of a substantial 
training structure. Their position, importance and interaction in the process and model of the training 
state. Sports for children and teenagers. Sports for all children. Sports and training for children and 
teenagers who show a talent for sports. Sexual dimorphism in sports and training. Training specificity, 
circumstances and organisation. Development trends. Extreme sports. Sports training under extreme 
conditions.  

Objectives Presenting the basic knowledge necessary to understand modern professional sport and its position 
among other branches of physical culture. Emphasising the connections between physical activity and 
ontogenesis, as well as the way they change depending on man's life stages. Providing students with the 
knowledge necessary to solve the problems of physical effort and different forms of competition in 
tourism and recreation.  

Methods of evaluation Examination (two dates) during the end-of-term examinations specified by the College’s authorities. 
Duration: 60 minutes. 

Methods of 
assessment 

Multiple-choice test 

Bibliography Perkowski, K, Śledziewski, D: Metodyczne podstawy treningu sportowego, Warsaw, (1998), COS. 
Raczek, J: Podstawy szkolenia sportowego dzieci i młodzieŜy, Warsaw, (1991), RCMSzKFiS. 
Sozański, H (et al): Podstawy teorii treningu, Warsaw, (1999), COS. 
Sozański, H (et al): Sport dzieci i młodzieŜy. Vademecum trenera, Warsaw, (1994), RCMSzKFiS. 
WaŜny, Z: Leksykon treningu sportowego, Warsaw, (1994), University of Physical Education. 
Selected articles from professional monthlies, e.g. Sport Wyczynowy. 

 
 
 
Subject name: THEORY OF SPORTS 

Code: TS/workshop 
Number of classes Year 3. 1 workshop per week in the third semester. 16 classes in total. 
ECTS credits 0 
Responsible Krzysztof Perkowski PhD 
Curriculum contents Introduction to the subject matter, information about the course, basic and recommended literature, 

requirements to be met to obtain Credit for the course. The established system of concepts. Professional 
sport and sport for everyone - description of goals, differences and similarities in ways to achieve goals. A 
sport’s training – its components and their roles in the process of improving the body’s functions. Motor 
skills (strength, endurance, speed, motor coordination) – ways they are manifested and methods of 
shaping them. Movement skills and habits – methods of shaping them; intellectualisation of the training 
process. The interrelation of motor and movement skills in the course of ontogenesis and the tasks of 
training over many years. Training support.  

Objectives Presenting the basic knowledge about a competitor’s motor preparation and his/her skills. Providing the 
students with the knowledge necessary to solve the problems of physical effort and different forms of 
competition in tourism and recreation.  

Methods of evaluation Test 
Methods of 
assessment 

Written test  

Bibliography Perkowski, K, Śledziewski, D: Metodyczne podstawy treningu sportowego, Warsaw, (1998), COS. 
Sozański, H (et al): Podstawy teorii treningu, Warsaw, (1999), COS. 
WaŜny, Z: Leksykon treningu sportowego, Warsaw, (1994). University of Physical Education. 
Selected articles from the Sport Wyczynowy monthly and the Trening quarterly and publications 
concerning selected sports. 

 
 
 
Subject name: ORGANISATION OF PHYSICAL EDUCATION 

Code: OKF 
Number of classes Year 3. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 3 
Responsible Andrzej Smoleń PhD 
Curriculum contents The concept and types of organisation. Elements constituting the organisation (objectives, people, 

structures, material resources, technology). Typology of objectives. The concept and types of organisation 
of physical education. The origin and development of physical culture in Poland and around the world. 
Types of organisation of physical culture. Governmental and non-governmental organisations. The role 
and tasks of local government in the development of physical culture. Legal-organisational principles 
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governing the functioning of associations, civil partnerships, limited liability companies, joint-stock 
companies, foundations and public benefit organisations. The organisational macrostructures of Polish 
physical culture (The Ministry of Sports, Polish Olympic Committee (PKOI), Polish Paralympic Committee, 
Polish sports associations, university sports associations (AZS), country sports associations (LZS), etc.). 
International physical culture organisations (International Olympic Committee; world, continental and 
European federations). The organisation of the Olympic movement in the world. Olympic and non-Olympic 
sports. The organisation of physical culture from a historical perspective (Ancient Greece, medieval 
knighthood, modern sport, etc.). Legal-organisational bases for the functioning of sports cubs. The 
organisation of professional sport in Poland (professional leagues, clubs). The organisation of sport in the 
army, police, penitentiaries, etc. The organisation of physical culture for disabled people in Poland and in 
the world. Polish organisations of physical culture in the light of statistical data. The organisation of 
physical culture models in chosen European countries (Germany, France, Russia, the Czech Republic, 
Bulgaria, Slovakia, etc.) and the USA. 
Different factors conditioning the organisational structures of physical culture (legal, political, cultural, 
social, demographic, etc.). Principles of the organisation of physical culture (the mission of the 
organisation, the objective tree, the identification of the executive, staff and managerial positions, 
creating an information system, formulating statutes, rules, etc.) The concept and types of restructuring 
in physical culture. Types of organisational changes. The efficiency of the organisation and organisational 
changes. Sports organisational culture. Organisational culture models (of power, roles, tasks, person).  
Business activity in physical culture organisations. The infrastructure of physical culture in Poland and 
other European countries. Commercial sports investments – profitability and risks. Sources and forms of 
the financing of physical culture organisations. The influence of sponsorship and tax allowances on the 
development of physical culture organisations. Typology of professions in physical culture (teachers, 
coaches, managers, physiotherapists, referees, sports doctors, etc.). Physical culture organisations’ staff 
training. The organisation of the health care system in sport. The organisation of sports events. 
Responsibility and safety regulations in sport. Organisational methods and techniques in physical culture. 

Objectives Introducing the Polish system of physical culture organisation in the context of solutions used in other 
countries, particularly members of the EU. 
Having completed the course, the student gains knowledge about: 
- the origin and transformations of the organisational model of physical culture in Poland and the world 
- types of physical culture organisations (governmental, non-governmental, having the status of legal 
associations, companies, foundations, budgetary enterprises, etc.) 
- objectives, structures, human capital and material infrastructure of physical culture 
- rules of restructuring and planning of physical culture organisations 
- assessing the profitability and risks of sports investments 

Methods of evaluation Total evaluation method – traditional system of points (5, 4, 3, 2)  
Methods of 
assessment 

In writing – Open-ended questions. Credit at the last lecture or at a later date to be specified by the 
Dean’s Office 

Bibliography Organizacja kultury fizycznej. Zagadnienia ogólne. Jaczynowski, L et al, University of Physical Education, 
Warsaw, (1999). 
Organizacja kultury fizycznej. Struktury organizacyjne. Jaczynowski, L et al, University of Physical 
Education, Warsaw, (2002). 
Techniki organizatorskie w kulturze fizycznej, Jaczynowski, L et al, University of Physical Education, 
Warsaw, (2005). 
Pawlak, Z, Smoleń, A: Ocena opłacalnosci i ryzyka komercyjnych inwestycji sportowych, University of 
Physical Education, Warsaw, (2004). 

 
 
 
Subject name: ORGANISATION OF PHYSICAL EDUCATION 

Code: OKF/workshop 
Number of classes Year 3. 1 workshop per week in the third semester. 14 classes in total. 
ECTS credits 0 
Responsible Andrzej Smoleń PhD 
Curriculum contents Principles, methods and organisational techniques in physical culture. Types of organisational techniques 

in physical culture. Solving problems whose structure is difficult to define in the field of physical culture 
with the use of heuristic techniques (brainstorming, 635, 66, reversing problems, gradual problem 
specification). SWOT analysis using the example of a fitness club, a limited liability company. 
TOWS/SWOT analysis using the example of a physical culture organisation in a commune. Sociometric 
techniques – a sociogram of a sports team. Operations research methods – CPM, PERT using the example 
of organisation of sports undertakings. Algorithmic techniques (preparing sports games rules). Voting and 
elections techniques using the example of a reporting-electoral meeting in a sports association. The 
morphological method using the example of choosing a business activity in sport. The Pareto technique 
using the example of the cost rationalization of an association accomplishing objectives in the field of 
motor rehabilitation. A method of management by objectives using the example of a sports club – a joint-
stock company. Decision making techniques (choosing the coach in a sports club out of a few of 
candidates). Job evaluation techniques (working out the remuneration rules in physical culture budgetary 
units). Employee evaluation techniques using the example of a sports and recreation centre (budgetary 
enterprise). Organisation planning on the example of a sports club and a rehabilitation centre (defining 
objectives, organisational structures, organisational positions sheets, circulation of information, etc.). 

Objectives Gaining the knowledge and skills necessary to use chosen organisational methods and techniques of 
physical culture in practice. 

Methods of evaluation Total evaluation method based on proportion-point scale. Evaluation criteria: correctness of performing 
particular tasks by the group (proportion 0.5); class activity (0.25); attendance (0.25) 

Methods of 
assessment 

Credit for partial scores achieved by 4/6-person teams upon completion of individual projects, with 
consideration of class activity and attendance. 

Bibliography Organizacja kultury fizycznej. Zagadnienia ogólne. Jaczynowski, L et al, University of Physical Education, 
Warsaw, (1999). 
Organizacja kultury fizycznej. Struktury organizacyjne. Jaczynowski, L et al, University of Physical 
Education, Warsaw, (2002). 
Techniki organizatorskie w kulturze fizycznej, Jaczynowski, L et al, University of Physical Education, 
Warsaw, (2005). 
Pawlak, Z, Smoleń, A: Ocena opłacalnosci i ryzyka komercyjnych inwestycji sportowych, University of 
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Physical Education, Warsaw, (2004). 
Subject name: SPORTS AND RECREATION MANAGEMENT 

Code: ZS 
Number of classes Year 3. 2 lectures per week in the third semester. 30 classes in total. 
ECTS credits 2 
Responsible Bogusław Ryba PhD 
Curriculum contents - the essence of management and ruling 

- functional management (planning, organising, motivating, controlling, deciding) 
- training, event organisation, sports-recreational facilities and administrative management, 
- project management (various undertakings) 
- quality, change and human resources management (volunteers, professionals), material resources 
management  

Objectives Education with the aim of achieving high managerial competences, including the state-regulated 
professional title of a “sports manager” which is indispensable for many positions within different sports 
institutions 

Methods of evaluation Written examination following the end of lectures, with consideration of class attendance 
Methods of 
assessment 

Credit after the third semester 

Bibliography Bieniok, H i zespół: Metody sprawnego zarządzania, Placet, Warsaw, (1997). 
Buchler, Patricia: Zarządzanie, Alpha – Helon, Gliwice, (2002). 
Griffin, R W: Podstawy zarządzania instytucjami, PWN, Warsaw, (1997). 
Marczyk, Wiesława and Stefan: Wybrane zagadnienia organizacji i zarządzania, University of Physical 
Education, Cracow, (2003). 
Jaczynowski, L, Jaworski, J, śysko, J: Organizacja kultury fizycznej Vol I and II, (University of Physical 
Education, Warsaw, (2000/2001). 
Ryba, B: Podstawy organizacji i zarządzania instytucjami sportowo – rekreacyjnymi, PKMS, Warsaw, 
(2004). 
Ryba, B i zespół: Organizacja imprez sportowych. second edition, PKMS, Warsaw, (2001). 
Baczewski, A, Ryba, B: Podstawy prawne bezpieczeństwa imprez sportowych, PKMS, Warsaw, (2004). 

 
 
 
Subject name: DISABLED SPORTS 

Code: SN 
Number of classes Year 4. 1 lecture per week in the fourth semester. 10 classes in total. 
ECTS credits 3 
Responsible Professor Andrzej Kosmol PhD 
Curriculum contents Disabled sports history; organisational solutions as regards sports for the disabled in Poland and the 

world; integration of the disabled via sport; objectives and tasks of the Adapted Physical Activity (APA); 
bases of sports for mentally disabled people; the specifics of sports training for the disabled; measure and 
evaluation of the fitness potential of the disabled; world development trends in disabled sports. 

Objectives The main objective of the course is to provide students with basic knowledge about the theory and 
organisation of training, competitions and other sports events with the participation of the disabled. The 
curriculum includes basic theoretical assumptions about disabled sports, their organisation in Poland and 
the world, as well as development trends.  

Methods of evaluation Written test + end-of-semester essay 
Methods of 
assessment 

Written test + end-of-semester essay 

Bibliography Kowalik, S, Karaskova, V (et al), (1999): Sport dla osób niepełnosprawnych. Osoby niepełnosprawne dla 
sportu. University of Physical Education, Poznań.  
Orzech, J, Sobiecka, J (et al), (1985): Sport osób niepełnosprawnych w róŜnych grupach wiekowych. Z 
Warsztatów Badawczych. Warsaw. 
Orzech, J, Sobiecka, J (et al) (1989): Sport osób niepełnosprawnych. Wydawnictwo skryptowe nr 98, 
University of Physical Education, Cracow. 
Zęmbaty, A (et al) (2003): Kinezyterapia. Vol II, published by Kasper. 
Magazines: 
Adapted Physical Activity Quarterly (USA), 
SPORTS'N SPOKEN (USA), 
Palestra (USA), 
Sport Niepełnosprawnych (PZSN “Start”), 
Integracja 

 
 
 
Subject name: DISABLED SPORTS 

Code: SN/workshop 
Number of classes Year 4. 1 workshop per week in the fourth semester. 10 classes in total. 
ECTS credits 0 
Responsible Professor Andrzej Kosmol PhD 
Curriculum contents Basic concepts (ICF-2001 classification, handicap, disability, sport, recreation); objectives and tasks of 

sports for the disabled,  physiological and psychological effects of  training for the disabled, description of 
the basic disability groups (blind and visually impaired, deaf and hearing impaired, amputations and other 
conditions of organs of locomotion, paraplegia, cerebral palsy); bases of water therapy (the Halliwick 
method). 

Objectives The main objective of the course is to provide students with basic knowledge about the specifics of sports 
for the disabled, particularly taking into account different types of dysfunction. 

Methods of evaluation Written test + end-of-semester essay 
Methods of 
assessment 

Written test + end-of-semester essay 

Bibliography Kowalik, S, Karaskova, V (et al), (1999): Sport dla osób niepełnosprawnych. Osoby niepełnosprawne dla 
sportu. University of Physical Education, Poznań.  
Orzech, J, Sobiecka, J (et al), (1985): Sport osób niepełnosprawnych w róŜnych grupach wiekowych, Z 
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Warsztatów Badawczych, Warsaw. 
Orzech, J, Sobiecka, J (et al), (1989): Sport osób niepełnosprawnych, Wydawnictwo skryptowe nr 98, 
University of Physical Education, Cracow. 
Zęmbaty, A (et al), (2003): Kinezyterapia. Vol II, published by Kasper. 
Magazines: 
Adapted Physical Activity Quarterly (USA), 
SPORTS'N SPOKEN (USA), 
Palestra (USA), 
Sport Niepełnosprawnych (PZSN Start), 
Integracja 

 
 
 
Subject name: SPORTS TRAINING PLANNING 

Code: PSS 
Number of classes Year 2. 2 lectures per week in the fourth semester. 20 classes in total. 
ECTS credits 4 
Responsible Krzysztof Perkowski PhD 
Curriculum contents A coach in the process of a sport’s training planning. Characteristic features of a good plan. Steering the 

process of a sport’s training. Training documentation. The model of a master, competition and sports 
training. 

Objectives Familiarizing students with the issue of a modern sport’s training in terms of a process. Pointing to the 
relations between sports and other fields of human activity, and their impact on the decisions made in the 
course of formulating training objectives, programmes and plans.  

Methods of evaluation End-of-semester test 
Methods of 
assessment 

Enf-of-semester test  

Bibliography Sozański, H (et al): Podstawy teorii treningu, Warsaw, (1999), COS. 
Płatonow, W N, Sozański, H (et al): Optymalizacja struktury treningu sportowego, RCMSzKFiS, Warsaw, 
(1991). 
Selected articles from professional monthlies, e.g. Sport Wyczynowy. 

 
 
 
Subject name SPORTS TRAINING PLANNING   

Kod PSS/workshop 
Number of classes Year 2. 1 workshop per week in the fourth semester. 10 classes in total. 
ECTS credits 0 
Responsible Krzysztof Perkowski PhD 
Curriculum contents Characteristic features of a modern sport’s training. Planning technology. Types of plans. Control in the 

process of a sport’s training. 
Objectives Familiarizing students with contemporary knowledge about the technology of acquiring information useful 

in the planning process. 
Methods of evaluation End-of-semester test 
Methods of 
assessment 

End-of-semester essay and test 

Bibliography Sozański, H (et al): Podstawy teorii treningu, Warsaw, (1999), COS. 
Płatonow, W N, Sozański, H (et al): Optymalizacja struktury treningu sportowego, RCMSzKFiS, Warsaw, 
(1991). 

 
 
 
Subject name: HISTORY OF SPORTS AND OLYMPIC MOVEMENT 

Code: HSiRO 
Number of classes Year 2. 1 lesture per week in the fourth semester. 16 classes in total. 

ECTS credits 3 
Responsible Michał Słoniewski PhD 
Curriculum contents Thematic blocks covering the most important stages in the history of sport and physical education in 

Poland and the world, i.e. in Antiquity, Middle Ages, Renaissance, Age of Reason and Positivism till 
Poland’s independence, the interwar period and the period after World War II. As regards the history of 
the Olympic Games, particular attention is paid to aspects of creating the international and Polish Olympic 
movement and the trends which determine its contemporary shape.  

Objectives Students should be able to describe and compare the differences as regards physical education and sport 
in different historical periods, as well as know and quote the most significant achievements of their most 
prominent representatives. They should also be able to classify the biggest achievements and threats 
faced by the contemporary Olympic movement.  
 

Methods of evaluation  
i Methods of 
assessment 

Abive all, a written test consisting of 5 example questions to which students should be able to give 
exhaustive answers. A written test is taken after half the classes to examine the material taught so far. 
Each class starts with a recapitulation of most important theses from the previous classes, with active 
participation of students.  
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Bibliography Gaj, Hędzelek, K: Dzieje kultury fizycznej w Polsce, published by University of Physical Education, Poznań, 
(1997). 
Lipoński, W: Olimpizm dla kaŜdego, published by University of Physical Education, Poznań, (2000). 
Hądzelek, K, Wroczyński, R (et al): Główne kierunki rozwoju wychowania fizycznego od końca XVIII w do 
1918, Wrocław, (1986). 
Lipiec, J: Filozofia olimpizmu, Warsaw, (1999). 
Młodzikowski, G: Olimpiady ery nowoŜytnej, Warsaw, (1984). 
Słoniewski, M: Zarys działalności Polskiego Ruchu Olimpijskiego, published by University of Physical 
Education, Warsaw, (1990). 
Młodzikowski, G: Polityka i Sport, Warsaw, (1979). 
Szymański, L (et al): Z najnowszej historii kultury fizycznej w Polsce, Wrocław, (1993). 

Subject name: ORGANISATION OF SPORTS AND RECREATION EVENTS 
Code: OiS 

Number of classes Year 2. 2 lectures per week in the fourth semester. 30 classes in total. 
ECTS credits 4 
Responsible Professor Wojciech Ryszkowski PhD 
Curriculum contents The analysis of objectives and functions of sports events in tourism and recreation. Recommendations of 

international organisations as regards the safety of mass events. The needs analysis of the target group 
as the basis of the event conception project. Strategic planning of mass events. Design and analysis of 
chosen repeating plans of an event and a sports facility. Design of one-time plans – rules, programme, 
schedule, cost estimate and business plan of a sports event. Drawing up and evaluating a plan of the 
organisation of accompanying events. Olympic symbols, sports and Olympic ceremonial. Medical care and 
insurance. Working out local and regional systems of sports competition.  

Objectives The main objective of the course is to organise the process of acquiring knowledge, habits and practical 
skills necessary to organise events as tourist attractions, as well as a way to promote tourist entities.  

Methods of evaluation Explanatory/reviewing, problem-related, workshop and practical evaluations 
Methods of 
assessment 

Active participation in classes, learning the essential knowledge and skills included in the sylalbus 
(drawing up a business plan of a sports event, regulations, programme, poster, invitation, timetable, cost 
estimate, scenarios, and tests) 
Examination: examination tests 

Bibliography Podstawy prawne bezpieczeństwa imprez sportowych, Polska Korporacja MenedŜerów Sportu, Warsaw, 
(1998). 
Organizacja imprez sportowych, Polska Korporacja MenedŜerów Sportu (Ryba, B et al) second edition, 
abridged and extended.  
Planowanie przedsięwzięć sportowych, Polska Korporacja MenedŜerów Sportu, Warsaw, (1998). 
Zieliński, L.: Bezpieczeństwo zdrowia i Ŝycia uczestników imprez sportowych turystycznych i 
rekreacyjnych, Krajowa Federacja Sportu dla wszystkich, Warsaw, (2001). 
Filar, E, Skrzypek, J: Biznes plan, PWE, Warsaw, (1997). 
Izydorczyk, A: Marketing w kulturze fizycznej, Polska Korporacja MenedŜerów Sportu, Warsaw, (2000). 
Marciszewska, B, Marketing usług rekreacyjno-sportowych, University of Physical Education, Gdańsk, 
(1999). 

 
 
 
Subject name: BASICS OF NUTRITION SCIENCE IN SPORTS 

Code: PWśS 
Number of classes Year 3. 1 lecture per week in the fifth semester. 10 classes in total. 
ECTS credits 1 
Responsible BoŜena Granecka MSc (Eng) 
Curriculum contents Description of nutrients, their role, symptoms of deficiency and sources. Sensible diet rules and the most 

common nutrition mistakes. The demand of sportsmen for protein, fat and carbohydrates depending on 
the sports they practice.  
The specifics of nutrition for different types of training / endurance, weight, speed, agility/, under 
changeable climatic conditions and during competitions.  
Water management in chosen sports disciplines and the impact of dehydration on the functional capacity.  
The role of supplements/ protein, carbohydrate, mineral-vitamin and other preparations/ in professional 
sport.  
Nutrition and summer and winter sports.  
Organisation by the hotel catering of  nutrition for sportsmen associated with different sports disciplines; 
preparing menus for the above-mentioned cases / choosing the right food, cooking techniques and 
proportions of  nutrients. 

Objectives - determining the role of particular elements of nutrition 
- knowing the sources of particular nutrients 
- ability to prepare menus for sportsmen in the course of training and competitions 
- ability to evaluate nutrition  

Methods of evaluation - Written test – covers the entire material /end of curriculum/  
- projects and tasks – covering selected issues  
- speeches – going beyond the curriculum 

Methods of 
assessment 

he final score/credit results from partial scores based on the data above and a  test examining knowledge 
learnt during the cycle of instruction. 

Bibliography Gawędzki J., Hryniewiecki L., śywienie człowieka. Podstawy nauki o Ŝywieniu, PWN, Warsaw 2004 
Objectivesjewska, śywienie sportowców, Warta, Warsaw 1981 
Słowińska – Lisowska M, Dieta sportowców, University of Physical Education, Wrocław, 2000 
Maugham R, Burke L., śywienie a zdolność do wysiłku, Medicina Sportiva, Cracow 2000 

 
 
 
Subject name: SPORTS AND RECREATION IN THE EUROPEAN UNION 

Code: SUE 
Number of classes Year 3. 1 lecture per week in the fifth semester. 16 classes in total. 

ECTS credits 1 
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Responsible Professor Aleksander Ronikier PhD 
Curriculum contents 
 

The history of Europe, the creation of European structures in the social, demographic and political sense. 
Information about the European Union, the course of the accession process and Poland’s position in United 
Europe. Sports structures in the countries of the EU.  
Legal aspects of European sport (competitor regulations, means of financing, transfers and the powers of 
coaches and instructors) 
Sports organisations in Europe (governmental and non-governmental) 
Sports for children and teenagers in Europe. 
Aid programmes in the European Union, including sport supporting programmes 
Fighting European sports pathologies (using prohibited substances, chauvinism and stadium hooliganism, 
illegal cash flows) 
Polish sport in European sports structures.   

Objectives 
 

The main objective of the course is to give students (especially those specializing in the Management of 
Sports and Recreation) the basic information about the European Union and the meaning of sport on our 
continent. In the modern world sport began to play a vital role in economic, social and educational matters. 
It can be an important factor strengthening the integrative processes in united Europe. Students should 
also be made aware of the threats and shortcomings of modern sport, as well as methods of dealing with 
them. Modern sport has an important influence on the economic and social processes of large populations. 
It also contributes to a large extent to the shaping of a healthy lifestyle and it facilitates the education of 
vast populations of children and teenagers. 

Methods of evaluation Final examination test 

Methods of assessment Final examination 
Bibliography Ciamaga, L: Unia Europejska, published by PWN, Warsaw, (2000). 

Wysokińska, Z: Integracja Europejska published by PWN, (2001). 
Czachór, Z: Unia Europejska, published by KIE, Warsaw (2000). 

 
 
 
Subject name: BASICS OF SPORTS MANAGER PSYCHOLOGY 

Code: PPMS 
Number of classes Year 3. 2 lecture per week in the fifth semester. 20 classes in total. 
ECTS credits 2 
Responsible Alicja Gorący PhD 
 
 
 
 
 
 
Objectives 

The main objective of the course is to familiarize students with the basic concepts of  general, social and 
sports psychology. General psychology discusses the general regularities in the psychological functioning of 
an individual, and it constitutes a conceptual and methodological basis for particular fields of psychology. 
Social psychology deals with mental processes and people’s behaviour in social situations, that is situations 
in which other people participate. The curriculum includes the basic information about the regularities 
governing the social life and the phenomena taking place in social groups. It also covers the psychological 
knowledge concerning managerial skills, especially the interpersonal ones, which are vital at each stage of 
management. As regards the elements of sports psychology dealing with the mental activity of people 
involved in sports, they will point to the ways of using psychological knowledge in sport.  

 
 
 
 
 
Curriculum contents 

In the field of general psychology: defining psychology as a science, its basic branches, methods of 
research, description of man’s cognitive processes (perception, thinking, intelligence), emotional-
motivational processes, issues concerning temperament, personality and stress.  
In the field of social psychology: types and mechanisms of social influence, the perception of other people, 
the role of authorities, the need for acceptance, techniques of exerting social influence, aggressive and 
assertive behaviours.  
The above-mentioned issues are also discussed in relation to man's activity in sport (e.g. methods of 
research in sports psychology, cognitive and emotional-motivational processes, etc.). The abilities of a 
sports manager, particularly the interpersonal ones, elements of the manager’s mental hygiene, problems 
of immature personality, basic relaxation and concentration exercises.  

 
Methods of evaluation 

Written test of curriculum contents (to be taken in the last class of the subject). 

Bibliography Aronson, E i wsp: Psychologia społeczna, published by Zysk S-ka, Poznań (1997). 
Raykowski, I: Psychologia, PWN, Warsaw, (1978). 

 
 
 
Subject name: BASICS OF THE HOSPITALITY INDUSTRY 

Code: PWH 
Number of classes Year 3. 1 lecture per week in the fifth semester. 10 classes in total. 
ECTS credits 1 
Responsible BoŜena Granecka MSc (Eng) 
Curriculum contents The essence of the hotel industry and the reputation of a hotel owner profession. Factors  influencing the 

atmosphere in a hotel, customer service culture, good manners and aesthetics.  
Classification and categorization of  hotel facilities in Poland. The binding legal basis, the analysis of the 
Order issued in 2004. 
Component parts of a modern hotel, equipment and service standards, services, including farm tourism 
services.  
Problems of adapting hotel facilities for the service of the disabled. 
The influence of international hotel systems on Polish hotel industry. 
The cooperation between hotels and travel agencies, and the position of the hotel industry in tourism.  
Security of guests and their possessions. 
Technological and organisational progress in the hotel industry.  

Objectives - knowing the hotel facilities in Poland and development trends in Polish hotel industry 
- defining factors which influence the quality of hotel services 
- knowing the rules of cooperation between hotels and travel agencies 
- knowing the component elements of hotel facilities and the differences between them depending on the 
category of a hotel 

Methods of evaluation - Written test – covering the whole material that has been taught 
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Methods of 
assessment 

Multiple-choice test covering the whole material that has been taught 

Bibliography Gaworecki, Wł.: Turystyka, PWE, Warsaw, (2000). 
Oparka, S: Organizacja i technika pracy w hotelarstwie, Polanica Zdrój, (2003). 
Witkowski, Cz: Hotelarstwo Vol 1, 2, 3, DrukTur, Warsaw, (2004). 
Legal basis: Tourist Services Act and Regulation of 2004 

 
 
 
Subject name: SPORTS FACILITY MANAGEMENT 

Code: ZOS 
Number of classes Year 3. 1 lecture per week in the fifth semester. 12 classes in total. 
ECTS credits 1 
Responsible Wiesław Roguski MA 
Curriculum contents Explaining the meaning of sports facilities and discussing the classification of such facilities and their 

component parts. 
Describing principles of planning and designing sports facilities depending on their function resulting from 
the principles for particular sports and recreation disciplines, including sports for disabled people. 
Describing the building, modernization, repairs, renovation and maintenance of facilities, as well as 
possibilities of gaining financial means, including description of procedures related to this action. 
Describing principles and ways governing the management of sports facilities in terms of administration 
and financing giving examples of possible solutions for chosen types of facilities.  
Paying attention to the activity ensuring the fulfilment of health and safety regulations, as well as fire 
regulations.  
Discussing the role of the cooperation between the management and employees in gaining good economic 
conditions, good interpersonal relations and a positive image of the company. 

Objectives Students gain knowledge about the programmes, projects, construction, modernisation, renovation and 
exploitation of different types of sports and recreation facilities, as well as requirements of the contractors 
performing these tasks. They also learn the management skills, taking into consideration technical, 
economic and financial regulations. 
Students know how to enlarge their knowledge in this field as a result of learning a method of localising 
sources and evaluating the usefulness of new technologies and offers. 

Methods of evaluation Considering the established, short teaching period (12-14 hours per semester), written assignments at 
the end of classes  have been selected as a method of evaluation – time: 60 min. Resitting, individually in 
the form of oral exams. 
Additionaly, occassional evaluation of students’ comments during lectures. 

Methods of 
assessment 

Mark recorded in the student’s credit book and examination sheet. 

Bibliography Teralak, J: Psychologia menadŜera, published by Delfin, Warsaw, (1999). 
 
 
 
Subject name: SPORTS IN MASS MEDIA 

Code: SM 
Number of classes Year 3. Sixth semester. 20 lectures in total. 
ECTS credits 4 
Responsible Sławomir Wilk PhD 
Curriculum contents Mutual relations between sports and media from the historical and contemporary point of view. Issues 

like: positive and negative effects of mass media on sports, sports journalists – profession or mission, 
“good” and “bad” advertisement, large sports event as a marketing and media undertaking, a sports star 
– image creation, evolution of media and sport – where are we heading? 

Objectives Students gain knowledge and skills on how to cooperate with mass media within the range of sports 
activities in the broad understanding of the word. 

Methods of evaluation The classes take the form of lectures and discussions. Some of topics are addressed by students, who are 
assessed by the teacher. Their reasonable participation in discussion is also assessed. 

Methods of 
assessment 

End-of-semester essay/class activity is assessed in the course of the semester. Those who are least active 
should take a special test covering the material taught over the semester. 

Bibliography Izydorczyk, A.: Marketing w systemie kultury fizycznej, PKMS, (2000).  
Ogilvy, D: Wyznania człowieka reklamy, Polish edition, (2000). 
Tuszyński, B,: Cykl monografii o historii dziennikarstwa sportowego w Polsce.  
Sports, journalism and press encyclopaedias and current press. 

 
 
 
Subject name: INTERNATIONAL SPORTS ORGANISATIONS 

Code: MOS 
Number of classes Year 3. 1 lecture per week in the fifth semester. 10 classes in total. 
ECTS credits 2 
Responsible Kajetan Broniewski MA 
Curriculum contents Organisational structures of international sports organisations: International Olympic Committee, Olympic 

Solidarity, Association of European Olympic Committees, Organisational Committee of the 10th Winter 
Olympics, Polish Olympic Committee, 
Organisational Committee of the 24th Summer Olympics.  

Objectives Learning about the work of World Sports Organisations, their structure, worldwide actions, cooperation 
with National Olympic Committees, statutes and management. 

Methods of evaluation Test  
Methods of 
assessment 

Test consisting of detailed questions regarding the topics described above.  

Bibliography Materials available from the PKOl library are used for students’ own needs. 
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Subject name: OPERATION OF SPORTS ASSOCIATIONS AND ORGANISATIONS 
Code: FZS 

Number of classes Year 3. 2 lectures per semester in the sixth semester. 20 classes in total. 
ECTS credits  4 
Responsible  Kazimierz Kowalczyk MA 
Curriculum contents: The course includes: 

- the organisational structure of Polish sport with a description of its state and changes from the historical 
point of view 
- the functioning of local, provincial and central (all-Poland) sports associations and organisations, as well 
as changes in their functioning 
- the cooperation of associations and organisations with local governments and state administration 
- objectives and tasks based on particular examples 
- the role of companies of commercial law in sport (especially professional sport) 
- the meaning of Polish Sports Associations and other organisations and their relations in Polish sport 

 Objectives: Learning about the role of various associations and organisations and their relations in the state, range of 
operation, necessary cooperation with local governments  

 Methods of 
evaluation: 

Written examination at a date specified by the Dean,  

 Methods of 
assessment: 

Continuous assessment of performance, lecture activity, knowledge of literature. 

 Bibliography: - basic legal acts regulating the issue of physical culture and sport 
- materials referring to plans and strategies of the development of Polish sport, 
- available sources according to the reading list given to students, 
- important current economic and political decisions referring to sport 

 
 
 
Subject name: SPORT SOCIOLOGY 

Code: SS 
Number of classes Year 3. 2 lectures per week in the sixth semester. 20 classes in total. 
ECTS credits 4 
Responsible Stanisław Wanat PhD 
Curriculum contents Part 1. Introduction to sport sociology 

1. Sociological interpretations of sport. 
2. Sport sociology: beginning and development. 
3. Sport sociology in Poland.  

Part 2. Sport and personality 
1. Norms, personal roles and models in sport. 
2. Sport and socialization. 
3. Sport and upbringing. 
4. Sport and acculturation. 
5. Sport and life style. 
6. Deviations and social control in sport.  

Part 3. Sport as a social institution 
1. Social organisation of sport: Organisational micro-structure of sport. Organisational macro-structure of 
sport. Bureaucratization of sport. 
2. Social groups in sport: Informal groups in sport. Formal groups in sport. Groups of membership and 
reference in sport. 
3. Professionalization processes in sport: Amateur sport. Professional sport. Forming sports professions. 
4. Sport and life cycles: Sports for children and teenagers. Sports for adults. Sports for people of “golden 
age”. 
5. Sport and sex: sex as a differentiating factor in sport. Sports for women. 
6. Social roles and social mobility in sport. 

Part 4. Sport and society. 
1. Sport and culture: Sport as a symbolic dialogue. Sport and ideology. Sport and religion. Sport and art. 
Sport and science. 
2. Sport and social structure: Sport and race. Sport and social class. Sport and nation. Sport in the city. 
Sport in a local community. Sport and Church. Sport in a family. 
3. Sport and social processes: Sport and industrialization. Sport and urbanization. Sport and mass media. 
Sport and free time. 
4. Sport and politics: Sport and the state. Sport and political parties. Sport and issues of war and peace. 
Sport and international agreement. 

Objectives As far as sociology of sport is concerned, the goal of the studies is learning the knowledge about sport as 
a social phenomenon and ability to analyse and interpret sport from the point of view of sociology. 
Additionally, it is also about deep understanding of students’ own social role in sport. 

Methods of evaluation Learning the basic categories and sociological theories and using them in the analysis and interpretation 
of sport. Using sociological knowledge about sport in rationalizing one’s own professional role. 

Methods of 
assessment 

Credit after the sixth semester  

Bibliography Heinemann, K: Wprowadzenie do socjologii sportu. Warsaw, COM, (1989). 
Krawczyk, Z, (et al): Socjologia kultury fizycznej. Warsaw University of Physical Education, (1993). 

 


